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PROFILE SUMMARY -----------------------------------------------------------------------------------------------------------------
Experienced digital marketing and ecommerce director with a solid 15-year history developing marketing strategies that drive growth, enhance the customer experience, build brand equity and increase engagement across all digital channels spanning a diverse industry base.   I have driven significant increases in conversions and sales while measurably reducing marketing costs.  

MARKETING EXPERTISE -------------------------------------------------------------------------------------------------------------
Leadership and Collaboration – Managing cross-functional full-time, contract, on-site and offshore teams.
Digital Marketing Strategy  –15 years developing digital marketing strategies that drive growth, enhance the customer experience, build brand equity and increase engagement across all digital channels and span a diverse industry base. 
Managing Paid Media Channels (PPC, SEM) – Hands-on experience managing paid media including: Google Paid Search, Google Shopping, Bing Paid Search, Google Display Network, affiliate networks, Amazon Seller Central, Facebook, and content networks.
Email Strategy & Operations – Driving strategy, creative design, content development, and execution using platforms including Exact Target, VerticalResponse, Constant Contact, and Mail Chimp, as well as other custom developed solutions.

Mobile Strategy and Engagement – Developing mobile strategies and employing custom mobile campaigns that improve the user experience while driving increases in lead generation, sales, social engagement, and customer satisfaction.

Social Media Marketing – Leveraging brand equity and content to create custom social interactions on Facebook, YouTube, and across content networks focused on improving brand recognition, customer engagement, sales and lead generation.
Search Engine Optimization (SEO) – Performing SEO discovery and keyword analysis using Google Webmaster Tools and MozPro software to develop in-depth search engine optimization strategies for site, architecture, content, and external link-building.
Multi-Channel Integrated Marketing – Choreographing campaigns that integrate digital channels (social, mobile, paid search, PPC), along with traditional channels (TV and Mail) to create a singular message that drives response and fosters engagement.   
Leveraging Data and Analytics – Performing advanced data analysis and report generation using site metrics and performance data blended from custom and standard platforms such as Google Analytics, Coremetrics, Adobe, and Volusion.
Multi-Discipline Background –  Leveraging experience as a PHP, HTML, and MySQL developer, along with my history as a UX designer, to personally contribute and successfully lead cross-functional teams through all stages of a campaign.

PROFESSIONAL HISTORY -----------------------------------------------------------------------------------------------------------

Head of Digital Marketing (Director) – WebEyeCare.com - 01/2015 to 08/2015 (company layoffs)
Summary
Developed the digital marketing strategy for all ecommerce initiatives while managing the day-to-day operations for all acquisition channels including: Google paid search, Google Shopping, Amazon Seller Central, affiliates, social, and mobile.
Director of Online Marketing – Colonial Penn Life Insurance (CNO Financial) - 04/2013 to 01/2015

Summary
Developed and directed the acquisition strategy across all digital channels (PPC, SEO, SEM, email, mobile, social) in an effort to drive leads and increase web-based sales, while maintaining a strict cost-per-acquisition. 

Responsibilities & Highlights

- Managed all digital entities within the Colonial Penn brand (websites, microsites, social media, email, display, search).
- Personally optimized and managed all Google and Bing paid search and banner display campaigns.

- Drove Search Engine Optimization (SEO) and A/B multivariate testing initiatives and best practices within the organization.
- Managed cross-functional team of channel managers, project managers, and creative and technical contractors.

- Personally designed the user interface for the Colonial Penn mobile website.
- Increased web applications 69% and sales 21% YoY during my first 12 months, while reducing acquisition costs 26%.   
- Increased the volume of converting mobile and desktop paid search clicks by 700%.
- Designed and led initiatives which lifted the mobile conversion rate while reducing the bounce rate by 47%.
- Earned a service recognition award for “Innovations in Mobile”.
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PROFESSIONAL HISTORY (cont.) ---------------------------------------------------------------------------------------------------

Marketing Director, Online Acquisition Strategy – JP Morgan Chase - 11/2010 to 04/2013

Summary
Directed the digital acquisition strategy for the business credit card division of JPMorgan Chase.  This included managing all digital paid and owned channels, internal teams, and 3rd party agencies.  
Responsibilities & Highlights

- Developed digital marketing strategy, budget, and tactical execution plan for growth across all digital channels.

- Managed Google paid search, affiliates, facebook, mobile, banners, email, content and organic search (SEO) initiatives.
- Negotiated third-party contracts and managed vendor relationships.

- Built custom data dashboards and presented at weekly and monthly organizational meetings.

- Developed A/B multivariate test plans focused on improving conversion and enhancing the user experience.

- Developed custom content marketing strategies that increased organic traffic and drove growth in social media channels.

- Identified data trends and created test and optimization tactical plans for continued growth in all channels.
- Since Dec 2010 my marketing strategies have driven increases in account volumes; 162% overall, 188% in paid search,

   429% in affiliates, and 85% in organic search while reducing acquisition costs by 23%.
Ecommerce Product Manager – Rodale Publishing - 10/2008 to 08/2010

Summary
Managed the digital subscription products while leading cross-functional teams through all phases of product development. 
Responsibilities & Highlights

- Drove the development and growth of existing and new ecommerce product lines.
- Utilized digital marketing channels (paid search, display, social, and email) to drive acquisition and increase user retention.
- Generated detailed analysis and response plan based on data from Coremetrics and custom ecommerce reporting platform.
- Led cross functional teams (on-site, off-site, offshore) through the full technical and creative process.
Director of Internet Marketing & Operations - Membex Interactive, Inc - 07/2001 to 08/2008 (company closed)

Summary

Developed and led the implementation of B2B and B2C digital marketing strategies to satisfy acquisition, brand and business objectives in SEO, SEM, PPC, display, email, social media, mobile, and organic channels.
Responsibilities & Highlights
- Worked closed with client teams to develop digital marketing strategies based on brand and business objectives.

- Managed the daily operations and optimization of all client media campaigns across search, email, and social channels.

- Managed multi-functional creative, technical, and account management teams.

- Authored requirement documents and specifications based on developed strategies and business goals.

- Managed P&L for team operations and resource allocation for all project initiatives.

Senior Client Program Manager - Digital Wave Technologies, Inc. - 06/2000 to 07/2001
ECommerce Project Manager – VerticalNet, Inc. - 04/1998 to 06/2000
Freelance Designer/Web Developer – Contract Employee - 02/1997 to 04/1998

Senior Benefit Administrative Specialist – Towers Perrin - 11/1995 to 04/1998

401(k) Account Representative – Merrill Lynch – 2/1995 to 11/1995
EDUCATION ----------------------------------------------------------------------------------------------------------------------------
The Pennsylvania State University – University Park, PA, May 1994 - Bachelor of Science Degree in Insurance


Programming and Creative Experience:  Google Analytics, Google Adwords, HTML, PHP, MySQL, ASP, Adobe Creative Suite
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