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A review of social media analytics from Jan. 1-31 for Facebook, Twitter, LinkedIn, & Instagram.  
 
Facebook 

 

 



● 44 posts compared to 42 in Dec. 
● 95 new net followers compared to 70 in Dec. 
● 211k impressions compared to 130k in Dec. 
● 3.1k engagements compared to 1.6k in Dec. 

 
Top Performing Posts by Reach 

 
 
Global Ageing Network Facebook Page 

● 1,310 followers, gained 12 in Jan., up 0.8% from Dec. 
● 2,894 impressions, down 68% from Dec. 
● Top 3 posts by reach: 

○ Excellence in Research Award promotion - 14 reactions, 3.6% engagement, 699 reach. 
○ New Zealand volunteers - 5 reactions, 5.8% engagement, 258 reach. 
○ Elders caring for grandchildren - 6 reactions, 5.1% engagement, 197 reach. 



 
Twitter 

 

 
● 151 tweets compared to 137 in Dec. 
● 218 new followers compared to 137 in Dec. 
● 151k impressions compared to 126k in Dec. 
● 224 mentions compared to 207 in Dec. 

 
 
 
 
 
 
 
 



Top Performing Tweets 

 
● New website - 9 likes, 5 retweets. 
● Alzheimer’s and pollution - 6 likes, 12 retweets. 
● Age-friendly health systems - 6 likes, 9 retweets. 

 
LinkedIn 

 

 



● 20 posts compared to 18 in Dec. 
● 52 new followers compared to 44 in Dec. 
● 66k impressions compared to 51k in Dec. 
● 938 engagements compared to 619 in Dec. 

 
Top Performing Posts by Reach 

 
 
Instagram 

 



 
● 3 posts, same as Dec. 
● 20 new followers compared to 24 in Dec. 
● 103 engagements compared to 76 in Dec. 

 

Conclusions 
 
Overall- ​Good upticks in growth, impressions, and engagement across the board. Will be posting 
LeadingAge content more regularly and tracking if that increases traffic to the website. 
  

● Facebook 
○ We had a big bounce back from the holidays, 62% increase in impressions and 93% 

increase in engagements over last month. 
● Twitter 

○ We had a bump in impressions (9%) and engagements (11%) over last month. 
● LinkedIn 

○ We had a big bounce back from the holidays, 28% increase in impressions and 51% 
increase in engagements over last month. 

● Instagram 
○ We had a 36% bump in engagements over last month. 

 


