
Company Profile



“We develop and distribute on international markets modern and 
sophisticated brands that originate from research and passion for our job.”
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1. OUR STORY

NYKY was established in Treviso, Italy, in 2008 and is the result of Michela and Alessandro 
Biasotto’s consolidated experience in the fashion world.
After a bright career abroad in wholesale and retail, the duo decided to return to Italy with 
a specific goal in mind: developing and distributing innovative fashion brands across the 
globe.
The masterful use of fine raw materials processed by trusted local craftsmen has allowed us 
to grow at a fast pace creating brands that have immediately become a point of reference 
for clients with a great eye for detail in search of easy-to-wear outfits.
In 2011, NYKY opened its first concept store, the perfect expression of our unique and 
distinctive style. 
International influences, Italian craftsmanship, silk, and colours blend with Michela’s and 
Alessandro’s French-Italian taste, giving life to inspirational, contemporary garments.
Expertise and dynamism are some of the qualities that have allowed us to consolidate our 
position in international markets, even outside of Europe.
In December 2015, NYKY launched OOF, which became a huge instant success. The idea 
to bet on reversible clothing and the sportswear/fashion dualism led to the creation of this 
jacket brand that emphasises our stylistic and productive abilities acquired over time.

NYKY’s strengths:
- garments that stand out for the innovative materials, colours, and prints
- boutiques with an iconic and unforgettable visual identity
- in-depth knowledge about the specific aspects of the fashion industry
- brands with great international potential
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2. OWNERSHIP

Michela was born in Montebelluna, a small town in Northern Italy famous for its production 
of ski boots, of which her grandfather was a pioneer.
She started working at Altana, the shirt manufacturer of the Benetton Group. 
That’s where she met Alessandro, a young and dynamic entrepreneur, who had moved 
to Paris aged 18 and had established his name in the retail sector as a Benetton Group 
franchisee.

Over the years, the couple consolidated several Italian brands in the French market, inclu-
ding North Sale, Replay, Nara Camicie, Furla, Pinko, and many more. Soon, retail became 
their strength, leading them to open several single-brand shops in exclusive settings, such 
as the Champs-Élysées and Rue Saint Honoré.

In 2000, Alessandro and Michela started distributing international brands in the Italian 
and European markets in collaboration with their Padua-based partners. 
After this important experience in France, in 2002, the couple decided to return to Italy and 
focus all their energy on their Italian distribution company.

In 2008, they opened NYKY and created Momonì, their first propriety brand. 
Momonì started out as a lingerie brand, which soon became so popular that it was expan-
ded to include a full collection of garments. Momonì stands out for its sophisticated look, 
a perfect combination of class and comfort, paving the way to a new, contemporary idea 
of luxury.

Their entrepreneurial drive allowed Alessandro and Michela to immediately understand 
the potential of a collection for today’s woman. A woman who is always on the move, at 
work, or travelling, who wants to feel comfortable, and likes to take care of her family.
 
In 2010, the couple, always in the pursuit of new inspiration, created their second women’s 
brand, Attic and Barn, and, in 2016, OOF, the brand of men’s, women’s, and children’s 
multi-coloured reversible jackets.



2009
NYKY launches Momonì, the women’s 
brand that stands out in the best Italian 
and international shop windows.

2010
Attic and Barn, NYKY’s second proprietary 
brand, is launched. Attic and Barn is an 
exclusive women’s collection distributed 
worldwide.

2011
The first Momonì Concept Store opens its 
doors at No. 36 of Rue Etienne Marcel in 
Paris. That same year, NYKY becomes the 
official distributor of the collections of 
French brand Mes Demoiselles across Italy.

2012
Momonì opens its first shop in Italy in Pa-
dua city centre.

2013
Momonì opens more shops in Verona, Vi-
cenza, and Bologna. The collaboration with 
French brand Suncoo kicks off with the aim 
of growing across Italy through retail and 
distribution channels.

2014
Momonì lands in Milan with a concept sto-
re in Corso Como and a 300 sq.m showro-
om in Via Archimede. 

2015
Momonì opens in Treviso and then in Flo-
rence, in Via degli Agli 2.

2016
NYKY launches OOF, the new and innovati-
ve brand of men’s, women’s, and children’s 
multi-coloured reversible jackets for the 
wholesale market.

2. STORYBOARD
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Our Momonì Stores: 8 (Paris, Milan, Florence, Bologna, Verona, Vicenza, Padua, Treviso)
Multibrands Stores: 700  Italian Multibrands Store
             600 Foregin Multibrands Store

3. OUR BUSINESS TODAY

Foreign Market
50%

Italian Market
50%

Foreign Market
40%

Italian Market
60%

Foreign Market
50%

Italian Market
50%



The NYKY Group is divided into:

ITALY

4. MARKETS

50%

EUROPE 40%

REST OF THE
WORLD

10%



5. MOMONI’

Momonì made its debut in 2009 when it launched its trademark boyshorts made of 
soft and extremely pleasant fabric and presented as a little jewel. 
The name Momonì comes from “Momòni,” the Veneto dialect word for the soft swe-
ets that inspired the lingerie collection.
The success was so huge that it soon led to the creation of the first total look col-
lection.
Today, Momonì stands out for its refined and sought-after garments, unexpected 
details, and soft fabrics, bringing sartorial quality to everyday life. A perfect balance 
between aesthetics and comfort that expresses the care and passion put into the 
creation of every single garment.

“Designing for women means understanding them. Empathising with their needs, 
which are also mine. I design garments that I would wear, not unaffordable museum 
pieces.”

Michela Klinz

www.momoni.it

M
om

on
ì F

al
l W

in
te

r 2
01

7-
18

 C
am

pa
ig

n



MOMONI’
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6. MOMONI’ IMAGE POSITIONING
LUXURY BRANDS MEDIUM-HIGH BRANDS MASS BRANDS



7. MOMONI’ BOUTIQUE

The Momonì Retail project aims at spreading the brand’s vision across the globe.
The shop becomes a point of reference for sophisticated, contemporary women, who can 
identify with the style that surrounds them and are free to express themselves.
The Momonì collection, together with the elegant setting, in line with the brand’s philo-
sophy, allows us to create a direct contact with the end consumer. A strategic channel to 
promote brand loyalty through a clear and iconic concept.
You can find Momonì single-brand boutiques in Paris, Milan, Bologna, Verona, Padua, Vi-
cenza, Treviso, and Florence.
Our future goal is to expand the retail channel by opening new boutiques in major beauti-
ful cities in Italy and the rest of the world.



8. ATTIC AND BARN

Attic and Barn was launched in 2010 to meet the taste of modern women who 
want to make their statement with outfits that ooze sophistication and personality.
The whole concept of the collection revolves around the outfit, and 
the coordinates can be mixed and matched to create a total look. 
Colours and prints interact synergistically, creating refined and original contrasts.
Attic and Barn has grown and evolved season after season and is now di-
stributed across Europe, the Far East, and former Soviet Republics. 

www.atticandbarn.it
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ATTIC AND BARN

At
tic

 an
d 

Ba
rn

 Fa
ll 

W
in

te
r 2

01
7-

18
 C

am
pa

ig
n

www.atticandbarn.it



9. ATTIC AND BARN IMAGE POSITIONING

LUXURY BRANDS MEDIUM-HIGH BRANDS MASS BRANDS



10. OOF

“There is more than one soul. More than one style, and more than one colour.
OOF is the perfect expression of the dualism that defines our personalities. It 
shows the beauty of hidden contradictions in an elegant and comfortable way.”

The brand created by Alessandro Biasotto in 2015 draws inspiration from a painting by 
Edward Ruscha showcased at MoMA in New York. Each creation is fully reversible and has two 
different shapes and colours, one on the inside and one on the outside. Two jackets in one.
A must-have garment that pops with colour. Functional, comfortable, and extremely stylish. 
Outstanding reversible jackets and a vast array of colours are what make OOF so unique.
Waterproof like a trench coat, as sporty as a down jacket, and a multitasking jacket like the 
best windbreakers. Perfect for men, comfortable and stylish for women, and fun for kids.

www.oofwear.com
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www.oofwear.com



11. OOF IMAGE POSITIONING

LUXURY BRANDS HIGH BRANDS MASS BRANDSMEDIUM-HIGH BRANDS



12. SHOWROOM

Milan Showroom, Via ARCHIMEDE 10 
Tel. +39 02 54101809 +39 344 1870809

Paris Showroom, 20, Rue Bachamount 
Tel. +33142333323 +33624321830

www.nyky.it



13. NYKY WHOLESALE

NYKY relies on a solid network of Italian collaborators and agents and international 
distributors. 
Distribution is mainly oriented towards the mid-to-high-end wholesale market. It is 
thanks to this model that the NYKY brands are now distributed in about 700 outlets 
in Italy and 600 around the world.
Our Paris office (NYKY France, Rue Bachaumont) oversees the management and the 
French market.
NYKY takes part in major international fashion trade fairs regularly to further impro-
ve the growth of its brands, especially OOF.

www.nyky.it
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14. FUTURE GOALS
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NYKY aims at leading the accessible luxury sector with Momonì and Attic and Barn and 
expanding in more accessible niches with OOF. 
We are committed to a strategy that will allow us to strengthen our wholesale network, 
both in Italy and worldwide, while exploring new markets. The aim is to achieve a network 
of some 2000 outlets over the next two years.
And this strategy will involve the best Italian and international shop windows. 
NYKY’s three brands – each with a different style and target – allow us to differentiate our 
purposes. In particular: 
- Momonì, with its consolidated experience in retail, aims at opening new single-brand 
shops, both independently and with international partners, focusing on the Asian and 
Middle Eastern markets;
- Attic and Barn and OOF aim at developing a widespread international wholesale network.
Our mission is to create original and innovative collections of unique products with a 
strong identity. And this has guided us to the continuous success of the past few years.



15. PRESS & SOCIAL
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Tu Style ITA01/03/17
N°10
Pag.70 Red alert

Circulation 145.181

Momonì, Shirt / Blouse

Johan Kramp, Photographer A. Marmieri, Stylist Debora Sasso, Hair/Makeup

Anna Sgura, Journalist

Diva e Donna ITA21/02/17
N°7

Pag.72 Eleganza senza tempo
Circulation 191.506

Momonì, Slippers

A. Varani, Photographer Daniela Cattaneo, Stylist Francesca della Noce, Stylist

- Ghisce C., Hair/Makeup
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http://www.lofficielazerbaijan.az/articles/read/fullonum 
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Via Alzaia, 5  31100 Treviso - Italy
T. +39 0422 56891 | F. +39 0422 415649

info@nyky.it


