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Buyer Persona Sample: Tyler 

DEFINE YOUR CORE CUSTOMER  

DESCRIPTION (PERSONA):  
 
 

 

Tyler is a 28-year-old mid-level computer 
programmer. When Tyler isn’t at work, he’s likely in 
the gym. He is a lifelong athlete, loves hiking and 
the outdoors, and his social circle feels the same 
way. He is also a foodie and stays up to date on 
the new products he can build into his 
healthy/active lifestyle. 
 

PAIN POINT(S): Can’t find a protein-rich snack that isn’t loaded 
with sugar and additives. 
 
Busy schedule doesn’t offer him time to cook 
protein-heavy meals. 
 

  CONSUMER PROFILE AND PURCHASING BEHAVIOR 

Favorite Food Brands 1.  Perfect Snacks 
 
2.  Stumptown Coffee 
 
3. Oats Overnight 

Purchasing Motivation 
 

Rank the preference  
1, top priority to 4, lowest 

priority 

__1____ Convenience 
__4____ Price  
__2____ Health  
__3____ Taste  

Claims 
 

Rank the preference 1, 
top priority to 4, lowest 

priority 

__2____ Non-GMO/Organic  
__5____ Calorie Count 
__4____ Plant-Based 
__3____ Keto or Paleo 
__1____ Protein Count 
__6____ None! It’s all about price  
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Where do they like to 
shop? 

 
Whole Foods, Trader Joe’s, farmers markets 
 

How often do they 
grocery shop? 
 (per month) 

 
2 - 3 times a month 
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