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MISSION

To give everyone the freedom to dress in the 
Italian style at the best possible price. 
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Over 580 stores in Italy.
More than 470 OVS full format in Italy 
More than 100 OVS Kids in Italy
Over 110 stores  abroad.
The average size of a OVS store is about 1500 
sqm.

NETWORK

OVS
OVS kids

WE ARE ALWAYS AVAILABLE FOR OUR CUSTOMERS



3WE GIVE VALUE TO OUR CUSTOMERS

CUSTOMERS

• Mostly women (70,50%), men (29,50%)

• 25- 45 years old

• Medium–high economic and socio-cultural 
level 

• Contemporary, trendy and emerging 
consumers
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STORE CONCEPT

A continuous evolution merging heritage and 
urban details to propose our customers a 
contemporary shopping experience.

The layout created in the store naturally 
stimulate customers to esplore the entire 
sales outlet, due to display ideas which 
enhance the aesthetics and the details of the 
products.

The new flagship store in Milan Via Dante 
makes a turning point in OVS’s journey, 
transforming its industry connotations by 
evolving and definitively affirming its change 
from selectors and manufacturers to author 
of the whole process. 
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WE LOVE OUR PRODUCTS

DESIGN AREA

OVS operates with an internal design team 
and product development department where 
design, experimentation and research are 
brought together. Special projects are 
achieved through exclusive partnerships with 
designers and talents from the world’s best-
known fashion schools.

The collections express the excellence of 
Italian style made accessible to everyone at 
the best possible price. 
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WE TAKE CARE OF ALL

KIDS

OVS is the undisputed market leader in the 
Italian kids industry, with a market share in 
excess of 10%

OVS Kids is present in all the OVS stores and 
also with stand alone format 

• over 150 stores in Italy and abroad 

• target 0- 14

• product styled in Italy 

• high quality and natural fabrics

• extremely competitive price positioning and 
value for  money
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SPECIAL PROJECTS

 #FASHION 4 YOUNG GENERATIONS

F4YG is an OVS innovative project to create 
real opportunities for emerging young talents. 

F4YG is investing in young fashions designers, 
choosing to work with the world’s top fashion 
schools and exceptional tutors.

In March 2013 F4YG has its debut at Central  
Saint Martins College of Arts and Design in 
London with the capsule collection designed by 
Tracey Wong tutored by Matthew Williamson.

F4YG continued with a collection of down-  
jackets designed by Dafne Maio from Istituto 
Maragoni Milano, tutored by Alberto Aspesi.
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EVERYDAY  WE SEEK NEW INSPIRATION
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OVS EDUCATIONAL

We love creativity and kids express it naturally. 
Kids Creative Lab is a continuous educational 
project of art and fashion dedicated to children 
attending primary schools, conceived by OVS 
and the Peggy Guggenheim Collection. 

All the artworks contribute to the creation 
of an installation presented in the museum. 
The third edition of Kids Creative Lab will be 
dedicated to the central themes of EXPO 2015 
and developed in cooperation with the Italian 
Pavilion of EXPO 2015. 

SPECIAL PROJECTS

Kids creative lab 2012-13  160.000 kids involved
Kids creative lab 2013-14  300.000 kids involved
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COMMUNICATION & EVENT
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COMMUNICATION & EVENT
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COMMUNICATION & EVENTS

Vogue Fashion’s Night Out 2012:
Special guest Bob Sinclar for an exclusive
dj set in the OVS flagshipstore in Milan.

Vogue Fashion’s Night Out 2013:
Special guest Skin for an exclusive
dj set in the OVS flagshipstore in Milan.

For the World AIDS Day 2012, OVS supports
UNAIDS launching “Make Love With”,  
a capsule collection of T- shirts designed 
by 11 young people, the new generation  
of international fashion.

Bob Sinclar  - Milan Vogue Fashion’s Night Out 2012

Skin - Milan Vogue Fashion’s Night Out 2013 

Fundraising Campaign to support Unaids for the World AIDS Day 2012 
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NEW MEDIA & CRM

OVSCARD e OVSCARD FOR STUDENTS

Social Networks

Newsletter

Shop online: ovs.it



13

QUALITY

OVS considers quality as an essential 
pre- requisite. This is the reason why we have 
a company quality assurance department to 
guarantee that the quality of all our products 
complies with the standards in terms of in- 
house requirements and current legislation in 
relation to production, materials and procedures. 

For many childrenswear and underwear 
products OVS is certified by Oeko- Tex 100 
(class I and II), checking the levels of noxious
chemical substances contained in the garments.

WE KEEP OUR PROMISES
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SUPPLY CHAIN & OPERATIONS

We source our products from the best sourcing 
best sourcing areas in the Mediterranean 
basin, overseas and in Italy.

OVS foreign operations include a wholly-
owned subsidiary in Hong Kong as well as 
purchasing offices in Shanghai, New Delhi, 
Dhaka and Istanbul, employing almost 300 
people dedicated to suppliers’ scouting, 
production and quality control.

Supply chain is managed through a network of 
international service providers and, in Italy, by 
two warehouses based in Milan and Piacenza; 
yearly volumes are more than 180 million 
pieces.

Products are distributed to the network based 
on store needs with a daily plan 
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CORPORATE SOCIAL  
RESPONSIBILITY

Ovs has a t ight code of  conduct ,  which 
provides for

• rules of conduct for OVS suppliers;

• company audits carried out by internal
technical staff and by third parties;

• enviromental policies at the production sites.

The respect for the rights of workers and the 
environment makes OVS a company actively 
pursuing a socially responsible policy.

Finally, OVS, which has always been attentive
to the requests and sensitivities of customers,
has taken the decision to only use
synthetic fur.
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PRESS CLIPPING
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OVS.it


