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EXECUTIVE   SUMMARY:    
  

Over   the   course   of   the   summer,   I   interned   for   Family   First   Physicians   and   through   the   work   I   
performed,   I   was   able   to   research   the   impact   of   web   design   on   content   marketing.   Family   First   
Physicians   is   a   private   practice   focused   on   women’s   and   children’s   healthcare.   The   owner,   Dr.   
Karen   Federici,   has   been   my   mentor   for   this   internship   and   has   been   guiding   me   through   aspects   
of   her   business   and   the   industry   it   is   a   part   of.   With   this   internship   I   worked   on   revamping   Dr.   
Federici’s   personal   website,   which   she   uses   to   market   programs   such   as    A   Healthier   You    or    Baby   
Foodie ,   both   of   which   aim   to   promote   better   lifestyle   choices   for   families.   Using   proper   web   
design   principles,   I   used   the   platform   Kajabi   to   update   the   website   and   have   it   become   more   
accessible   and   appealing   to   users.   While   creating   the   website,   I   researched   different   web   design   
principles   and   the   impact   they   have   on   users,   specifically   the   importance   of   specific   aspects     
  

BUSINESS   CONTEXT:   
  

Family   First   Physicians   is   part   of   the   healthcare   industry   and   as   stated   previously,   the   practice   
caters   specifically   to   the   needs   of   women   and   children.   It    is   a   private   practice,   offering   primary   
care   services   for   children   from   birth   through   college.   The   practice   focuses   on   the   health   
care/needs   of   women   and   children.   They   utilize   a   balanced   approach   to   offer   comprehensive  
primary   care   for   women.   They   not   only   help   clients   with   pediatric   and   women’s   health,   but   they   
emphasize   the   importance   of   general   health   maintenance   and   wellness.     
  

The   department/product   that   my   project   works   with   is   specifically   Dr.   Federici’s   website.   The   
website   is   where   patients   can   get   to   know   her   and   her   work   more   personally,   rather   than   what   is   
only   related   to   her   practice.   The   lifestyle   program   that   she   offers,   known   as    A   Healthier   You ,   
comes   with   a   3   Day   Challenge   and   a   3   Week   Program.   The   3   day   challenge   involves   4   simple   
goals   that   are   to   be   accomplished   within   the   3   days:     
  

1. Move   your   body   
2. Eat   whole,   plant-based   foods   
3. Drink   water   
4. Eat   before   7   pm     

  
This   is   supposed   to   lead   into   the   3   week   program   which   is   centered   around   these   4   goals   and   
accomplishing   them   each   day.   Consumers   are   offered   live   virtual   coaching   sessions   with   Dr.   
Federici   in   addition   to   flexible   shopping   lists,   meal   planning   guides,   &   menus.   After   the   3   weeks,   
participants   are   meant   to   take   her   coaching   and   apply   it   to   their   everyday   life,   in   order   to   make   
better   lifestyle   choices.   A   new   addition   to   the   website   is    BabyFoodie ,   which   is   a   course   that   
helps   mothers   feed   their   children.   

  



  
This   website   also   houses   her   recipe   blog,   which   contains   a   variety   of   nutritious,   plant-based   
recipes   to   promote   a   healthy   diet.     
  

BUSINESS   PROJECT   DESCRIPTION:   

For   some   background   on   this   research   project,   my   mentor,   Karen   Federici,   has   been   looking   to   
redesign   her   personal   website   as   a   doctor.   Her   previous   website   offered   access   and   information   
to   her   Facebook   group    A   Healthier   You    and   the   programs   associated   with   it.   By   moving   her   
website   onto   this   new   platform   called   Kajabi,   she   is   able   to   have   control   of   all   her   programs   from   
one   site,   making   it   easier   for   her   and   clients.   My   role   in   this   project   was   to   take   the   content   
created   and   organize   it/design   the   website   using   Kajabi,   and   make   sure   it   caters   to   Dr.   Federici’s   
client   base.   By   pairing   new   content   such   as    BabyFoodie    and   a   breastfeeding   course   with   her   
previous   programs   such   as    A   Healthier   You ,   she   will   be   able   to   expand   the   content   she   delivers   to   
her   patients.   I   organized   all   this   information   and   content   that   has   been   created   on   the   website   and   
made   the   website   more   appealing   and   accessible   for   viewers.     

The   objectives   of   this   project   and   what   I   aim   to   research   is   how   to   design   a   webpage   that   appeals   
to   a   specific   audience.   An   aspect   as   simple   as   a   website’s   color   scheme   can   affect   how   a   user   
views   a   website.   By   understanding   the   different   web   design   principles   and   applying   them   when   
designing   this   site,   I   hope   to   understand   the   kinds   of   impacts   different   aspects   of   the   site   have   on   
viewers.   Essentially,   the   goal   of   this   project   is   to   learn   how   web   design   impacts   content   
marketing.     

Much   of   my   time   at   the   beginning   involved   simply   getting   used   to   kajabi   and   understanding   the   
inner   workings   of   the   platform.   With   all   of   its   features,   it   could   be   a   little   confusing   to   navigate   
at   times.   But   once   I   got   used   to   the   platform   and   understood   all   of   its   features,   it   allowed   me   a   lot   
of   freedom   as   to   how   I   wanted   to   create   the   site.     

Here   is   a   list   of   general   tasks   that   I   performed   as   an   intern   for   Family   First   Physicians:    

- Researched   Kajabi   and   understood   features   on   the   platform     
- For   example:   how   to   input   images,   how   to   create   a   blog   post,   creating   forms,   

inputting   testimonials,   buttons/calls   to   actions,   etc.     
- Took   notes   on   the   previous   site   and   its   features     

- Made   sure   to   reformat   parts   of   the   site   that   were   not   pleasing   to   the   eye   
- Shortened   content   to   keep   things   brief     

- Researched   web   design   principles   and     
- Determined   what   is   important   and   unimportant   to   the   narrative   we   want   to   portray   on   the   

site   

  



  

  

  

  
  

Here   are   some   images   from   the   recipe   blog   on   the   new   site.   Creating   the   recipe   blog   was   the   first   
task   that   Dr.   Federici   assigned.   In   comparison   to   the   old   site,   it   is   simply   more   pleasing   to   the   eye   
in   the   way   that   the   blog   is   formatted.   There   are   no   changes   in   the   content   of   the   blog   posts,   
simply   the   way   they   look   on   the   site.     

  



  

  
On   the   previous   site,   there   was   no   ‘about’   page   to   really   introduce   Dr.   Federici,   so   with   the   page   
on   the   new   site,   there   is   a   brief   description   of   who   she   is   and   how   she   can   help   consumers.     
  

Similarly   to   these   two   examples   above,   I   worked   on   reformatting   each   page   on   this   new   website   
and   worked   to   make   them   more   pleasant   to   the   viewer’s   eye   and   more   convenient   for   the   users   to   
navigate.     
  

BUSINESS   PROJECT   RESEARCH:     
  

Content   marketing   is   a   form   of   marketing   that   calls   for   the   creation   and   spread   of   online   material   
to   increase   interest   in   a   company’s   products   or   services.   It   has   become   highly   prevalent   in   
today’s   world   as   companies   utilize   videos,   social   media   posts,   blogs,   etc.   to   promote   their   
services.   Successful   content   marketing   campaigns   are   known   to   have   high   quality   website   
designs.   Commercial   websites   aim   to   sell   and   market   their   product/service,   and   to   do   so,   a   
website   must   be   designed   well.     

The   specific   questions   I   researched   throughout   the   course   of   this   internship   were:     

- How   does   web   design   affect   content   marketing?     

- How   can   you   design   a   website   to   give   the   consumer   a   more   positive   experience?   

  
The   primary   business   research   method   I’ve   been   using   has   been   analyzing   primary   research   and   
secondary   sources,   as   well   as   attending   a   webinar   recommended   by   my   mentor   to   learn   about   

  



web   design   and   marketing   and   how   the   two   are   intertwined.   Additionally,   I   had   others   take   a   
look   at   the   site   to   check   for   readability   and   comprehension.     
  

Web   design   depends   heavily   upon   the   users.   When   your   consumers   have   less   web   design   
experience,   the   designer   must   prioritize   ease   of   use.   Yet   if   they   have   more   experience,   they   can   
prioritize   benefits   and   value.   As   a   part   of   this   internship,   I   attended   a   webinar   that   showed   how   
to   clarify   the   message   of   a   company   in   7   steps.   The   main   goal   of   each   step   was   to   keep   the   
consumer   at   the   center   of   the   narrative:   everything   on   the   website   should   be   catered   directly   to   
them.   That   means   including   numerous   calls   to   action   so   that   the   consumers   have   something   to   
accept   or   reject   and   providing   them   a   plan.   The   website   should   act   as   a   guide   that   the   consumers   
can   follow,   which   means   that   the   steps   offered   to   them   should   be   clear.   Additionally,   you   should   
establish   empathy   and   authority   to   remain   reliable   to   the   customers.     
  

Readability   has   to   be   a   top   priority   and   the   content   must   be   visually   appealing   to   retain   
consumers.   When   websites   pack   a   lot   of   text   and   information   into   a   webpage,   it   can   be   tiring   for   
readers   to   skim   through.   Rather,   it   is   important   to   pick   out   the   important   information   and   display   
it   effectively   enough   for   the   reader   to   make   decisions   about   the   content.     

  
Here   is   the   homepage   from   the   previous   site.   As   can   be   seen,   there   is   a   lot   of   text   just   facing   the   
consumer   and   no   calls   to   action,   which   are   some   faults   in   the   web   design   that   can   affect   the   way   
a   consumer   interacts   with   the   site.   This   in   turn   affects   how   the   content   is   being   marketed   to   
consumers.   

  



  

  
On   the   new   platform,   I   have   made   sure   to   condense   the   information   and   add   calls   to   action   so   
that   the   other   information   is   dispensed   in   different   pages   that   the   user   can   navigate   to.   This   
makes   it   so   much   easier   for   the   consumer   to   read   and   comprehend   the   information   on   the   
website.     
  

Speaking   of   navigation,   it   is   incredibly   important   in   maintaining   the   accessibility   of   the   site.   
When   a   site   is   easy   to   navigate,   consumers   are   able   to   access   the   content   and   information   so   
much   easier,   making   them   more   likely   to   utilize   the   information   that   they   are   absorbing.   To   make   
sure   that   the   new   website   is   easy   to   navigate,   there   are   numerous   calls   to   actions   and   easy   to   
follow   steps   and   directions,   all   of   which   are   aesthetically   placed   on   the   screen   so   that   it   is   easily   
accessible   to   users.     
  

  



Finally,   comprehension   is   crucial   to   being   able   to   market   content   effectively   on   a   website,   and   to   
ensure   comprehension,   you   focus   on   web   design.   The   design   of   the   website   should   not   
complicate   the   user’s   comprehension   of   the   content.   At   the   end   of   the   day,   the   user   is   on   the   site   
to   absorb   the   content,   so   nothing   should   distract   them   from   that.   The   design   simply   works   to   
market   this   content   and   bring   users   into   the   site   so   that   their   interaction   is   pleasurable.     
  

BUSINESS   PROJECT   KEY   LEARNINGS   &   RECOMMENDATIONS:   
  

There   was   much   that   I   learned   from   this   experience   of   interning   with   Family   First   Physicians,   
specifically   about   the   importance   of   web   design   and   how   important   it   is   to   consider   the   viewer   
when   creating   digital   content.     
  

I   learned   how   to   identify   weak   points   in   the   design   of   a   website.   When   looking   at   elements   of   the   
old   website,   I   needed   to   determine   what   was   unnecessary   and   confusing   for   the   consumer,   and   
then   I   also   learned   how   to   remedy   these   issues.     
  

The   webinar   I   attended   as   part   of   this   internship   taught   me   the   differences   in   marketing   and   
advertising,   as   well   as   how   to   sell   a   story   to   your   consumer   through   web   design.   Making   the   user   
the   center   of   the   narrative   was   a   great   lesson   that   I   learned,   and   it   is   a   key   business   lesson   that   I   
will   use   throughout   my   career.     
  

I   have   also   learned   the   importance   of   being   concise   with   the   information   you   put   on   a   page   in   
order   to   remain   mindful   of   your   consumer.   I   think   that   would   be   the   key   recommendation   I   have   
to   Dr.   Federici   as   she   continues   to   upload   content   onto   her   website.   Make   sure   to   always   keep   the   
consumer   in   mind   when   creating   digital   content.   Think   of   aspects   such   as   readability,   
accessibility,   comprehension,   etc.   and   make   sure   that   the   consumer   will   be   able   to   absorb   the   
information   appropriately.     
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Here   are   two   sections   underneath   the   about   page   that   allows   viewers   a   second   chance   to   go   back   
to   the   blog   and   view   these   recipes   or   look   at   Dr.   Federici’s   instagram.   These   happy   and   
educational   images   help   to   establish   empathy   and   authority,   and   allowing   viewers   the   place   to   go   
visit   her   social   media   is   incredibly   helpful.     

  



  
Here   is   a   contact   page   that   is   new   on   this   site   compared   to   the   old   one,   so   that   the   users   can   have   
a   more   personal   interaction   with   Dr.   Federici.     
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