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Task

Module 9Planning a Digital Marketing
Campaign

Hopefully, you took in as much of the information in this 9th module as
possible. To find out how well you have done, complete the following
worksheet.
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We recommend that you allocate at least 30 minutes to this worksheet.

At the end of the worksheet is a convenient answers/feedback and advice
section to allow you to see how well you have done.

10 minutes

SELF-MARKING

You are not required to return this worksheet.

Write or type your answer here

Activity #1

Can you recall the advice that was given in this module relating to the creation of
content for the campaign?
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10 minutesActivity #2

Explain exactly why a calendar of events is so important to your campaign:

Write or type your answers here
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10 minutesActivity #3

The module listed 6 common mistakes when putting a campaign together, can you recall
them all here?
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Write or type your answer here
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 Answers/feedback and advice section

Advice and Feedback

Content creation is more than just writing a few things in order to help sell the campaign.
In fact, there are many other aspects that need to be considered within the content
strategy, including developing timelines, the various engagement activities that will
accompany the campaign, and optimisation tactics, to name a few. And just like referring
to the data, the more details outlined in the strategy, the better the overall outcomes are
likely to be.

Additionally, all aspects of the content strategy should be correlated to the objectives of
the marketing campaign – including the KPIs. This is to ensure that the content aligns
with each of the goals set out within the marketing plan. If there are any discrepancies
between the two, then in all probability the campaign will fail, or at the very least struggle
to be met

It is believed to be made up of four elements, which include, content marketing, public
relations, SEO, and social media. It is used to support other digital marketing strategies
that have been covered in the previous modules, and uses a series of measurable to
track its impact.

Advice and Feedback

One of the components of a strong content strategy – and campaign, in general – is to
develop a clear and well thought-out calendar of events. This calendar should include all
details related to the campaign’s implementation, duration and conclusion. Each of the
activities outlined should be highlighted according to importance, and where possible
assign the team member responsible. This helps to provide a visual representation of the
campaign, while also identifying what needs to happen when.

It is also of some value to ensure that the final calendar is shared amongst all team
members and management. This adds an extra layer of accountability to the marketing
plan. It also gives the team an opportunity to make corrections or add additional
information, which could benefit the campaign.

Use this section to check your answers and see how well you have done

You are not required to return this worksheet
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Activity #2

Activity #1
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SUMMARY“ “
Now that you have studied Module 9, it is time to decide if you feel you are ready
to move on to the next module. Even if you struggled only slightly in this module,
make sure you take the time to read through the material one more time.
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Activity #3

Advice and Feedback

The six common mistakes were as follows:

• Not placing enough value on the data
• Not understanding the target audience prior to launching the campaign
• Not linking the content to the campaign objectives
• Not making the campaign content about the target audience, and instead using it

to increase search engine optimization
• Not thinking about the duration of a campaign, and as a result allowing it to run

for too long
• Not referring to the data throughout the entire campaign, as opposed to only

looking at it upon its completion


