Digitization of Retail Establishment Surveys
Summary
For more than 90 years, The Nielsen Company has collected retailer sales data to measure what consumers purchase in traditional retail channels. Retailers are selected using a probability based sample, and then recruited to participate via a monthly store audit.  

In building of the store sample, a measure of the store universe is required to project hose sample stores to the estimate the buying universe.  Thus the process begins with building what Nielsen refers to as a ‘Retail Establishment Survey” (RES).  This is a very labor intensive effort to find and enumerate all retail outlets in a given geographic region.  This could number into the 100’s for some city blocks, and only a handful or none for others.  Field auditors today use a pen and paper survey to collect and enumerate this information.  The survey can contain from 30 to over 50 fields that require enumeration, many requiring an interview with the store/shop owner.

With the rapid development of digital platforms, including Internet, smartphones, and tablets Nielsen is interested in exploring options for moving the collection of this information from a paper survey format to a digital format that is applicable across multiple devices.  This transition is expected to have several benefits for the measurement including: (1) reduction in labor of data collection, (2) ability to use GPS capabilities to more accurately map locations, (3) improve data quality and (4) extend data collection outside or paid auditors to crowd sourced solutions.
Project Goals

Nielsen will provide copies of the current paper surveys as well as specification for the minimal sets of data that would be required to be collected to produce RES databases.  This project’s team will develop a working app prototype on a smartphone device and demonstrate it as part of a final in-person review of the project.   The approach would need to: (1) exploit the capabilities of today’s modern smartphone technology and (2) capture the minimal set of data items required to produce an RES database.

Project Deliverables:

The deliverables from this project include: (a) a detailed design outlining the pros and cons of the approach and specific programmer details/limitations of the approach, (b) a plan for testing a “proof of concept” and (c) a working app prototype for a smartphone.   The team will present the final plan to the project sponsor and other members from Nielsen’s Institute for Measurement Innovation.  If deemed a viable solution and resources are available, the project team could then be invited to participate in the development and testing of the proof of concept.

Project Sponsor:

A Senior Methodologist from Nielsen’s Research Methods Center of Excellence would meet regularly with the team and provide input and guidance as necessary on the project.  The team will then present the plan to Nielsen’s Chief Methodologist, Dr. Michael Link.
