Planning Product Marketing 
This project introduces you to basic Marketing Theory, the 5P’s or principles (product, package, place, price, and promotion). Marketing is usually defined as the planning and executing of ways to price, promote, and distribute one's goods, services, or ideas to the largest audience of customers. An effective marketing plan must address all of these 5 P's. Your team will use all of the 5P's to plan marketing their product or service.
Effective Marketing Plans: 
The 5 P's

Marketing theory is made up of 5 P's or principles that all businesses or companies need to follow in order to be competitive in the marketplace. 

1. Product: What does your company have to offer its customers? How does your product (or service) stand out from those of your competitors? 
2. Package or Packaging: How does your company 'package' or present an attractive and identifiable image for your product? 

3. Place: (also known as Positioning) Where does your product or service fit into the marketplace? How is your product or service distributed to the consumer?  What are the channels through which you want your product made available, e.g., nationally or internationally, on-line or in local stores, etc.? 

4. Price or Pricing: How much does your company charge for its products or services?  How can the product be creatively offered so that price comparisons with other companies' products won't be easy to do? 

5. Promotion: How will your company remind, persuade, and inform consumers about its products?

1. Products/Services

Products are goods such as cars, food items, and clothes. Services are like carpet cleaning and automobile repair. What does your company have to offer its customers? How does your product stand out from those of your competitors? You must understand your product from your consumers’ point of view, in terms of its features and benefits. Know what the targeted customer wants and deliver it to them. 

Be able to identify your product in one sentence that tells the audience about the type of product and the task it performs. Then be able to describe it in detail. 

Exercise 2.1: Identifying New Products/Services

Your team must identify the 2-3 products or services for the teen market that you believe are the most promising. List the pros (or benefits) and cons for each product or service.

	Products/Services
	Pros or Benefits
	Cons

	1.
	
	

	2.
	
	

	3.
	
	


Exercise 2.2: Choosing a Product or Service

Based on your previous research and your analysis of the pros and cons for each product or service, students in their teams must choose the one product or service that they feel would be most successful in the marketplace. You must state the rationale for choosing this product or service and include some of the following factors, depending upon their applicability:

· Benefits - refers to how it will help or aid the consumer, or be a better product than the competitor's product

· Seasonality - whether it would sell only at a certain time of year, such as an air conditioner

· Life cycle or stages - whether it will last a long time in its original condition, or whether it needs to be upgraded or improved with new features to compete against similar products; whether the product will become obsolete quickly or not

· Reliability - refers to the warranty offered with the product, whether it will continue to function properly or possibly fail, or need repair and servicing

· Safety - whether the product is safe for users, or requires special instructions for safe use to prevent injury or harm

· Appearance - whether the product is visually appealing, colorful, intriguing, etc.

· Technology level - refers to the level of technological knowledge or expertise required to use the product

Write your rationale for choosing this product or service using the format below. Be prepared to discuss your choice with the entire class: 

The (name of your sub-division) has chosen (name of product/service) because… (state the complete rationale for the product or service you have chosen).

	Example:

	Team X has chosen Product A because (describe rationale)…

	

	





























Module 2: Student Lesson
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