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Perfect Your SEO and Email Marketing Plan 
 

Increase your sales with an effective email marketing strategy that doubles 
as a search engine optimized post. Learn how to ensure your emails are 
timely, engaging, and line up with your business objectives. Email 
marketing's greatest asset is the ability to measure precisely what's working 
and what isn't! In this session, you'll learn the key performance indicators 
(KPIs) relevant to email marketing and an SEO strategy:  

• How to Build and Manage Email List  

• The Power of List Segmentation  

• Establish Email Campaign Fundamentals  

• Track and Measure Email Campaigns 

• Recall tools to research effective keywords 

 

 



Email is far from dead, and may be more important than ever  

for our content marketing programs. 



93% of those who use email consider it to be an important 

channel for their content marketing success. 

 

























As you onboard subscribers, ask them questions 

like: 

 

How often would you like to receive emails from 

us? Daily? Weekly? Monthly? 

What particular topics are you interested in? 

What kinds of content interest you the most? 

Text? Video? Infographics? 



Automated emails get 152% higher click rates 

than broadcast emails  

Automation triggers should be based on your 

personalized buyer behaviors, but common choices 

include: 

 

Welcome emails when new users join your service, 

start a trial, or create an account 

Abandoned cart or incomplete account 

notifications 

Anniversary emails to mark their time as a 

subscriber, customer, or both 

Engagement-driven emails based on what a 

subscriber previously clicked on 



Email and content are still BFFs, but both need to 

evolve in tandem to keep up with the increasing 

expectations of your subscribers. To get the most 

out of this tried-and-true distribution channel: 

 

Segment your email list based on persona and 

preference. 

 

Supplement your regularly scheduled 

newsletters with behavior-based automations. 

 

Keep your list lean and mean so you can deliver 

value to your most valuable audience members. 



The New York Times has 50 different 

email newsletters, helping it amass 13 

million subscriptions. 











Download the Education Presentations 

 

Handouts from this session, and many others,  
are available at  

www.asishow.com/handouts 
and in the free ASI Show mobile app;  

download the EventMobi Experience app,  
then enter event code “asishoworlando18.” 

http://www.asishow.com/handouts

