
Business Plan for Used 
Cars Dealership 
 

This Business Plan for a Used Car Dealership allows entrepreneurs or 
business owners to create a comprehensive and professional business 
plan.  This template form allows a business to outline the company's 
objectives and detail both current company information as well as any past 
performance.  Companies should include a complete market analysis in 
their plan to help showcase why their business strategy will be effective in 
the market.  Future company plans, including production targets, 
management strategy, and financial forecasting, should be used to 
demonstrate and confirm that the company's short-term and long-term 
objective can and will be met.  This model plan can be customized to best 
fit the unique needs of any entrepreneur or owner that is seeking to create 
a strong business plan.
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