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Director Global SEO

- 9.5yearsat eBay
- LUMPS Framework
- TFNS - best work

Head Global SEO
- 2.5yearsat Airbnb

- CBP Framework
- Wall and Chain - best work

VP Growth & SEO

- 1+ years at Fanatics
- Lot of work in progress
- Best work still to come
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The Great Pyramid of Giza

= Orion's Belt
Pyramid of the Sun
o “ Alnilam Alnitak

Mintaka

The Three Great Pyramids of Egypt
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Khufu ! Pyramid of FYramid of  Great Pyramid of
Coordinates 29°5845.03"N 31°08"03 . .  snrmanha Khafre Cheops
v Front view of the Pyramid of the Sun Menkaure

Ancient Khufu's Horizon ) ) n
name Location Mexico State
Constructed c. 2580-2560 BC (4th dynas Region Mesoamerica The Three Great Pyramids of Teotihuacan
Type True pyramid Type Pyramid, Temple
Height ~ Part of Teotihuacan .

146.5 metres (481 ft), ancier ‘ _ Pyramid of Pyramid of

138.8 metres (455 ft), conte/ Length 220 meters (720 feet) mah’;l‘fogf the Sun Quetzalcoatl
Base 230.4 metres (756 1) Width 230 meters (760 feet)!<
Volume 2,583,283 cubic metres Volume 1,184,828.3 cubic meters

(91,227,778 cu i) (41,841,817 cubic feet)
T Ao Height 65.5 meters (216 feet)(®

History
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EPIC Content

Content that is so rich & engaging, your
customers tell the brand Story on - & offline
Engaging

Profitable

Informational

Cultural relevant

Thought Leadership Content

*  Curating high quality content based on research
*  Building thought leadership and authority

Presence Content

Creating content to build a presence in the market
Addressing audience need for information
Building an audience

Getting found

Get traffic

Social Amplification

*  Use on- & offline social amplification to reach the right audience with the right message for the content campaign to be shared more broadly
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Watch AirBnB's Touching Berlin Wall - T A e -y S
Anniversary Story
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Wall and Chain




Economic Impact Study

Trust

Wall and Chain campaign

Objectives

* Build trust & authority through well researched content

* Airbnb economic impact studies showing how Airbnb is
contributing to different neighborhoods in the city

* Linking to the neighborhood guides




Presence

Neighborhood Guides

Objectives

* Build a presence on long tail queries to drive SEO traffic,
hence bookings in Berlin

* Increase brand awareness through trial of the service

Neighborhood Guides

Berlin is an urban metropolis overflowing with tradition and compelling history. With
its breathtaking architecture, rich culture, and captivating nightlife, it is one of the
premier destinations in all of Europe. Without a doubt, one of the city's biggest draws
is its fascinating history. Berlin has endured quite a bit in its lifetime, including two
World Wars, the construction and demolition of the Berlin Wall, as well as rapid
restoration and economic growth in the past 25 years.

The combination of these events makes Germany's capital a historical gold mine.
However, what most people don't realize about this city is that some of Berlin's

greatest wonders lie hidden underneath all of the excitement of the daily life. One of
the most fascinating and underappreciated historical and cultural aspects of this great
city is the U-Bahn. The U-Bahn, or "Untergrundbahn," is the German subway. Here is a

look at its culture and history.

YOU MIGHT FIND HELPFUL

a U-Bahn

U-Bahn Berlin.de

U-Bahn Map




Social Amplification

i 29 347 LinkedIn Members
LinkedIn N N " ’
Germany EU Us ALL EU US/CA Potential Audience for this ad:
Berlin 1.88MM| - - Yes | | 1,440,000 people Q Location: Europe
2 Germans 24MM - - Yes 5127
S LinkedIn M~mhare :
£ Germans worldwide - 2.6MM | 220K 38+K ’ Potential Audience for this ad: 6,400 | L f;’n'f,‘(?n‘"}\ym'iié“ Ea’,?.“é"éfjé’ S;Q;’SQ’ gﬂ’:
& People formally living in Germany Yes Bogle Hegarty NY, adam&eveDDB, Wieden +
. P I i - Livi i Kennedy, BD Network, BD Network
Non-Germans living in Germany Yes Yes ° Location: North / Locat!on Living In Job tlFle (Australia). Beattie McGuinness Bungay NYC,
Editors of Marketing & Advertising on- Austria Associate Profe  gerc, BETC Digital, BETC Design, Bilington
& offline magazines 15Kk 3.1K 4l Company Name Belgium Graphic Design  Cartmell, Brave, CHi&Partners, Bates
£ 2 Harvard Business Syjtzerland and Graphic De  CHI&Partners, Chi Partners LLC, FCB
£ Work @ News/Content Publishing 6.2K Journal, The Wast . ° p i Inferno, Elvis, The Engine Group, Engine
8 Py P Czech Republic Marketing, Soci Group, Fallon, Fallon London, Fold7, Grey,
Reddit/ Digg ETC 60K 340K 620K 1.4K Business Weok, B D k Media & G hi gyro, Havas, Havas Worldwide, Havas Media,
Upworthy/Soulpancake ETC 78K | 380K | 680K i Weekly newspape Fr‘;’; ’2’:’ D:silan M;?Ife t' Ogilvy & Mather, Saatchi & Saatchi, Leo
_ Marketing & Advertising professionals | 820K | 6MM | 6.2MM 81K Company, Hanare ynireq Kingdom and gréphic De  Wonawide, voung & Pusicars W, 8800,
‘—g" Design & Annimation experts 260K 2MM | 6.2MM 115k WIRED, Forbes, T Hungary Graphic Design DDSB, FCB Gilobal, Intro, iris worldwide, JWT
g . . Ent Maai INSIDE, JWT Atlanta, JWT Action, JWT MEA,
§ Graphic Design 24K | 62K | 24K 1445 Nagazino, Young| Ireland Graphic JWT London, JWT Amsterdam, Digitaria,
£ Animation 1.8K 4.4K 6.4K Bloomberé Busine [taly Designer/lllusti ‘éWT Cgmpany’ ?mial Wavelength (A JWT
. . . . roup Company), Activeark JWT Lid.,
People working in social media 19.4K 110K 480K 309% Network, NBC Nev nether/and's Graphic Karmarama, Langland, Leagas Delaney,
2 Cannes Lion Winners - Branding 2.8K CNBC, ABC News Poland Design/Prepres Leagas Delaney Hamburg, Leagas Delaney
£ Cannes Lion Winners - Digital 8.2K 29K Channel, Travel Cl X X X ltalia, Leagas Delaney America, The Leith
P g - International, Natic S/ovenia Graphic Design Agency, Leo Burnett MENA (Middle East &
£ Cannes Lion Winners - Design 7.2K International, Natic S/ovakia Photography & North Africa), Leo Burnett Group UK, Leo
38 i i , g Burnett Greater China Group, Leo Burnett
Cannes Lion Groups 5.6K 17.4K 15.4K 27K gﬁcove{yD(;ogmu Graphic Design Interactive, Leo Burnett Brussels, Leo Burnett
Education: Psychology 40K 300K |1IMM 260K anne, DIscover Age Graphic Design  Colombiana SA, OHI Leo Burnett, Lowe and
'§_ Psychology/Mental Health 480K 1.7MM 1IMM PRWeek or PR Ne 22 - 65 Ph hv | Partners Worldwide, Lowe Profero, Lowe
4 Y BY = otograpny In Campbell Ewald, Lowe Lintas and Partners,
PTSD 1.7K 20K 110K 62K @ Job Title: Editor, . Graphic Design mcgarrybowen, mcgarrybowen London, M&C
& Economic Chief, Senior Editc Behaviors Marketing Inter  S2atchi, M&C Saatchi Australia, M&C Saatchi
2 80K 920K 600K Editor, Deputy Edif All frequent travelers Mobile, M&C SAATCHI LA, M&C

SAATCHI.CORPORATE, M&C Saatchi Sport
& Entertainment, MEC, Mother, Ogilvy, Ogilvy

Copyeditor, Assisti Graphic Design

Executive Producer, Senior Producer, News
Producer, Journalist, Multimedia Journalist,
Business Journalist, Financial Journalist,
Travel Writer, Travel Editor or Travel
Specialist
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Media Exposure

* 120 P1 press hits around the world
*  99% positive tone of voice

Cultural Conversation

o 2.2% of the conversation around the Berlin Wall celebration
e # 10" most shared link in Wall universe
. # 8 most mentioned Twitter handle in Wall conversation

Social Engagement

*  Average CTR Facebook ads 1.17%
*  Highest CTR: 3.4%

SEO

*  ~800 links within first 2 weeks
*  ~4,000 links after 1.5 year

Awards

*  Creative showcase at The Drum & Adage
*  D&AD Graphite Pencil Award

*  Webby Award

e US Search Award

*  Epica Award




1Six Degrees of Kobe Bryant

Effect i
RISE OF THE WARRIORS

I

Tﬁe Curry

Two Years of Warriors Merchandise Sales Data

~<
—
[\
=
[
[is}

25%

Winning Seeds in ¢

R ® ® “e, ¢
S —~ = 3 g e,

S8|eg aSIpuBYIJa ||V JO Juadiad

AVERAGE SEE

paag abelany

. anda 1 ®@® 1= 1) 7wy

3






1. LUMPS
2. Content-Brand Pyramid

3. \Visit a Pyramid




Contentbrandpyramid.com




