ATTACHMENT 3
2006 – 2007 COMMUNITY EVENTS & FESTIVALS 

GRANT RECOMMENDATIONS
Grant  #          Organization




Amt. Requested
Amt. Recommended


EF 01

Art Abounds





$20,000

$12,200



2006-2007 Season

Now in its second year of partnership the Art Abounds project brings world-class performances to downtown Santa Barbara Historic Cultural Arts District. The attempt to schedule such quality performances midweek, and in diverse venues such as the Lobero, Arlington, Victoria Hall help link the University to Downtown and reinforce the identity of the Cultural Arts District and Santa Barbara as a cultural arts destination.  

EF 02

Channel Islands YMCA



$16,000

$  -0-



Artist Field Day

Panel members found that while the focus on youth, leadership and family in an activity-oriented event was admirable, there was general concern that the target audience and focus for promotion was much too local.  The committee believes that a youth conference with much greater scope may be an appropriate future project.

EF 03

City of SB Parks & Rec. Dept.


$25,000

$ 7,500



5th Annual Salsa Festival

Panel members were unanimous in their agreement that this charming neighborhood event could become a major regional food and cultural event.  The committee encourages sustaining the authentic local elements while building and promoting the event to attract a much larger audience of “foodies” and those interested in Latino food and culture.  Ultimately a large indoor site and a date earlier in the year are recommended.

EF 04

Comm. Environmental Council


$10,000

$ 5,000



Steelhead Festival

Two events were proposed for support: Earth Day and the Steelhead Festival.  The committee believes that the timing and uniqueness of Steelhead Festival, based on last year’s exhibition is a great new public attraction that is consistent with Santa Barbara’s values and reputation of combing art and Nature.  The public art elements also provide an opportunity to showcase regional artists while promoting Santa Barbara as a cultural arts destination. This focus was of more interest than funding the Earth Day Festival for which there is already significant public awareness.
EF 05

GSB Foundation 




$40,000

$ 7,000

  
Santa Barbara Gay Pride Festival

The Committee was in agreement that the timing of event (on Mother’s Day) and its location at the beach would significantly limit the general impact of the event. The Committee recognizes that this organization understands its market, and is tireless in promoting Santa Barbara throughout the year to this demographic. 

EF 06

La Casa de la Raza




$14,000

$ 2,000



Festival de la Raza

Committee members were very favorable in supporting a non-alcoholic family celebration that has strong regional cultural roots. Committee members had concerns regarding the marketing plan that was unclear and not developed sufficiently. For an Events & Festivals grant the Committee recommends that this event grow beyond the local focus to a Santa Barbara based event that can become a regional draw with the help of a more developed marketing plan.

EF 07

Lobero Theatre Foundation



$40,000

$26,000



Lobero Presents….2006-07 Season

A stellar season is proposed for one of California’s great historic venues.  Multiple small series with world-class performers serve visitors and residents throughout the year.  Excellent services and savvy marketing plan ensure success.

EF 08

Off-Axis





$15,000

$10,000



Contemporary Arts Month

This bi-annual contemporary arts festival targets well-healed art collectors and encourages marketing partnerships that engage a wide range of arts organizations.  While the committee was impressed with the multi-disciplinary approach to programming and pleased that many of the events occurred midweek, there were concerns that the marketing and media plan seemed rushed without allowing enough lead time for insertions in significant publications.  Public art events appear to be strong promotional assets for the city.

EF 09

Opera Santa Barbara



$30,000

$21,500



Verdi Festival

Outstanding proposal and project with an exacting marketing strategy.  Applicant fully understands how this festival in this historic venue can attract and keep committed opera lovers in town as well as draw opera aficionados from LA, Santa Fe and other opera centers.  Festival draws on national and international network and adds luster to our civic culture.

EF 10

SB Book and Author Festival


$15,000

$ 7,500



7th Book & Author Festival

The committee was pleased with this event that brings visitors downtown to a location that is more appropriately located near the cultural core of Santa Barbara along State and Anapamu. Committee recommended considering waiting for move to better indoor venues and more strategic time.  Programming represents one a part of our civic culture often difficult to promote.

EF 11

Santa Barbara Botanic Garden


$10,000

$  -0-



Bio Blitz 2007

While the concept of Bio Blitz was timely, educational and interesting, the Committee felt that for Events & Festivals funding the scope of the project was far too limited.  Unlike the previous Toad Hall project, the structure of the event and the timeframe was too limited to allow for widespread participation in the community and beyond.
EF 12

SB Cinco de Mayo Festival



$ 8,000

$ 2,000


Cinco de Mayo Festival

While this festival highlights popular music in historic De la Guerra Plaza the committee was concerned that it was being promoted primarily a local event with competition from other scheduled venues and organizations celebrating Cinco de Mayo.  There was no clear marketing plan to attract visitors from beyond the City.

EF 13

Downtown Organization



$ 5,500

$ 5,300



Annual Holiday Parade



Organization continues to improve this wonderful family event that begins holiday’s downtown.  The committee recognized excellent staffing and constant efforts to include the community in this civic celebration are noted as well as research done to explore expanding draw to the event outside the area.

EF 14

SB International Film Festival


$60,000

$60,000



Film Festival

The International Film Festival, because it was designated as a line item in the budget was not reviewed by the Committee.  The Committee did recommend that a representative from the SBIFF meet with them as a courtesy to inform them regarding plans for the Festival so members have a better understanding how Festival programming and marketing works with other city cultural events and promotion.
EF 15

SB Latino CineMedia Film Festival

$ 8,000

$ 4,000



CineMedia Festival

Latino Cinemedia is one of the components of the International Film Festival that makes it unique.  CineMedia personifies Santa Barbara’s diverse identity and global artistic reach attracting an important audience component and helps link the University to Downtown.  While the Committee praised last year’s promotion and programming, concerns were raised during the interview in terms of sufficient and continued staff support in organizing the Festival in conjunction with the SBIFF’s schedule.
EF 16

Santa Barbara Maritime Museum


$ 6,850

$ 4,500


Sea Festival

The Maritime Museum and its Sea Festival anchor the Santa Barbara Harbor and provide an excellent display of the impact of Santa Barbara’s maritime history and Pacific Coast location on our civic culture.  The Sea Festival brings numerous strong educational elements to life as well as being a good visitor attraction.

EF 17

S.B. Performing Arts League


$40,000

$11,000


Performing Arts Guide

While the Committee appreciates the collaborative nature of the publication, members were concerned that the (PAL) Guide marketing plan as presented is directed primarily to a local audience and duplicates information currently provided in other publications.  The Committee felt that an extensive printed guide is not the most effective way to inform potential visitors to the region in a timely and cost effective manner. 

EF 18

SB Trust for Historic Preservation


$ 3,500

$ 3,500


Annual Founding Day

Santa Barbara’s birthday is celebrated on the original Presidio grounds with a series of cultural traditions and activities that serve to inform and preserve our regional culture and history.  While the event remains essentially local in interest, Santa Barbara’s Presidio is an important part of California history and fills out our cultural tourism offerings. 

EF 19

SB Visual Arts Alliance



$18,000

$ 9,000



Visual Arts Guide

This volunteer driven organization produces an excellent guide listing galleries, artists’ studios and public art to assist visitors in discovering the wealth of Santa Barbara’s visual arts.  It also serves to drive parties to the website which is updated regularly. 

EF 20

SB Whale Festival




$18,880 

$  -0-



12th Annual Whale Festival

This application could not be considered because it was incomplete.  While the Committee appreciates the strong educational components developed for the proposed Festival, there were concerns over the seeming lack of support for the Festival from businesses at the wharf and harbor to assure breadth of activities for a rich cultural experience. 
EF 21

SB Zoo





$15,000

$ 5,000



Smooth Jazz Festival

The Committee was very favorable in its support for moving this existing small festival to a huge visitor attraction like the Zoological Gardens.  The Committee sees good growth potential in this event once it develops a stronger marketing plan to draw jazz lovers from outside the area.









Amt. Requested
Amt. Recommended











$418,730

$203,000
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