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INTRODUCTION




THE CLIENT

BSPL

An organisation in helping Seniors with the education of computers;
and to progress them into the new digital era.



TARGET AUDIENCE




PSYCHOGRAPHIC




MEDIA IMPERATIVES

THEY ARE LARGE m
CONSUMERS OF

TELEVISION AND RADIC




MEDIA IMPERATIVES

THE MORE TARGETED m
MEDIUM FOUND WAS
NEWSPAPERS .




KEY INSIGHT

THE TREND OF INFORMAL LEARNING AMONGST
THE TARGET AUDIENCE, IT DECREASES THE
NEED FOR THE SERVICE OF BSOL.
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TARGET
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CAMPAIGN

N
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GAMPAIGN

Phase 1 Phase 2




INFORMAL TEACHERS
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Heavy Social Media Users
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INFORMAL TEACHERS
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Heavy Social Media Users

Share '‘Confessions’
of experiences with
people and their
technology troubles
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INFORMAL TEACHERS
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Share '‘Confessions’
of experiences with
people and their
technology troubles
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* Facebook Page

e User Generated Content

* Sharing: Earned Media
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* Page will be moderated
* Prevent any offensive material

* Constantly share user generated
content
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Competition for the funniest story

+ attract more users
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Advertising on Facebook
I ==

E 4 events ooy
K 2 Klout requests

e |_T'll-| 1 other app request cutstanding

i Bagels, }
Sponsored & Create an &d

1} SEATS A SUNDAY
sandwich Freet 100i5a I Esrlay L5
Featbal fans! You Could
H"_-'i:.l'.." vam ¥IP tickets to the next

-‘:‘h“-'"-\};:f DTW CLICK ko lack

How many of the 397 NP5
Orificial Unils® have you
been to? Check Shem off
&t Tripbucket.

if hh:g Earn mlnts and 8,035 peopee e TripSucket
" stores,

Interested in Herbokogy ?

Drline Bachelors in
Allermabive HealS. Stdy
non-ivesiern & Holisbc
Health. Lesrm More.,

Officeal Dbama Website
barackobama. com
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2 MONTHS |

R
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2 MONTHS

__ PHASE2
CONTINUOUS SCHEDULE




TARGET ’

AUDIENCE
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BS@PL  gam INVOLVEMENT
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MEDIA CHANNELS

Q0

NEWSPAPERS RADIO OUTDOOR  SOCIAL MEDIA
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MEDIA CHANNE

o=

NEWSPAPERS RADIO UUTDU%UCIAL MEDIA
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MESSAGE
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3 MONTHS |

R
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R

3 MONTHS

PULSING SCHEDULE




MEDIA
OBJECTIVES




' + Technologically Savvy
- Informal Teachers »
+ Relationship with Seniors
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Informal Teachers

REACH 200/0 FREQUENCYZ 0
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REACH 200/0 FREUUENCYZ 0
2 MUNTHS




Phase 2

+ > 50 years

» + Brisbane

+ Not confident with technology

‘ Seniors
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v
3 MONTHS




REACH 600/0 FREQUENCY 5 0
3 MUNTHS




@

MEDIA

EVALUATION



OVERALL SUCCESS

CAMPAIGN
AFTER



OVERALL SUCCESS

BS$L

New Membership Website Visits



NEWSPAPERS

READERSHIP Awareness of BSOL

} before & after

SURVEYS the campaign
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NEWSPAPERS

READERSHIP
SURVEYS

TEAR-SHEETS | Ensure advertisements

ran according to plan
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OUTDOOR

Number of participants
at the event

STATUS REPORT emonstrations done
& PHOTOGRAPHS I[E)nsure et/e:ythin(; runs

according to plan
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<

MEDIA
CHANNELS




O =} RADIO

NG NEWS TALK

* Engaging on air promotion
> Morning Drive, Late Afternoon

* High Reach & Frequency Schedule

N
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NEWSPAPERS

READ ALL ABOUT THE AFL STAR AND THE TAXI DRIVER NPT

FEVOLA'S FIRST NIGHT OUT IN BRISBANE

INSIDE

Morth an cyclone watch 1}

Lifesavers' salety fears
Tragedy walting to happen

WEATHER REPORT
Cairns Showes or tws 317 | Drisbane
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OUTDOOR

i BRISBANE CITY COUNCIL

&8 EVENTS FOR SENIORS

P
i i g
BRISBANE CITY

- FITNESS FOR LIFE @ THE GABBE
- GUITAR AND DRUMMING @ UPPER MT GRAVATT ¥V
- DRAWING AND PAINTING @ UPPER MT GRAVATT

N
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SOCIAL MEDIA

[ ]| BsOL - Brisbane seniors OnLine

of gate: Wr‘)l,
) fo

A s ¢

o | X 4 7

- BSOL - Brisbane Seniors

Q b9 /
\ OnLine

4 Computer training - Senior centre

> Post [ Photo/Video

Write something on this Page

., BSOL - Brisbane Seniors OnLine
% 12 July 3

* Target Specifically

* Cost efficient

* Audience being driven to the website
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-I- V *(for $100,000 budget)

=
MAEE

* ADAD TV Packaging
* Focus on high rating channels

* Deliver reach at a more expensive
cost per reach point
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SCHEMATIC



1% Feb 15 20" Feb 15 13""Mar15 31 Mar 15 19" Apr 15

Phase 1

Phase 2

Facbook
S600

Newspaper
Courier Mail
S 2629.82

Outdoor
Flyers

Budget: $10000
Total cost: $7309.92

+



1°* Feb 15 20" Feb 15 13" Mar 15 31" Mar 15 19" Apr 15

Phase 1

Phase 2

23 Feb 15

Facbook
S600

Newspaper
Courier Mail
S 2629.82

TVC

Seven Queensland
S 75000

Outdoor
Flyers

Budget: $100,000
Total cost: $85058.84

+



q
SUDGET



sm,UUUBUDGET

2%

35% % Social Meida

Radio
Newspaper

Outdoor
55%
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sm,UUUBunGET

Phase | Social Meida $600 8%
Phase 2 Radio $4080 55%
Newspaper $2629.92 35%
Outdoor $119 2%
TOTAL $7309.92
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5100,000 suocer

Social Meida Radio

o Newspaper
0.71% _  4.80% pap
6.18%

Ve

Outdoor

4 0.14%
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5100,000 sunser

Phase | Social Meida $600 0.71%

Phase 2 Radio $4080 4.8%
Newspaper $5259.84 6.18%
Outdoor $119 0.14%
TVC $75000

TOTAL $85058.84
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Q

SUMMARY




