
MUFFINMAN
Hannah’s team 4

AMB 319 Media strategy & Plan



INTRODUCTION
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THE CLIENT

An organisation in helping Seniors with the education of computers;
and to progress them into the new digital era.
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TARGET AUDIENCE
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PSYCHOGRAPHIC
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MEDIA IMPERATIVES

They are large 
consumers of 
television and radio
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The more targeted 
medium found was 
newspapers

MEDIA IMPERATIVES
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KEY INSIGHT

The trend of informal learning amongst 
the target audience, it decreases the 

need for the service of BSOL.
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MEDIA
STRATEGY
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INFORMAL 
TEACHERS

TARGET 
AUDIENCE
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TARGET 
AUDIENCE
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CAMPAIGN
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CAMPAIGN
Phase 1 Phase 2
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Phase 1

Informal Teachers
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Phase 1

Informal Teachers

Heavy Social Media Users
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Informal Teachers

Heavy Social Media Users Share ‘Confessions’  
of experiences with 
people and their 
technology troubles

Phase 1
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Share ‘Confessions’  
of experiences with 
people and their 
technology troubles

Phase 1
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Phase 1

Ş�%@BDANNJ�/@FD

Ş�4RDQ�&DMDQ@SDC�"NMSDMS

Ş�2G@QHMF��$@QMDC�,DCH@
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Phase 1

Ş�/@FD�VHKK�AD�LNCDQ@SDC

Ş�/QDUDMS�@MX�NƤDMRHUD�L@SDQH@K

Ş�"NMRS@MSKX�RG@QD�TRDQ�FDMDQ@SDC 
   content
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Competition for the funniest story

+ attract more users

Phase 1
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Phase 1

 CUDQSHRHMF�NM�%@BDANNJ
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Phase 1

2 months

phase 1
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Phase 1

2 months

phase 1
phase 2

continuous SCHEDULE
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TARGET 
AUDIENCE
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Phase 2
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Phase 2
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Phase 2

INVOLVEMENT
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INVOLVEMENT

DE
MA

ND

Phase 2
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Phase 2

MEDIA CHANNELS

NEWSPAPERS RADIO OUTDOOR SOCIAL MEDIA
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Phase 2

MEDIA CHANNELS

NEWSPAPERS RADIO OUTDOOR

T.V.

SOCIAL MEDIA
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Phase 2

MESSAGE
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Phase 2

MESSAGE

Inform both 
Target Audience & 
Informal Teachers
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Phase 2

MESSAGE

AW
AR

EN
ES

S



AMB319 Media Strategy & Plan // muffinman

phase 2

Phase 2

3 months
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PULSING SCHEDULE

3 months

Phase 2

phase 2



MEDIA
OBJECTIVES
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Phase 1

Informal Teachers
+ Relationship with Seniors

+ Technologically Savvy
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Phase 1

Informal Teachers

REACH Frequency20% 2.0
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Phase 1

Informal Teachers

REACH Frequency20% 2.0
2 Months
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Phase 2

Seniors 


�-NS�BNMƥCDMS�VHSG�SDBGMNKNFX

+ > 50 years

+ Brisbane
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REACH Frequency30% 4.0
Seniors 

Phase 2

3 Months
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REACH Frequency60% 5.0
Seniors 

Phase 2

3 Months

Budget + $90,000



MEDIA
EVALUATION
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OVERALL SUCCESS
BEFORE

AFTER
CAMPAIGN
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OVERALL SUCCESS

New Membership Website Visits
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Newspapers

Readership 
Surveys

Awareness of BSOL 
before & after 
the campaign
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Newspapers

Readership 
Surveys

TEAR-Sheets $MRTQD�@CUDQSHRDLDMSR�
ran according to plan
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OUtdoor

Status Report
& Photographs

Number of participants 
at the event
Demonstrations done
$MRTQD�DUDQXSGHMF�QTMR�
according to plan



MEDIA
CHANNELS
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RADIO

Ş�$MF@FHMF�NM�@HQ�OQNLNSHNM
 > Morning Drive, Late Afternoon

Ş�'HFG�1D@BG���%QDPTDMBX�2BGDCTKD
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NEWSPAPERS
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OUTDOOR

Brisbane City Council

Events for Seniors
- Fitness for life @ The Gabbe

- Guitar and drumming @ Upper Mt Gravatt

- drawing and painting @ Upper mt Gravatt
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SOCIAL MEDIA

Ş�3@QFDS�2ODBHƥB@KKX

Ş�"NRS�DƧBHDMS

Ş� TCHDMBD�ADHMF�CQHUDM�SN�SGD�VDARHSD
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T.V. *(for $100,000 budget)

Ş� # #�35�/@BJ@FHMF

Ş�%NBTR�NM�GHFG�Q@SHMF�BG@MMDKR

Ş�#DKHUDQ�QD@BG�@S�@�LNQD�DWODMRHUD�
cost per reach point



SCHEMATIC
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Budget: $10000 
Total cost: $7309.92 

 
 
 
 



AMB319 Media Strategy & Plan // muffinman

� ���������� ��	�������� ��	�������� ����������� ��	��
�����
� � &'�������%)� � � �
�	������ ��������

!*$$�
� � � � � �
� � � � � �
�	������ � 	����

(���
!�($,$�

� �

� � � � � �
� � ���������

������������
!�&*&-�,&�

� �

� � � � � �
� � ����


���������������
!�+)$$$�

� �

� � � � � �
� ��������

�������
�

�
�

!%%-�
�

Budget: $100,000 
Total cost: $85058.84 

 
 
 
 



BUDGET
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$10,000Budget

8% 

55% 

35% 

2% 

Budget 

Social Meida 

Radio 

Newspaper 

Outdoor 
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Segment Media Investment % of Investment 

73% 

Phase 1 Social Meida $600 8% 

Phase 2 Radio $4080 55% 

Newspaper $2629.92 35% 

Outdoor $119 2% 

TOTAL $7309.92 

$10,000Budget
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$100,000Budget
Social Meida 

0.71% 
Radio 
4.80% Newspaper 

6.18% 

Outdoor 
0.14% 

TVC 
88.17% 

Budget 
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Segment Media Investment % of Investment 

85% 

Phase 1 Social Meida $600 0.71% 

Phase 2 Radio $4080 4.8% 

Newspaper $5259.84 6.18% 

Outdoor $119 0.14% 

TVC $75000 

TOTAL $85058.84 

$100,000Budget
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SUMMARY


