
 

REQUEST​ ​FOR​ ​PROPOSAL​ ​FOR​ ​GRAPHIC​ ​DESIGN​ ​WORK 

 

ABOUT​ ​US  

The​ ​CASCADIA​ ​International​ ​Women’s​ ​Film​ ​Festival​ ​(CASCADIA)​ ​is​ ​a​ ​501(c)3​ ​nonprofit 
based in​ ​Bellingham,​ ​Washington. It​ ​was​ ​founded​ ​in​ ​2015​ ​to​ ​provide​ ​opportunities​ ​to​ ​showcase 
the​ ​exceptional​ ​work​ ​of​ ​female​ ​directors​ ​from​ ​around​ ​the​ ​world​ ​through​ ​an​ ​annual​ ​film​ ​festival 
and​ ​additional​ ​screenings​ ​and​ ​educational​ ​events​ ​throughout​ ​the​ ​year.​ ​In​ ​addition,​ ​CASCADIA 
seeks​ ​to: 

● Educate​ ​audiences​ ​and​ ​the​ ​community by​ ​partnering​ ​with​ ​local​ ​businesses,​ ​Western 
Washington​ ​University,​ ​and​ ​arts​ ​organizations​ ​to​ ​sponsor​ ​forums,​ ​workshops,​ ​special 
film​ ​showings,​ ​and​ ​related​ ​events,​ ​in​ ​addition​ ​to​ ​year-round​ ​education​ ​programs​ ​for 
filmmakers. 

● Promote​ ​Bellingham,​ ​Whatcom​ ​County​ ​and​ ​the​ ​region as​ ​a​ ​destination​ ​for​ ​filmmakers 
and​ ​for​ ​film​ ​enthusiasts​ ​to​ ​enjoy​ ​the​ ​area’s​ ​many​ ​amenities​ ​while​ ​attending​ ​the​ ​festival. 

We​ ​will​ ​participate​ ​in​ ​Doctober​ ​at​ ​the​ ​Pickford​ ​Film​ ​Center​ ​and​ ​will​ ​host​ ​our​ ​second​ ​annual​ ​film 
festival​ ​in​ ​mid-April​ ​2018.​ ​We​ ​are​ ​currently​ ​looking​ ​for​ ​a​ ​graphic​ ​design​ ​individual/firm​ ​who 
can​ ​improve​ ​our​ ​current​ ​logo​ ​and​ ​propose​ ​concepts​ ​for​ ​a​ ​change​ ​of​ ​logo.​ ​Upon​ ​completing​ ​a 
cost/benefit​ ​analysis,​ ​CASCADIA​ ​will​ ​decide​ ​whether​ ​to​ ​invest​ ​in​ ​the​ ​improvement​ ​of​ ​the 
existing​ ​logo​ ​or​ ​embark​ ​on​ ​creating​ ​a​ ​new​ ​one. 

MARKETING​ ​MATERIALS,​ ​BRAND​ ​IDENTITY​ ​AND​ ​RESOURCES  

● Logo,​ ​brand​ ​colors​ ​and​ ​fonts,​ ​high-level​ ​messages 
● Website 
● Strategic​ ​Communications​ ​Plan​ ​that​ ​includes​ ​print​ ​and​ ​social​ ​media​ ​plan,​ ​protocol​ ​and 

timeline 
● Facebook​ ​page  



● MailChimp​ ​platform 
● A​ ​strong​ ​Communications​ ​and​ ​Marketing​ ​Committee​ ​comprised​ ​of​ ​contractors,​ ​board 

and​ ​community​ ​members​ ​with​ ​strong​ ​communications,​ ​marketing,​ ​writing,​ ​editing​ ​and 
public​ ​relations​ ​expertise. 
 

DESCRIPTION​ ​OF​ ​WORK 

For​ ​this​ ​proposal​ ​we​ ​seek​ ​bids​ ​on​ ​two​ ​options: 

Option​ ​#1 

Improve​ ​existing​ ​logo​ ​without​ ​much​ ​change​ ​(clarify​ ​color(s),​ ​change​ ​font​ ​for​ ​readability,​ ​more 
professional​ ​look​ ​and​ ​feel),​ ​keeping​ ​look​ ​and​ ​feel​ ​consistent​ ​with​ ​the​ ​ideals​ ​and​ ​brand​ ​of​ ​the 
organization. 
 
Option​ ​#2 

Create​ ​a​ ​new​ ​logo​ ​with​ ​a​ ​look​ ​and​ ​feel​ ​consistent​ ​with​ ​the​ ​ideals​ ​and​ ​brand​ ​of​ ​the​ ​organization 
that​ ​further​ ​incorporates​ ​elements​ ​of​ ​creativity,​ ​inspiration,​ ​and​ ​women​ ​filmmakers.​ ​Photo 
concepts​ ​and​ ​further​ ​clarification​ ​can​ ​be​ ​provided​ ​upon​ ​request. 

GENERAL​ ​REQUIREMENTS 

•​ ​All​ ​final​ ​materials​ ​and​ ​artwork​ ​will​ ​be​ ​owned​ ​by​ ​CASCADIA​ ​including​ ​the​ ​ability​ ​to​ ​use 
artwork​ ​in​ ​additional​ ​materials​ ​(print,​ ​web,​ ​t-shirt​ ​designs,​ ​electronic​ ​media,​ ​etc.)​ ​if​ ​we​ ​so​ ​choose 
(including​ ​data​ ​files).​ ​CASCADIA​ ​needs​ ​ability​ ​to​ ​update​ ​and​ ​maintain​ ​files​ ​for​ ​future​ ​use​ ​as 
needed.​ ​Please​ ​indicate​ ​software​ ​used​ ​for​ ​development.​ ​We​ ​prefer​ ​Photoshop​ ​products. 

•​ ​CASCADIA​ ​reserves​ ​the​ ​right​ ​to​ ​reject​ ​any​ ​or​ ​all​ ​bids,​ ​to​ ​waive​ ​or​ ​not​ ​waive​ ​informalities​ ​or 
irregularities​ ​in​ ​bids​ ​or​ ​bidding​ ​procedures,​ ​and​ ​to​ ​accept​ ​or​ ​further​ ​negotiate​ ​cost,​ ​terms,​ ​or 
conditions​ ​of​ ​any​ ​bid​ ​determined​ ​by​ ​CASCADIA​ ​to​ ​be​ ​in​ ​our​ ​best​ ​interests​ ​even​ ​if​ ​not​ ​the​ ​lowest 
bid. 

DELIVERABLES  

It​ ​is​ ​essential​ ​that​ ​“CASCADIA”​ ​always​ ​be​ ​presented​ ​in​ ​all​ ​caps​ ​format​ ​consistent​ ​with​ ​our 
current​ ​branding.​ ​It​ ​is​ ​also​ ​very​ ​important​ ​that​ ​a​ ​bolder​ ​font​ ​be​ ​used​ ​so​ ​that​ ​the​ ​festival​ ​name​ ​is 
more​ ​clearly​ ​visualized. 

The​ ​following​ ​is​ ​a​ ​current​ ​list​ ​of​ ​materials​ ​to​ ​be​ ​developed​ ​and​ ​received​ ​in​ ​PNG​ ​and​ ​.jpeg 
formats​ ​on​ ​both​ ​white​ ​and​ ​transparent​ ​backgrounds:  

1. Stand​ ​alone​ ​logo, 



2. Logo​ ​with​ ​text​ ​stacked​ ​vertically​ ​(for​ ​uses​ ​like​ ​instagram,​ ​Facebook​ ​profile,​ ​business 
cards,​ ​other​ ​print​ ​materials),  

3. Logo​ ​and​ ​text​ ​horizontally​ ​(for​ ​uses​ ​like​ ​Facebook​ ​event​ ​headers,​ ​web​ ​site,​ ​ads​ ​and 
print​ ​materials), 

4. Logo​ ​and​ ​text​ ​horizontally​ ​in​ ​banner-style​ ​rectangular​ ​layout​ ​(for​ ​web​ ​site​ ​and​ ​header 
use) 

5. Custom​ ​submark​ ​or​ ​icon​ ​(often​ ​used​ ​as​ ​favicon) 

In​ ​addition,​ ​CASCADIA​ ​will​ ​require​ ​all​ ​source​ ​files,​ ​the​ ​project​ ​and​ ​font​ ​files​ ​as​ ​well​ ​as​ ​the​ ​logo 
branding​ ​guide​ ​which​ ​includes​ ​CYMK​ ​or​ ​RGB​ ​details​ ​of​ ​each​ ​color​ ​code,​ ​font,​ ​textures,​ ​the 
scale​ ​and​ ​white-spacing​ ​around​ ​each​ ​of​ ​the​ ​elements​ ​of​ ​the​ ​logo​ ​as​ ​well​ ​as​ ​the​ ​use​ ​of​ ​any 
strap-line. 

SUBMISSION​ ​INFORMATION  

If​ ​interested​ ​in​ ​replying​ ​to​ ​this​ ​RFP,​ ​please​ ​contact​ ​Lorraine​ ​Wilde 
(Lorraine@wildeworldcomm.com)​ ​to​ ​receive​ ​brand​ ​documentation​ ​and​ ​a​ ​sample​ ​of​ ​our​ ​current 
materials​ ​to​ ​review.​ ​Our​ ​deadline​ ​to​ ​receive​ ​your​ ​proposal​ ​and​ ​samples​ ​of​ ​your​ ​work​ ​will​ ​be​ ​​by 
noon​ ​on​ ​November​ ​5,​ ​2017​.​ ​Please​ ​indicate​ ​the​ ​amount​ ​of​ ​time​ ​required​ ​for​ ​this​ ​project, 
projected​ ​start​ ​and​ ​end​ ​date​ ​and​ ​projected​ ​costs​ ​associated​ ​with​ ​each​ ​option.  

FUTURE​ ​PROJECTS 

After​ ​successful​ ​completion​ ​of​ ​this​ ​project,​ ​we​ ​will​ ​be​ ​seeking​ ​additional​ ​design​ ​work​ ​for​ ​web 
and​ ​electronic​ ​media​ ​(such​ ​as​ ​flyers,​ ​brochures,​ ​ad​ ​and​ ​graphics​ ​for​ ​other​ ​uses).​ ​However,​ ​at​ ​this 
time,​ ​we​ ​are​ ​only​ ​seeking​ ​RFP​ ​for​ ​the​ ​logo​ ​work. 


