Brand Pyramid Exercise Branding Strategies with Terry Lee Stone

BRAND NAME:
TARGET AUDIENCE: 20-something college students
STRATEGIC GOAL: Increase acceptance and purchase of this Brand with the Target Audience

1.Brand Essence:
(What does this Brand Idea?)

2. Brand/Product Persona:
(What about the Brand’s Personality & Values will appeal to the Target Audience?):

3. Emotional Benefits:
(What Emotional Rewards would this Brand give the Target Audience?)

4. Functional Benefits
(What are the Logical Benefits for the Target Audience?):

5. Features & Attributes:
(What will be most important to tell the Target Audience about?)

6. Brand/Consumer Insights:
(What mindsets, motivations, desires, needs can this Brand satisfy for the Target?)

7. Reason to Believe:
(Why will the Target Audience connect to this Brand?)

8. Preliminary Brand Strategy:
(What strategy do you think will accomplish the goal?)




Brand Pyramid Template



Brand Pyramid Examples:

Features, attributes,
claims

Brand name

Nokia brand ~ Pyramid

Brand Connecting people
Essence 9

. ity & Design: identity, people
Values Joy & pride of ownership

Design: Ul to suit you

Human technolegy,
Enduring quality

Connected mobility

Communication

PERSONALITY Coursgeous

VALUES Open-minded

EMOTIONAL REWARDS / E&"..‘ﬁ:“ \
Making a difference

End 10 end services
FUNCTIONAL BENEFITS Holistic response
Advocacy

*Logo - City Skyline e Heritage (150 years) ¢ Homelessness
« Ivan Deveson (Patron) ¢ Ecumenical e King St location
ATTRIBUTES Cross generational servicas o Bservice areas o Board and staff
 Heritage buiiding (Brunswick) e Cross sector pantnership e Focused on
cause not sympiom

BRAND ESSENCE: COURAGEOQUS SOCIAL CHANGE AGENT






