Advertisement Checklist

Direct recruiting advertisements are viewed as part of the informed consent and subject selection process.  When direct advertising is to be used, the IRB reviews the information contained in the advertisement and the mode of its communication to determine that the procedure for recruiting participants is not coercive and does not state or imply a certainty of favorable outcome or other benefits beyond what is outlined in the consent document and the protocol.  This is especially critical when a study may involve participants who are likely to be vulnerable to undue influence.  Advertisements to recruit subjects should be limited to the information the prospective subjects need to determine their eligibility and interest.

The following should be included:

	
	Yes
	No

	a.  That volunteers are being recruited for research,
	
	

	b.  The name and address of the institution conducting the research,
	
	

	c.  The purpose of the research,
	
	

	d.  In summary form, the criteria that will be used to determine eligibility
     for the study, 
	
	

	e.  A brief list of participation benefits, if any  (e.g. a no cost health 
     examination)
	
	

	f.  The time or other commitment required of the subjects,
	
	

	g.  The location of the research and the person or office to contact for 
     further information. 
	
	


The advertisement should not, either explicitly or implicitly have the following information:

	
	Yes
	No

	a.  a.  Statement or implication of a certainty of favorable outcome or other benefits beyond what is outlined in the consent document and 
      protocol.
	
	

	b.  Claims that the drug, device or biologic is safe or effective for the   

     purposes under investigation.
	
	

	c.  Claims that the test article is know to be equivalent or superior to any 
    other drug, biologic or device.
	
	

	d.  Use of terms such as “new treatment,” “new medication” or “new 
    drug” without explaining that the test article is investigational.
	
	

	e.  Promise of “free medical treatment,” when the intent is only to say 
   subjects will not be charged for taking part in the investigation.
	
	

	f.  Emphasis on the payment by such means as larger or bold type 
    (Advertisements may state that subjects will be paid).
	
	

	g.  Advertisements should not state the amount that will be paid. 
	
	

	h.  Exculpatory language (language through which the subject is made to 
     waive or appear to waive any of the subject's legal rights, or releases  

     or appears to release the investigator, the sponsor, the institution, or  

     its agents from liability for negligence).
	
	

	i.  Do not use  catchy words such as “exciting”, “cutting-edge”, etc.
	
	

	j.  Do not recruit children directly.
	
	

	k. Do not misstate information contained within the protocol. 
	
	


