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· General description of the programme
The School offers one undergraduate degree: a Bachelor en Management International (Bachelor in International Management). The Bachelor en Management International (BMI), which opened in September 2012, substitutes for the Bachelor Marketing et Affaires Internationales (MAI). 
Elaborated during the academic year 2011-2012, this 3-year full-time program welcomed its first cohort in September 2012. As the first cohort will graduate in June 2015 only, a first educational cycle has not yet been completed. 

The program was designed from the start by including all aspects of the AOL approach (definition of learning goals and objectives, alignment grid, feedback tests schedule, etc…). 

During two semesters students will be required to study nine core business modules, seven optional business modules (from a choice of 10), four core competence development modules, a language module and complete a dissertation.

· Length of the program and conditions for awarding the degree
The EM Normandie Bachelor en Management International offers two levels of entry that influence the duration of the program for students. Students admitted in Year 1 via the Competitive Exam operated by the National ATOUT+3 Test Bank, take a ‘standard’ 3-year study path. For students joining at Year 3 level with a Higher Education diploma, the program is completed in one academic year. 

The overall structure of the Bachelor en Management International is shown below:
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In order to guarantee that the level of the degree meets bachelor level standards and maintains equity among students, strict and formal rules govern the admission into the following year of the program and the award of the degree: 

- To be admitted into the following year, students must validate 60 ECTS credits minimum in the year. The credits are allotted to the various modules, and each module is made up of one or several subjects; 

- The Bachelor’s degree is awarded upon validation of all credits for the program. In addition, students must have validated all the mandatory internships in the program. 

· Contents of the program
Year 1 of the Bachelor en Management International 

The first year takes place in Le Havre and is essentially focused on: (1) core management courses, (2) courses in economics and law, (3) lectures on methods, (3) foreign language courses. 

Year 2 of the Bachelor en Management International 

The second year takes place at a partner university abroad. No common course contents are specifically anticipated. Indeed, the School prefers to spread Year 2 students in many partners and limit the number of EM Normandie students in any one location, rather than send many students to the same destination. As a result, it is difficult to define a common framework for all students. Nevertheless, great attention is given to the ‘Learning Agreement’ (a list of agreed courses taken by the student abroad, validated by the host and the home universities). This Learning Agreement is systematically checked and validated by the EM Normandie International Office and a FT faculty member (Head of Program). To validate their year abroad, students must gain 60 ECTS credits or equivalent.
Year 3 of the Bachelor en Management International 

During their Year 3, students may choose from three options: 

- International Logistics (taught in French) offered both on the Le Havre and the Caen Campuses, 

- Tourism (taught in English), on the Deauville Campus, 

- International Business (taught in English), offered both on the Le Havre and the Caen Campuses. 

All three options cover the major fields that are specific to EM Normandie distinctive features.
Foreword: a one-month induction and revision period is scheduled for all students joining the program on the basis of a previous Higher Education Diploma. This program does not generate any ECTS credits.
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· Focus of the programme
The courses contained in the BMI are designed to challenge international students by concentrating on the problems of doing business in multicultural and multilingual environments. Thus the ability to work in teams drawn from different backgrounds is extremely important. in addition, this programme focus on the acquisition of practical business skills such as producing a business plan, incorporating an ethical dimension into business activity and engaging in a competitive professional skills development project.
· Proposed structure of The BMI 3rd Year International Business
This programme is delivered in English. Following the recent validation of an undergraduate business programme by the French state the structure of the course will now be as follows: 
	MODULES
	Teaching hours
	ECTS

	Semesters
	S1
	S2
	S1
	S2

	CORE BUSINESS MODULES
	105
	30
	14
	4

	Business Ethics
	15
	 
	2
	 

	Job Research Techniques
	15
	 
	2
	 

	HRM1
	15
	 
	2
	 

	European Law 1
	15
	 
	2
	 

	International Press Review
	15
	 
	2
	 

	Introduction to Financial Analysis
	 
	15
	 
	2

	Business Plan
	 
	15
	 
	2

	International Trade
	15
	 
	2
	 

	International Marketing
	15
	 
	2
	 

	OPTION CHOICES (Chose 3 Options S1 and 4 Options S2)
	90
	120
	12
	16

	Financial Reporting
	 
	30
	 
	4

	International Accounting
	 
	30
	 
	4

	Doing Business in France
	30
	 
	4
	 

	Understanding Europe
	 
	30
	 
	4

	Multicultural Management
	 
	30
	 
	4

	International Development
	 
	30
	 
	4

	European Law II
	 
	30
	 
	4

	Business Start up
	30
	 
	4
	 

	HRM II
	30
	 
	4
	 

	Organisational behaviour
	30
	 
	4
	 

	CORE COMPETENCE DEVELOPMENT MODULES
	15
	35
	2
	8

	Professional Contest / Group Project
	 
	5
	 
	3

	Information Management : Databases
	15
	 
	2
	 

	Stress Management
	 
	15
	 
	2

	Customer / Guest Services Management
	 
	15
	 
	3

	FOREIGN LANGUAGE
	15
	15
	2
	2

	LV2 / FLE (*)
	15
	15
	2
	2

	DISSERTATION / INTERNSHIP
	 
	 
	ncb
	ncb

	TOTAL
	225
	200
	30
	30


The indicative content of these courses is as follows:
Business courses available in the autumn semester 2014/2015



Business Ethics










This course is designed to inform and stimulate thinking on the ethical issues encountered in business and to help prepare students to recognize and manage these issues as they arise in their future career. 










Job Research Techniques










This course introduces the techniques of job research appropriate to undergraduate students seeking their first post










HRM1










This course introduces different approaches to the management of human resources. 



European Law 1










This course introduces the main types of legal system found in Europe. The focus of the course is on business law










International Press Review










This course introduces the types of information available in the press and explains how press sources may be analyzed










International Trade










This course introduces the concept of international trade and considers the major problems that can be encountered by businesses trading internationally







International Marketing










This course is designed to provide an understanding of what international marketing is about with a balance between academic thinking and practical experience






Information Management: Databases









An outline of the construction and use of databases for business





Doing business in France










The course introduces the French perspective on business. It provides an overview of the French political system and the regulation of business.








Logistics









Business Start Up in Europe










The course examines the role of Small and Medium Enterprises (SMEs) in modern economies. In the context of Europe the course examines country specific approaches to encourage the creation and development of SMEs. 










These will include governmental help schemes, tax incentives, loans and grants. The course will require students to prepare, present and defend a business startup proposal in a European jurisdiction.










HRM II










This course compares and contrasts different approaches to the management of human resources. It deals with the problems of international recruitment and selection and also with issues such as performance management and labour relations.






Dissertation










Students will research and produce a 5,000 word project on an aspect of European business.  This course runs over two semesters. There will be an output required in each semester.  These are as follows:










1)      First semester – a detailed project outline and literature review





2)      Second semester – data analysis, discussion and conclusion




The dissertation will be non-credit-bearing.




 Students completing only one semester of the program will be required to research and outline a project in order to validate their semester.










Business courses available in the spring semester 2013/2014


Introduction to Financial Analysis









An outline of the basic techniques of financial analysis and the preparation of analytical reports

Business Plan










A presentation of the steps in construction a business plan with an emphasis of the financial aspects

Professional contest










A problem based group project requiring participants to solve a practical business problem


Customer services management









An outline of the techniques used in managing the customer/ business interface



Stress Management










The stress process and its relation to health and disease, lifestyle, and the sociocultural environment. Analysis of physiological, psychological, sociological, and environmental parameters of stress, emphasizing development of personalized stress management strategies to enhance academic, personal, and social development. 









Understanding Europe










This course provides an introduction to the development of the European Union. In addition it explores the role of EU institutions in economic development





Multicultural Management










This course focuses on the management of teams. It considers culture and team performance, intercultural communication and the coordination and control of multicultural teams.



European Law 2









This course is based around a case study that examines the negotiation of a joint venture agreement that is subject to the competition rules of the European Union. 
The case also deals with the protection of intellectual property and the use of licensing agreements.




International Business Development









The course introduces the environment of international business development. It considers the process of the internationalisation of an enterprise and the management of international operations.

International Accounting










This course looks at the issues of consolidation, foreign currency translation, segmental reporting and international auditing in a European context. There is a particular emphasis on the problems of introducing International accounting standards in Europe.






Financial Reporting in Europe










The course examines different approaches to the regulation and practice of financial reporting in Europe. In particular it considers the problems faced by companies that must produce financial reports in more than one regulatory framework. 







Dissertation










Students will research and produce a 5,000 word project on an aspect of European business.  This course runs over two semesters. There will be an output required in each semester.  These are as follows:










1)      First semester – a detailed project outline and literature review





2)      Second semester – data analysis, discussion and conclusion




The dissertation will be non-credit-bearing.





 Students completing only one semester of the program will be required to research and outline a project in order to validate their semester.









Language courses available during 2014/2015:

It is proposed to offer French. The indicative content of this course is as follows
French language and culture 

Vocabulary development, basic grammatical structures, written communication, social & business introductions and the conduct of business meetings. 

Sources of information about France

Contemporary French culture, Cinema, music and novels

The francophone media; the press, television & radio

Francophone students will be allowed to complete this module on the basis of a research assignment related to the francophone cultural & business environment.
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