QUESTIONNAIRE REGARDING SATISFACTION WITH TOURIST ATTRACTIONS IN LOMBARDY
AND WITH THE SERVICES OFFERED BY THE INFOPOINT inLOMBARDIA

To improve the services offered by Tourist Infopoint inLombardia, we kindly ask you to answer some questions. Your opinion
is very valuable to us.

The questionnaire is anonymous, the data collected will be processed in compliance with privacy regulations. The collection
of information through the questionnaire is exclusively aimed at statistical processing, carried out using electronic systems,
by the Infopoint where you are, by Explora S.c.p.A. and by Regione Lombardia, solely to measure satisfaction with the services
available at the Infopoint as well as the tourist attractions of the destination in which the Infopoint itself is situated. The
results of the surveys may only be disseminated anonymously and in aggregate form.

The questionnaire takes about 5—10 minutes to complete and should be returned to the appropriate box at the Infopoint.

Section A: Specifics and co-ordination of the trip

Al - How did you get here? A4 — What are the main reasons for your trip?
Lo CaT et O 1. TOUFISM e, [
2. TN et O 2. WOTK oo [
3. Scheduled flight.........ccoooerverrrerrerrirerinns O 3. Visiting family/friends.........cooconrineiiniinnne. [
4. LOW-COSt FlIgNt ..ovveverveceeeeeree e, O 4. Other: please SPecify ........ccocconvvenrirnneinnnnn. [
5. Other: please specify.......cccccoevveerevrevrenenen. O

A5 — How long is your trip?
A2 - How did you find about this destination?

1. 1daY oo (]
1. lalready knew about it........cccccceveveverennene. ] 2. 2-3daYSeiiiiiiieieeeeeee s ]
2. Through internet......cccoceeeeeeveveccenennns ] 3. 4-6daYS..iciiiieieieieeeee e ]
3. From friends and acquaintances................ ] 4, ONe WEEK OF MOIE....uvvveeeeeeeiiirrreeeeeeeeeennns L]
4. From books and tourist guides................... L]
5. From social networking sites...................... L]
6. Other: please SPeCify.......cccoveeeeeveeveeennns O A6 — Who has come with you on this trip?
1. NO-ONE ettt L]
A3 - Have you already been to this tourist location? 2. Partner ..ot L]
3. Family member(s) .....cccocevveeeereceereeeeeenene L]
1. Itisthe first time ..ccccooeveeeieeeececeeeeeee, L] 4 Friengl/(s) (s) ]
2. Yes, other times: specify how many.......... = 5. Work colleague(s) .....ccocveevveeevreeenveeecreeennen. O]
6. Other: please SPecify .........cccveevrrevverervenene. O]

A7 - Please state the reasons for using the following to help in the organisation of your trip.
(1-not used; 2-to find out information; 3-to book accomodation; 4-to book activities)

1- not 2- to find 3- to book 4- to book
used out accomodation activities
information

1. Tour operator/Travel agent ] [ Cl Ul

2. Tourist Infopoint 4 0 O O

3. Paper information O O O O

4. Advice from friends/family ] O O O

5. Tourism promotion bodies (| O O O

6. Websites: please Specify.......cuveuveveerierunn. O 0 O O




Section B: Tourist Infopoint

B1 - How often do you go to the Infopoints?: B2 — What do you/would you mainly use the Infopoints
1. luse them always/very often..........cccuu.. .. O for? (max. 4 answers)
2. luse them sometimes/rarely.....c.cceevuuene. .. O 1. Togetinformation.......cccccceeiiiiiiiieeeeeeennnnns ]
2. Make reservations .........cccoceeeeueereeveseeneenas Ol
3. To buy tickets and/or services.................... O
4. To buy gadgets/souvenirs...........ccceeeurennne. O
5. To buy local products........ccccceevrveverenenene. O
6. Access free Wi-Fi...ooooveeveeiieecceceeeennes O
7. Information material ......ccccovvvevieverennene. O
8. Other: please SpPecify.......cccccoeeveerrevevrenenne. O

B3 - How do you rate these aspects relating to the visibility of the Infopoint?
(1-inadequate; 2-adequate; 3-reasonable; 4-good; 5-excellent)

Ease of identifying and reaching the INfOPOINt .........cccvevevvieieieieececeeeee et ONONONONE)
Ease of access (eg. signage, disabled aCCESS)......ccivivierieieieieieeereeeceee ettt eans ONGRONONE)
Accessibility of information in OPeniNg hOUIS...........ocveuiiiiiieieeeieeeecee et ONONONONE)
ORGRORONGE;
ONGRORONO

Accessibility of information during hours of closure (eg. external information, signage)...
Appropriate opening hours (eg. weekends, holidays)

vk wnN e

B4 - How do you rate these aspects relating to Infopoint staff?

(1-inadequate; 2-adequate; 3-reasonable; 4-good; 5-excellent)

Competency Of the OPEIrAtOrS......cci vttt e st e e s et es
Knowledge of foreign languages
Courtesy and availability .......ccueee et st st e
Ability to understand needs and provide information tailored to needs

Ll e

B5 — How would you rate these aspects relating to the services offered by Infopoint?
(1-inadequate; 2-adequate; 3-reasonable; 4-good; 5-excellent)

1. Layout and attention to the surroUNdings ..........cocueeeeveeeeieeeiiee e e ONGRONONO)
2. Completeness of the paper materials available (eg. brochures, maps).........cccccevvvvecvec... D @ @ @ ®
3. Ease of gathering information independently ..........ccoveeveeeiiieciecceeeeee et ONGRONONO)
4. Opportunity to use technological SUPPOIt.......cccuveevieeciiieee et et ORGEONONO)
5. Opportunity to use the Wi-Fi NETWOIK ........ccvieieiiiiiecee et et ONGRONONO)
6. Opportunity to buy local products (if available at the Infopoint).........ccccceeevveeveeeieecreennn. ONONONONO)
7. Opportunity to buy gadgets/souvenirs (if available at the Infopoint).......cc..coovveeeeverennne. ONONONONO)

B6 — Based on your experience, how satisfied are you with the service received?
(use a scale of 1 to 5, where 1 means “not at all satisfied”, and 5 means “completely satisfied”)

ONGREONONO)

B7- Space for reccommendations and notes



Section C: Tourist attractions

C1 - How do you rate the following elements of this tourist destination?
(1-inadequate; 2-adequate; 3-reasonable; 4-good; 5-excellent)

1. ACCESSIDIITY ..vvvieiieiieeicieeec ettt (ONONONONE)
P o Yor: | I =1 Yo Yo o SO (ONONONONE)
3. SECUMILY tteeteieteeee ettt ettt ettt et et et te et et e s e e ene s e ONGRONONEO,
4. Cleanliness and MaiNtENANCE ..........cc.eeveveueereereeeereere e (ONONONONEO)
5. Weather CONdItioNS ......ccccveveveeeevevereeeeeereeeeeee e (ONEGRONONE
6. Untouched nature and green SPaces..........ccvveeeveeeeeeveeeeereenenenas (ONONONONE)
7. Variety of cultural heritage (eg. architecture, traditions)............... (ONONONONEO)
8. Quality and types of accomodation (eg. hotels, apartments) ........ (ONONONONEO)
9. Hospitality of [0cal reSidents..........ccvvvevirevereeeereeeeeee s (ONONONONE)
10. CUlINGIY OFfEriNGS cvoveeveeeeeieeecteeecte ettt ettt enes ONGRONONO,
11, SPOItS OffEIINGS cueveeveeeeeiereeteeteeeetec ettt ettt enas (ONGNONONEO,
12. Shopping and purchasing opportunities ............ccceeeeeeveevereeeenenne. (ONGNONONEO,
13. Entertainment and Night life opportunities ...........ccceceevevvevevennne. ®© 2003606
14. Relaxation OPPOrtUNILIES........ceeveevereeeeeeeeeere ettt ee e nes ®© 2003606
15. Opportunity to use WellNess CENTres .......cvvviveeriiieriesieiesieereeieas ONONONONG
16. Opportunity to take part in @VeNts ..........ccccveeeeeeereeeeeeeeeeeeenene. (ONGNONONEO,
17. Opportunity to organise conferences and meetings...........c.c......... ONGRONONEO,

C2 - Based on your experience, how satisfied are you with the tourist attractions at this destination?

(use a scale of 1 to 5, where 1 means “not at all satisfied”, and 5 means “completely satisfied”)
ONONONONG)

Section D: Respondent information

D1 - Sex
D4 - Education level
Lo MLt ]
2 FeMAl oo O 1. Compulsory schooling........ccccceeeeecieeeecciieeeenee,
2. A LEVEIS e
3. Graduate and post-graduate........cccccceeeeeeinnnnns
D2 - Origin

D5 - Profession
1. Italian:

SPECIFY CItY.revverrerreeereeeeeeeeeeesesesesesesses e seeseesesenes ] 1. Entrepeneur/freelancer ......cccccovveecvvreeneenn,

2. Other: 2. Business owner /trader.......cccoccevieveenieneenenne.
SPECITY COUNEIY.ovvveroeeeeers oo ses s 0 3. Manager / supervisor / executive....................

4, EMPIOYEE vttt

D3 - Age 5. Teacher/lecturer.......ccocovvvieeveninceenreneennene
AT LY N O 3' ;ffg:r::‘r """"""""""""""""""""""""""""""

2. 35-54 e ] 8. Pensioné;‘. """""""""""""""""""""""""""""

3. D574 e ] T T T

4 TS5+ 0 9. Unemployed .....cccecveiriiiiiieeniieeieeniee e

10. Other: please Specify.....cccoevvercvveeeiicveeeeccinennn,

That is the end of the survey, thank you for your contribution.

(Space for the Infopoint data collector)
NAME AND PLACE OF INFOPOINT:
DATE OF SURVEY:




