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OGDEN CITY SCHOOL DISTRICT

REQUEST FOR PROPOSAL
MANAGING

ADVERTISING ON DISTRICT BUSES
RFP #7-002
DUE:  October 24, 2016
  2:00 P.M.

I.
GENERAL



A.
Intent of Request for Proposal (RFP)


The purpose of this Request for Proposal is to solicit competitive sealed proposals from qualified public relations, advertising and/or graphic design firms to manage the Transportation, Motor Carrier Rule R909-3 Standards for Utah School Buses.  We are intending this to be a one year bid with options to renew for additional years for a total of five years.
B. Ogden City School District Background

Ogden City School District has a long history of providing education to residents of Ogden City   The Ogden City School District has 12,500 students K-12.  Its boundaries are roughly the same as the city of Ogden.  The district operates 21 schools: 14 elementary, (K-6), 3 Junior High, (7-9), 2 comprehensive high schools, (10-12), one alternative high school and a Youth in Custody facility. Ogden City School District contracts with First Student Inc. to provide transportation busing needs to our students. They provide 31 home-to-school routes along with various Special Ed routes, field trips, and extra-curricular activities as well as maintaining a fleet of 39 buses.


C.
Eligibility Requirements




In order to be eligible to respond to this RFP, the proposer must meet all of the following qualifications:

1. Experience.  Proposer must have branding experience with at least two (2) brand implementations accepted by the entities commissioning the work.

2. Non-Discrimination.  The proposer must comply, at all times during the bidding and contracting period, with all applicable Federal, State, County, and City anti-discrimination laws, ordinances, rules, and regulations.  Any violations of this provision shall be considered a violation of a material provision of the audit contract and shall be grounds for cancellation, termination, or suspension.


D.
Other Requirements

1. Conform to Response Form Guidelines.  All proposed information must be submitted on the Proposal Response forms found in Section III.
2. Proposals Submitted on a Timely Basis.  The Director of Support Services at the Administration Building Room 210, 1950 Monroe Blvd., Ogden, Utah 84401 will receive written proposals until the hour of 2:00 P.M. on October 24, 2016. The bid opening will be at 2:00 p.m. the same day. Envelopes must be labeled “MANAGING ADVERTISING ON DISTRICT BUSES RFP #7-002”. Any proposal received after that deadline will be deemed non-responsive and will not be considered for evaluation.  


E.
Written Agreement




The selected design firm or designer must enter into a written agreement with Ogden City School District to assist with the rebranding implementation.



F.
Proposal Calendar




It is anticipated that the following schedule will be followed:





10/11/16
RFP Released




10/24/16
Proposals due
: Written proposals must be submitted by an official of the firm authorized to bind the firm and the proposed terms for a period of sixty (60) days from the due date.




10/25/16
Evaluation of Proposals.  The District may request formal written clarification of any item.





10/31/16- 11/4/16  
Interviews with selected firms if necessary.





11/17/17
Board Approval of committee recommendations.


G.
Evaluation Criteria




The following criteria and weighting will be used to evaluate the proposal.  The award will be made to the proposers scoring the highest total on the following criteria:

1.
20 Points - Strong communication and presentation skills. Please include                    a portfolio showing quality of work.
2.
30 Points - References.  Previous experience in managing advertising for similar types of advertising.  

4.  
40 Points – Management Cost.  This includes cost to furnish supervision, labor, supplies and services involved with managing the advertising on our school buses and other costs as requested by the district as part of this RFP.



5.

10 Points – Responsiveness.  Compliance with all requests as outlined in the RFP including the use of the district’s forms.



H.
Ogden City School District Contacts

All inquiries relative to this Request for Proposal must be in writing and submitted through bidsync to Ken Crawford, Director of Support Services.
No other Ogden City School District employee, Board Member, or evaluation committee member should be contacted concerning this RFP during the selection process.  Failure to comply with this requirement may result in disqualification.



I.
Discretion of Ogden City School District
This is a request for proposals (RFP) and not a purchase order, contract, or offer.  OCSD will consider various factors in making its decision including price, quality of service, terms and conditions of services, customer convenience, etc.  OCSD is under no obligation as a result of this request for proposals.  OCSD reserves the right to reject any or all proposals, to negotiate with any or all companies submitting proposals, and to enter into an agreement with any company for any services mentioned in this RFP. The Ogden City School District Board of Education reserves the right to reject any and all proposals or to wave any non-statutory informality.  The Board of Education further reserves the right to make the contract award deemed by the Chief Procurement Officer of the School District to be in the best interest of the District.  The Board’s decision to accept or reject the contract shall be final.



J.
Addendums to RFP

If it becomes necessary to revise this RFP in whole or in part, an addendum will be provided to all proposers of record who received the original RFP.



K.
Firm Proposal

Proposals must be signed by an official of the firm, if proposer is a company, authorized to bind the company to a contract.  Conditions must be firm for a period of sixty (60) days from the due date of this RFP.


II.
SCOPE OF WORK
Transportation, Motor Carrier Rule R909-3 Standards for Utah School Buses authorizes Utah school districts to provide advertising space on its school buses. Please see the attached rule.
Ogden City School District, through this RFP, would like to contract with a company that will manage the advertising on our buses to include:

1. Having direct contact with firms/individuals who wish to place advertisements on Ogden City School District buses. Assisting advertisers in designing their ad, billing advertisers and paying Ogden City School District its commission preferably on a monthly basis.
2. Following the guidelines for type of advertising appropriate for public school buses based upon the Utah state law as per Rules R909-3.
3. Negotiating the space and location those interested parties would like to rent on buses.
4. Scheduling application and removal of those advertisements at the appropriate times at the beginning and end of contracts.
5. Maintaining the quality of the advertisements over the period of the contract to be certain the appearance of the buses does not deteriorate.
This will include application and removal of advertisements so as not to cause damage to the bus paint.

6. Ogden City School District will have the final approval of all ads prior to application to buses. Ogden City School District will have no advertisements from other education organizations or competitors to Ogden City School District, religious organizations or any products that would not be appropriate to school age children, no political ads or campaign material or any topics that would be considered controversial.
7. The successful advertising company must have adequate insurance coverage to indemnify themselves and Ogden City School District from legal action.
8. If Utah law changes in any way or it is nullified by the Utah State Legislature this contract may be modified or cancelled based up that change.

9. Successful proposer must comply with Ogden City School District policy 4.6.6- Advertising on School Buses.
4.6 STUDENT TRANSPORTATION SERVICES

4.6.6 Advertising on School Buses

I. The Board of Education authorizes advertising on school buses in accordance with Utah Code, Title 41, Chapter 6a, Sections 1304 and 1309, and the Department of

Transportation, Motor Carrier Rule R909 and Rule R909-3, Standards for Utah School

Buses, and delegates the responsibility for implementing the policy to District Administration according to established guidelines.

II. Administration Policy

Advertising on school buses in Ogden City School District shall be administered according to the following guidelines and in accordance with Utah Code, Title 41,

Chapter 6a, Sections 1304 and 1309, and the Department of Transportation, Motor

Carrier Rule R909 and Rule R909-3, Standards for Utah School Buses:

Guidelines

A. Ogden City School District reserves the right to review all advertising and may reject any advertising at its sole discretion.

B. Advertising on school buses shall be administered with student safety as the primary focus.

Advertising:

1. Shall not, as stated in Utah State Motor Carrier Rule 909 and 909-3, be placed on the front or the back of the bus.

2. Will not cover, obscure or interfere with the operation of any required lighting, reflective tape, emergency exits or any other safety equipment.

3. Will be located no closer than 6” to any required markings, lighting or other required safety equipment.

4. Shall not resemble a traffic control device.

5. Shall not be illuminated or be constructed of reflective material.

C. Advertising on school buses will support and reflect the values of Ogden City School District.

Advertisements shall:

1. Be age appropriate.

2. Not promote any substance or activity that is illegal for minors, such as alcohol, tobacco, and drugs or gambling.

3. Not promote any political party, candidate or issue.

4. Not promote sexual material of any kind.

5. Not promote any religious organization.

6. Not promote any competing educational organizations to include, but not limited to charter schools, private schools, or any other non-Ogden City School District K-12 school entity.

7. Advertising on buses may be contracted through a third party provider and will follow Ogden City School District procurement procedures.

Legal Ref.: Utah Code Annotated 41-6a-1304 & 1309
Approved by the Board of Education, June 14, 2012 

III.  PROPOSAL RESPONSE FORMS

A proposal must use the following schedules, or copies thereof, in submitting a proposal.  The schedules must be completed in their entirety.  Other materials that support these schedules may be included in the proposal document.




Schedule A.
Certification of Proposal





Schedule B.
Organization





Schedule C.
References, Experience & Expertise





Schedule D.
Advertising Management Costs



Attachment 1.
Rule R909-3 Standards for Utah School Buses

The completed schedules shall be rated against the evaluation criteria on page 5 of this Request for Proposal.












Schedule A

CERTIFICATION OF PROPOSAL
We have read the Ogden City School District Request for Proposal and fully understand its intent.  We certify that we have adequate personnel and resources to fulfill the proposal requirements.  We further understand that our ability to meet the criteria and provide the required services shall be judged solely by the Ogden City School District.

We further certify that, since the receipt of this RFP, no contact, discussion, or negotiation has been made nor will be made regarding the rebranding of the District’s image proposal with any Ogden City School District employee or Board member other than the listed contact people in the RFP.  We understand that any such contact could disqualify this proposal. I/We further agree to comply with Ogden City School District policy 4.6.6 Advertising on School Buses.

We certify that all schedules and addenda contained herein shall be considered part of the entire RFP response and that the complete document submitted shall be considered a legally binding document.







Submitted by:








____________________________________

Organization’s Name 
____________________________________








Proposer’s Name








____________________________________








Authorized Signature








____________________________________








Name and Title (if applicable)








____________________________________








Telephone








____________________________________








Date

Schedule B

ORGANIZATION
Entity Name ____________________________________________________________

Principal Name/Title ______________________________________________________

Address ___________________________________________________________________

Phone ________________________

Fax ___________________________

History/Profile of proposer or proposer’s firm
Description of Organization (if applicable)  

Attachments may be made to this schedule
Schedule C
REFERENCES, EXPERIENCE & EXPERTISE
This includes the qualifications and work references, experience and expertise of key personnel assigned to work with the District.  (Should include references and history of advertising experience).  If additional space is needed, please attach to this document.
Attachments may be made to this schedule





Schedule D

ADVERTISING MANAGEMENT COSTS

A.
I (we), the undersigned, hereby propose to furnish all supervision, labor, materials, tools, equipment, supplies, services, insurance, transportation, and other incidental requirements necessary to perform the work, in accordance with the RFP for advertising on buses used by Ogden City School District.  The due date is October 24, 2016 2:00 P.M., for which we offer the following fee proposal.  


$_____________________


Please list any items not included in your fee. If revenue sharing is a consideration please describe.
___________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
B. I (we), acknowledge receipt of the following Addenda and have included their provisions in our proposal:



Addendum No.______________

Dated _______________



Addendum No.______________

Dated _______________



Addendum No.______________

Dated _______________


C.
I (we) have read and understand the RFP documents.  Furthermore, we are prepared to comply with all requirements contained therein.
Type of Organization:

(Corporation, Partnership, Individual, etc.)

SEAL (If a Corporation)



Respectfully Submitted,



Name of Bidder

Title

Authorized Signature
Attachment 1
Transportation, Motor Carrier
Rule R909-3
Standards for Utah School Buses

Purpose of the rule or reason for the change:
The purpose of this rule change is to update existing rule language governing the design and operation of school buses and eliminate duplicative regulations by incorporating the 2010 Standards for Utah School Buses and Operations with the 2010 Standards Appendix, and to enact regulations governing the placement of advertisements on school buses.
Summary of the rule or change:
This change incorporates portions of the 2010 edition of the Standards for Utah School Buses and Operations and Appendix, repeals duplicative regulations, and adds provisions required by Section 41-6a-1309 regulating the placement and size of advertisements on school buses. There are no substantive differences between the repealed rule and the incorporated portion of the Standards for Utah School Buses and Operations and Appendix which are incorporated into the reenacted rule.
State statutory or constitutional authorization for this rule:
    Section 41-6a-1309 
    Section 41-6a-1304
This rule or change incorporates by reference the following material:
    Updates Standards for Utah School Buses and Operations and Appendix, published by Utah State Office of Education, 11/15/2010 
    Adds Standards for Utah School Buses and Operations, 2010 Edition, Appendix, Utah Specific - Glossary, published by Utah State Office of Education, 11/15/2010
Anticipated cost or savings to:
The state budget:
There are no anticipated costs or savings to the state budget because the rule incorporates existing standards, eliminates duplicative regulations, and adds regulations for advertising on school buses.
Local governments:
There are no anticipated costs or savings to local government because the rule incorporates existing standards, eliminates duplicative regulations, and adds regulations for advertising on school buses.
Small businesses:
There are no anticipated costs or savings to small business because the rule incorporates existing standards, eliminates duplicative regulations, and adds regulations for advertising on school buses.
Persons other than small businesses, businesses, or local governmental entities:
There are no anticipated costs or savings to persons other than small businesses, businesses, or local government because the rule incorporates existing standards, eliminates duplicative regulations, and adds regulations for advertising on school buses.
Compliance costs for affected persons:
There are no anticipated compliance costs for affected persons because the rule incorporates existing standards, eliminates duplicative regulations, and adds regulations for advertising on school buses.
Comments by the department head on the fiscal impact the rule may have on businesses:
There are no anticipated fiscal impacts to businesses because the rule incorporates existing standards, eliminates duplicative regulations, and adds regulations for advertising on school buses.
John Njord, Executive Director
The full text of this rule may be inspected, during regular business hours, at the Division of Administrative Rules, or at:
Transportation
Motor Carrier
4501 S 2700 W
Salt Lake City, UT 84119-5998 

R909-3-1. Authority and Purpose. 
This rule is enacted under authority of Section 41-6a-1304 and 41-6a-1309 for the purpose of governing the design and operation of school buses and governing the placement of advertisements on school buses. 
R909-3-2. Adoption of Standards for Utah School Buses and Operations Standards 2010 Edition. 
(1) In Cooperation with the Utah State Office of Education and the Department of Public Safety, The Standards for Utah School Buses and Operations and Appendix as contained in the 2010 Edition, is incorporated by reference, except for Part, "Finance, School District". 
(a) The Standards for Utah School Buses and Operations is published by the Utah State Office of Education and can be found at http://www.schools.utah.gov/finance/DOCS/Transportation/2010-BusStandards.aspx. 
(b) The 2010 Standards Appendix is published by the Utah State Office of Education and can be found at http://www.schools.utah.gov/finance/DOCS/Transportation/2010-StandardsAppendix.aspx. 
(2) These requirements apply to the design and operation of all school buses in this state when: 
(a) owned and operated by any school district; 
(b) privately owned and operated under contract with a school district; or 
(c) privately owned for use by a private school. 
R909-3-3. Advertisement on School Buses. 
(1) In addition to the restrictions listed in Section 41-6a-1309 advertisements placed on a bus may not: 
(a) cover, obscure or interfere with the operation of any required lighting, reflective tape, emergency exits or any other safety equipment; 
(b) be placed within six inches of any required markings, lighting or other required safety equipment; 
(c) resemble a traffic control device; or 
(d) be illuminated or be constructed of reflective material. 
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