
Utah Humanities | 202 West 300 North | Salt Lake City, UT  84103 | 801.359.9670 | www.utahhumanities.org 

 

 
 
 

WORKSHOP AGENDA 

Writing Our Stories: Exhibit Labels 

Monday, 1 May 2017, 9:00am–5:00pm  

Dixie State University Library Room 570, DSU Campus, 225 South University Avenue, Saint George, UT 84770 
Facilitators: Lisa Thompson (Natural History Museum of Utah) & Megan van Frank (Utah Humanities) 

 

8:30–9:00 am Arrivals to Room 570 so we can start promptly  

9:00–9:30 am Welcome and Project Reports (Megan and Everyone) 

 Thanks to hosts and housekeeping details 

 Report on progress of individual projects (~2-3 minutes each museum) 

 Overview of schedule, goals for today, standards addressed 

9:30–10:30am 
 

Exhibit Labels: Getting from Research to Labels (Lisa) 

 Catering to streakers, strollers, and studiers through hierarchy of labels  

 Options for content organization – narrative, mind map, storyboard, outline 

 Content Outline and Label Tracker Forms 

 Hands-On Activity #1: First stab at content outline for individual projects (30 minutes) 

10:30–10:45 am BREAK  

10:45–12:00 pm 
 

Exhibit Labels: What Makes a Good Label? 

 Writing interpretive labels that tell a story 

 Tips on length, hooks, tools  

 Writing and editing are not the same thing 

12:00–12:45 pm LUNCH (provided)  

12:45–1:15 pm 
 

Group Critique: What Makes a Horrible Label? (Lisa) 

 Hands-On Activity #2: Turn bad labels into good labels – “Artists as Workers” 

1:15–2:45 pm 
 

Break-Out Session: Writing Your Own Labels (Museum teams) 

 Hands-On Activity #3: Using Content Outline, Exhibit Planning Worksheet, and other 
documentation, each team writes a main Introduction Label and an Object Label for their 
exhibit. Swap labels with another team for feedback. Revise based on feedback (40 minutes) 

 Report from each group on labels they just wrote and group discussion (50 minutes) 

2:45–3:00 pm BREAK  

3:00–4:45 pm 
 

Label Aesthetics & Production (Megan) 

 Preparing professional-looking exhibit labels – design, placement, production 

 Demonstration of tools 

 Hands-on Activity #4: Break into two groups to mount and cut labels (45 minutes) 

4:45–5:00 pm Wrap-up (Megan and Everyone) 

 Questions? Comments?  

 Refer to syllabus – discuss assignments for next session 

 Post-workshop surveys and nametags to the basket please 
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WRITING OUR STORIES: 
EXHIBIT LABELS  

UTAH HUMANITIES HERITAGE WORKSHOP 

May 1, 2017 – Dixie State University Library, St George, UT 

  #4 Writing Writing Our Stories:  
Exhibit Labels 

 Assemble information from  
various research sources to craft  
compelling and credible narratives 

 Write different types of labels  
that work together to tell a story 

 Hands-on practice designing and 
fabricating inexpensive, low-tech,  
professional-looking labels 

 

Workshop Overview 

SCHEDULE 
Morning  

• Reports & Housekeeping 

• Quick Standards Check 

• Getting from Research to Labels 

• What Makes a Good Label? 

• Hands-on Activities 

Afternoon 

• Label Critique 

• Label Design and Fabrication 

• More Hands-on Activities 

Wrap-Up 

• Questions & Comments 

• Assignment 

• Post-Workshop Survey 

GOALS FOR TODAY 
Writing Labels 

• Consolidating information into 
outline form & then label form 

• Structuring / layering information 

• Writing for visitors 

• Label aesthetics and accessibility 

Physical Label-Making 

• Creating good-looking labels 

• Hands-on mounting & cutting 

 
Thanks to our Hosts  
at the DSU Library  
(Special Collections  
& Archives) 
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Interpretation 

Interpretation for Programs, Exhibitions, Publications 

1) The institution asserts its public service role and places education at the center of 
that role. 

2) The institution clearly states its overall educational goals, philosophy, and 
messages, and demonstrates that its activities are in alignment with them. 

3) The institution understands the characteristics and needs of its existing and 
potential audiences and uses this understanding to inform its interpretation. 

4) The institution’s interpretive content is based on appropriate research. 

5) Institutions conducting primary research do so according to scholarly standards. 

6) The institution uses techniques, technologies, and methods appropriate to its 
educational goals, content, audiences, and resources. 

7) The institution presents accurate and appropriate content for each of its 
audiences. 

8) The institution demonstrates consistent high quality in its interpretive activities. 

9) The institution assesses the effectiveness of its interpretive activities and uses 
those results to plan and improve its activities. 

AASLH StEPS Standards 

GETTING FROM  
RESEARCH TO LABELS 
Lisa Thompson 

Exhibit Developer 

Natural History Museum of Utah 

lthompson@nhmu.utah.edu 

Labels are for  
Visitors! 
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A System of Labels  

•A clear system helps  
visitors navigate your 
exhibit 

• It provides layers  
of information 

•Streakers, strollers, 
studiers model 

 

 

NOT JUST A BUNCH OF LABELS 

Get Organized with a Hierarchy of Labels 
BUILDING BLOCKS 
1) Exhibit Title 

2) Main Introduction Label  

3) Subtheme Labels with Headings  

4) Individual Object Labels 

5) Tombstone or Object ID Label 

 

 

Uintah County Heritage Museum, Vernal 
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Exhibit Title 

•Reflects the Big Idea and gives people an idea 
of what the exhibit is about. 

•Make it catchy but not overly clever. 

•Not too long; 1-8 words. 

• Should be easy to read. Largest type so visitors 
can easily identify it. 

• Test it to make sure others know what you 
mean and find it interesting. 

 

Cache Valley DUP Museum, Logan  

California Academy of Sciences, San Francisco 
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Message Unity  
Title created in same 

material as the subject 

CEU Museum, Price 

Main Introduction Label 

• Introduce the Big Idea 

• Let visitors know what to expect. What will they 
see and do in this exhibit? 

• Intrigue visitors… Make them want to know 
more! 

•Usually larger so people know to read it first 

• 20−125 words (shorter is better) 

 

Bata Shoe Museum, Ontario 
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NHMU 

NHMU 

Subtheme Labels with Titles 

•One of your Supporting Concepts 

•Provides context for a group of objects  

• Tells the story (your subtheme) that connects 
these objects to the Big Idea 

•Use titles (headlines) to draw visitors’ attention 

•Print smaller than main label (not too small) 

• 20-75 words 
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Denver Art Museum 

Field Museum, Chicago 

Individual Object Labels 

• Interpret individual objects / illustrations 

• Focus on the object 

Talk about things visitors can see. Encourage them 
to look closely. 

Focus on the story the ties this object to your 
subtheme or Big Idea. Don’t be tempted to digress. 

• Smaller type than subtheme labels 

•Generally 20−50 words 
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Bata Shoe Museum, Ontario 

USS Constitution Museum,  
Charlestown, MA 

Tombstone / Object ID Label 

•What the object is, material, use, donor, date 
of donation, etc. – whatever is important 
information for your type of museum 

•Consistent in form and order 

•Can be combined with individual object labels 
to save space 

•Place next to the object if used  

• 10−20 words 
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The Amazing Label Tracker 

From Research to Labels 

• Start by organizing your research content 

•Pick a method that helps you explore the 
relationships between ideas: 

Narrative / exhibit walk-through 

Mind Map 

Storyboard 

Outline 
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Mind Map 

NAAU (organized by place v2)
Yard & Garden

Human benefits

Surprising habitat types/who lives there
Microenvironments

Underground

Novel mixture
Lawn biodiversity

Exotics: What plants do we choose? Impact?

Natives: invertebrates, birds

Wildlife encounters: native and exotic

Exploiters, adapters, avoiders??

Design for nature
Wildlife friendly gardens

Diverse trees

Urban Trees

Novel mixture

Virtually all exotics in Utah
Potential cit sci project with Diane Pataki

Human benefits
Cooling

Shade

Health

Design for nature
Tree choice: dominance & resilience

Suprising habitat types/who lives there
Tree canopies, cavities

Wildland Urban Interface

Novel mixture
Invasive plants

Predators

Native species
Deer

Surprising habitat types/who lives there

Human benefits

Design for nature
Habitat destruction/fragmentation

Migration route barriers
roads, fences, pets, etc

Protection? Respectful development?

Parks and green spacesHuman benefits
Recreation

Cooling

Health

Novel mixture
Invasives

Habitat for natives?

Surprising habitat types/who lives there

Design for nature
Revitalization

Connect to create corridors

Urban center
Human benefits

Surprising habitat types/who lives there
Skyscraper/urban raptors

Design for nature
Green infrastructure/green roofs

Reduce light pollution to reduce bird impacts
Tracy Aviary cit sci project

Novel mixture
Urban adapters:rats, pigeons, starlings, sparrows

Urban streams & wetlandsHuman benefitsRole in water cycle
Storm water recycling

Design for nature

Revitalization
Red Butte, Jordan River

Daylighting efforts

Novel mixture
Native and exotic fish

Degradation of urban streams

Surprising habitat types/who lives there
macroinvertebrates

amphibians

TRY COGGLE https://coggle.it/ 

Storyboard 

Outline 
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Now it’s your turn! 

HANDS-ON ACTIVITY 

1) Work in museum teams of two. 

2) Use your Exhibit Planning 
Worksheet, Research Logs, and 
Object Info Sheets as resources. 

3) Fill out your Big Idea and 
Supporting Concepts to keep 
these ideas front and center. 

4) Plot out major points you want to 
cover in each section: Big Idea, 
Subthemes, Objects. 

5) Note the main sources of info you 
are using to support each section. 

6) Time: 30 minutes 

INFO ORGANIZATION 
Exhibit Content Outline 

MORNING BREAK – 15 minutes 
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WRITING LABELS FOR VISITORS 
Lisa Thompson 

Exhibition Planner 

Natural History Museum of Utah 

lthompson@umnh.utah.edu 

What Do Good Exhibit Labels Do? 

•Help visitors connect with your Big Idea. 

•Encourage visitors to look closely at 
objects. 

•Help visitors make personal connections. 

•Encourage conversations. 

 

It’s all about the visitor experience… 
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Most Importantly, Good Labels are Short 

The research is conclusive.  
Visitors skip long labels.  

•Conversely, short labels increase the amount 
of reading visitors do in exhibits. 

• This means less is more. 

More people will read three separate 50-word 
labels than one 150-word label (Bitgood) 

•And more is less. 

Visitors have a limited attention and time. 

What information consumes is 
rather obvious: it consumes the 
attention of the recipient.  
Hence, a wealth of information 
creates a poverty of attention. 
 

Herbert Simon (the nobel laureate, not the 

owner of the Indiana Pacers) 

 

How Short? Really Short 

• Stephen Bitgood recommends 30-75 words. 

•Beverly Serrell allows up to 125 words for an 
introductory label. 75 words for all others. 

 

 

“50-word labels that people read are better 
than longer labels that visitors ignore.”  

Sarah Watkins, Curator 
USS Constitution Museum 
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• Try to add scan of label comparison 

Overmountain Victory National History Trail 
Visitor Center, National Park Service 
Abingdon, VA 
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What Else Keeps Visitors Engaged? 

 GOOD INTERPRETATION! 

• Finding personal or emotional connections 

•Discovering meaning 

What does this mean? How does it connect to 
other things I know? 

•Connecting with objects 

• Engaging, active writing 

A conversational tone 

 

From Gallery Text at the V&A: A Ten Point Guide 

A Review:  
Labels Should Not 

Be Lists of Facts 

Find the Stories Your Objects Tell 
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Make it 
Personal 

National Museum of 
Natural History 
Washington , DC 

National Center for Interactive Learning at the 
Space Science Institute, Boulder, CO 

Poarch Band of Creek 
Indians Museum, 
Atmore, AL 
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Independence Seaport Museum, Philadelphia, PA 

Create an Emotional Connection 

El Pueblo History Museum,  
Pueblo, CO 

Appeal to the Senses 
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Help Visitors Find Meaning 

Shedd Aquarium, Chicago 

Los Angeles County Museum of Natural History 

Make the 
Abstract 
Concrete 

Connect to Broader Contexts 

National Museum of American Jewish History, Philadelphia, PA 
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Link the Unfamiliar to the Familiar 

Kris Wetterlund, If You Can't See It Don't Say It: A new approach to interpretive writing 

Encourage Close Observation 
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de Young Art Museum, San Francisco, CA 
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Engaging, Active, and Conversational 

Kris Wetterlund, If You Can't See It Don't Say It: A new approach to 
interpretive writing 

Ruth Asawa 
Untitled ,1959 
H. 93 in. 
Collection of Oakland Museum of California, gift 
of the Women’s Board of the Oakland Museum 
Association 
A59.74 
 
This is a hard working sculpture.  It is defining an 
inside space without enclosing that space.  It is 
turning its own shadow into art.  It is showing 
you many faces as you circle it.  It is taking the 
delicate art of crocheting and making it lift 
weights.  Most of all, it is using one plain piece 
of wire to map a winding path of transformation. 
 

Efforts Were Made to Avoid the Passive Voice 

• Using the passive voice results is sentences that are 

boring, vague, wordy, and/or confusing. 

 Your bicycle was damaged. 

 It was heard by me through the grapevine. 

• The active voice is clear, punchy, and direct.  

Megan damaged your bicycle. 

I heard it through the grapevine 

• Telling the difference between passive and active 

sentences. 

In active sentences, the subject is performing the action. 

In passive sentences, the subject is being acted upon/receiving the 

action. 

For Inspiration 

Check out more winners of the American 
Alliance of Museums (AAM) Excellence in 
Label Writing competition at: 

http://aam-us.org/about-us/grants-
awards-and-competitions/excellence-in-
label-writing  
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Some Stories are Better Told with Visuals 

•Use timelines, infographics, process 
graphics, maps, photos, or illustrations to 
show comparisons, change over time, 
process, and sequence. 

•Check out National Geographic for 
infographic inspiration. (Use their photo 
captions as a model, too.) 
 

 

Set up a Writing Process to Help you Succeed 

Consider creating a style guide 

•Provides consistency within and across exhibits 

• Establishes the relationship you want to have 
with visitors 

Voice, tone, reading level 

•Creates standards for punctuation, word use, 
and spelling 

• Establishes a hierarchy of labels 

Types of labels, functions, word counts 
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When You Sit Down to Write 

• Think about the labels in the context of all the other 
elements of your exhibit. 

• Have the following items handy: 

Big Idea & Supporting Concepts (Exhibition Planning Worksheet) 

Visitor experience objectives (learning, feeling, doing) 

Content outline & research notes (make sure facts are correct)  

Exhibit layout plan and elevations 

Pictures of objects and visuals 

• Use the Label Tracker 

• Just do it! Getting started is the hardest part. 

 

Write with Your Visitors in Mind 

• Imagine you are a visitor with limited time 
What do you want to know first?  

What will intrigue you? 

What will keep you reading? 

•Make it easy to find the important messages 
Break text on a label into chunks (more easily digestible) 

Highlight words to draw attention to them 

Use visuals 

Ensure labels make sense in any order 

… Better to get important ideas to visitors than all the facts 

Writing & Editing are Different Processes 

• Allow yourself to write 
knowing it won’t be  
perfect! 

• Set your draft aside for  
a week or so if you can. 

• Edit to hone and distill  
your stories to their  
essence. Your visitors  
will be glad. 
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Editing, Testing, and Refining 

• How effective is this item in telling my story? 

• Do I have other, similar elements?  
If so, which are the strongest?  
Most reliable? Least familiar?   

• What additional information do I need to  
make this story come to life? 

• Does my organization support my story? 

• Are all of the elements in the right place? 

• Do I need to cut or add text to meet my target length? 

• Will my audience have the information it needs to understand the story? 

• Can I make the prose more lively and engaging? 

 

 

 

 

• Make sure your text remains focused  
on your “big idea.” Eliminate 
anything that doesn’t contribute to 
developing that idea.  

• Address information gaps. 

• Review your text against museum 
standards and your goals for this 
exhibit. 

• Address the big issues related to your 
themes, your audience, your 
organization, and your voice first. 

Taking It to the Next Level 
IDENTIFYING & SOLVING PROBLEMS:  FIRST STEPS 

Taking It to the Next Level 
IDENTIFYING & SOLVING PROBLEMS:  NEXT STEPS 

• When you have addressed the big issues,  
move to the next level of detail. 

• Consider word choice,  sentence structure,  
selection of quotes and examples, and tone. 

• Aim for clear, direct prose.  

• Eliminate jargon, passive voice, and  
unnecessary wordiness.  

• Define unfamiliar terms. 

• Revise long sentences and paragraphs so visitors can grasp them quickly.  
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Taking It to the Next Level 
IDENTIFYING & SOLVING PROBLEMS:  LAST STEPS 

Finally, do a careful review of : 

• Grammar  

• Spelling  

• Punctuation  

• Format 

• Consistency 

Test Drive your Labels 

•Ask family, friends, and visitors to read your 
labels. 

Can they tell you what the exhibit is about in a way that 
reflects your Big Idea? 

Ask them what they found most interesting and least 
interesting? Was there anything confusing? 

Have someone read it aloud. Listen for stumbles and long 
sentences.  

• Try Hemingway app www.hemingwayapp.com 

• Edit again… 

DON’T GO IT ALONE 

Megan and I are 
happy to problem-
solve, review, and 
lend a sympathetic 
ear as you make the 
journey from 
research to 
awesome labels! 
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LUNCH BREAK – 45 minutes 

HANDS-ON ACTIVITY 

1) Recalling what we 
learned today, review 
some draft labels from 
model exhibit Artists 
as Workers 

2) Group comments to 
help us turn bad labels 
into good labels! 

NOW IT’S YOUR TURN! 
Label Critique 

HANDS-ON ACTIVITY 

1) Divide into your museum 
teams of two. 

2) For your own exhibit, write: 
 Main Introduction Label   
 Individual Object Label 

  

3) Give your drafts to another 
team to offer suggestions. 
(You do same for them.) 
 

4) Revise your label based on 
the feedback you receive. 

5) Choose one label from your 
team for Group Comment. 
 

WRITING YOUR OWN LABELS 
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AFTERNOON BREAK – 15 minutes 

LABEL AESTHETICS  
& PRODUCTION 
Megan van Frank 

Museum & History Programs 

Utah Humanities  
vanfrank@utahhumanities.org 

Create a Style Sheet 

Provides consistency within and across exhibits 

• Font styles 

• Font sizes (minimums at least) 

• Label sizes (minimums) 

•Margin widths (between text and edge) 

•Colors 

• Tombstone format 

•Caption format 

•Word count limits 
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Label Design 

•Choose one that is easy to read 

•Can be serif  (Times Roman – T g y l) 

•Or sans-serif  (Arial –T g y l) 

•Use Bold only in titles or to call out specific words 

•Use only small amounts of Italic 

•Use limited number of fonts (1-2 is good, 3 max) 

• If using more than one font, be consistent in 
which is used for titles, text, captions, etc. 

FONTS 

ColorColorColorColor 
•Use strong contrast between text and paper 

•Don’t use opposite colors 

•Can use different colors for different types  
of labels to show: 

Voice  

Different sub-themes 

Different levels of the label hierarchy  

Label Design 
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White on Yellow is bad 
Blue on Red 

 Makes Your  

Eyes Dance 

Black on Blue  

is Hard  

to Read 

White on  

Yellow  

Gets Lost 

Salt Lake Olympic Winter Games Museum 

White on Black Can Tire the Eyes 

Salt Lake  Olympic Winter Games Museum 
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Words 

Vanish  

into a  

Busy 

Background 

 

Uinta County Museum, Evanston, WY 

Label Design 
SIZE MATTERS 

SL Olympic Museum | Tennessee State Museum 

Label Design 
SHINY SURFACES 

Salt Lake 2002 Olympic Winter Games Museum 
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Label Design 
GLASS & SHADOWS 

Tennessee State Museum Billings Heritage Museum 

Label Placement 
HOUSEKEEPING 

Peeling, crooked, dislodged, or faded 
labels distract from content. 

•No sticky tape, tacks,  
staples, glue, etc.  
attached to objects. No pins through textiles. 

• Labels should not lean on or against objects. 

•No high-acid paper directly on objects  
(no high acid paper should be in exhibit anyway). 

•Use acid-free and archival quality materials. 

 

 

Label Placement 
OBJECT SAFETY 
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• Velcro, double sticky tape,  
3M removable sticky tabs  
to attach label to wall, object mount, shelf, case, etc. 

• Lay label flat, prop it up, or make a simple stand from 
archival materials. 

• Acrylic stands come in lots of sizes and styles. 

• If you absolutely MUST lay it on the object, make sure 
label is acid free or on an acid free liner, and that it is in 
subdued light to avoid fading (avoid this if you can). 

Label Placement 
GOOD PRACTICE 

•Produce professional- 
looking labels 

on a budget 

in your own museum 

• Ease of this technique makes it possible to 
redo labels whenever needed 

Label Production 
DIY TECHNIQUE 

• Computer and Printer 

• Paper – light, pastel or earth tone, not flimsy 

• Mounting Board – mat board or foam core 

• Spray Adhesive – permanent vs repositionable 

• Cotton gloves or roller or rubber scraper 

• Mat Cutter – mounted or hand held  
(alternative = heavy ruler and exacto blade)    

Label Production 
EQUIPMENT & SUPPLIES 
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• Shape label in a text block, not a line  

•Print several small labels on one sheet, leaving 2 
inches between each to allow for trimming 

•Put a border box around each label as a guide to 
trimming — at 1/3” margin for small labels; at 
least 1/2” margin for large labels.  Consistent! 

•Minimum size for labels should be 3” x 1.5”       

 

 

Label Production 
PRINTING CONSIDERATIONS 

• Insert Text Box in your ‘Word’ document. 

• Type your label text inside the text box. 

• Font should be simple and large enough size to read 
(ref ADA reading), and contrast with background color.  

• Resize the box to the desired dimensions and give text 
equal internal margins on top and sides, with a slightly 
wider bottom margin.  

• Click and drag box to where you want it on the page – 
remember 2” between boxes for room to trim. 

• Try CANVA graphic design software www.canva.com  

Label Production 
CREATE A BORDERED BOX 

•Use 4-ply acid free Mat Board  

•Or acid free Foam Core (white or black) 

• Self-adhesive foam core (acid-free) 

•Mounting board should be larger than the 
paper with the labels 

•Ask your local framing store for their off-cuts 

Label Production 
MOUNTING BOARD 

http://www.canva.com/
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• Self-adhesive 
foam core 
https://robertrodrigue

zjr.com/2014/12/10/vi
deo-tutorial-mounting-
prints-onto-gatorfoam-
board/  

Check out YouTube 
videos on spray or self 
adhesives – 
Foamboardsource.com 
has several 

Label Production 
MOUNT PAPER TO BOARD 

• Spray Adhesive  
Use in well-ventilated space 

Label paper face down on newspaper 

Coat back of paper evenly with spray 

Make sure to hit edges and don’t GLOP 

Place paper on board — use two 
people if possible with one laying it 
while the other flattens (rubs) with 
cotton gloves or a brayer (roller) 

Put under weight for good seal and 
cure 24 hours 

Same technique works for both small and oversized labels… 

•Use the mat cutter  
(or heavy ruler with exacto blade) 

•Cut just inside the text box  (rather than on the 
box or outside the box because it is hard to 
control tidy margins and borders) 

• If you did not use text box as a cutting guide, 
remember to leave even and adequate space 
around text (leave more space for larger labels) 

Label Production 
TRIMMING 

https://robertrodriguezjr.com/2014/12/10/video-tutorial-mounting-prints-onto-gatorfoam-board/
https://robertrodriguezjr.com/2014/12/10/video-tutorial-mounting-prints-onto-gatorfoam-board/
https://robertrodriguezjr.com/2014/12/10/video-tutorial-mounting-prints-onto-gatorfoam-board/
https://robertrodriguezjr.com/2014/12/10/video-tutorial-mounting-prints-onto-gatorfoam-board/
https://robertrodriguezjr.com/2014/12/10/video-tutorial-mounting-prints-onto-gatorfoam-board/
https://robertrodriguezjr.com/2014/12/10/video-tutorial-mounting-prints-onto-gatorfoam-board/
https://robertrodriguezjr.com/2014/12/10/video-tutorial-mounting-prints-onto-gatorfoam-board/
https://robertrodriguezjr.com/2014/12/10/video-tutorial-mounting-prints-onto-gatorfoam-board/
https://robertrodriguezjr.com/2014/12/10/video-tutorial-mounting-prints-onto-gatorfoam-board/
https://robertrodriguezjr.com/2014/12/10/video-tutorial-mounting-prints-onto-gatorfoam-board/
https://robertrodriguezjr.com/2014/12/10/video-tutorial-mounting-prints-onto-gatorfoam-board/
https://robertrodriguezjr.com/2014/12/10/video-tutorial-mounting-prints-onto-gatorfoam-board/
https://robertrodriguezjr.com/2014/12/10/video-tutorial-mounting-prints-onto-gatorfoam-board/
https://robertrodriguezjr.com/2014/12/10/video-tutorial-mounting-prints-onto-gatorfoam-board/
https://robertrodriguezjr.com/2014/12/10/video-tutorial-mounting-prints-onto-gatorfoam-board/
https://robertrodriguezjr.com/2014/12/10/video-tutorial-mounting-prints-onto-gatorfoam-board/
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• Straight vertical cut is easy and can also be 
done with an exacto blade or box razor 
cutter along a heavy ruler. 

• Foam core cuts easily; mat board also OK. 

 

Label Production 
TRIMMING – BASIC STRAIGHT CUT 

•Use mat cutter so angle leads to outside  

• This is opposite to normal mat cutting 

•Use 4-ply mat board; foam core more tricky 

 

Top of board 

Label Production 
TRIMMING – “ADVANCED” BEVEL CUT 

• Use vinyl for titles 

• Create a border box 
around text  
(use 2 boxes in printing labels – one 
for cutting guide outside border box) 

• Mount trimmed label on 
colored card stock 

• Stack labels on layers of 
foam core to create 
multilevel 3D effect 

Label Production 
GETTING FANCY 
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 HANDS-ON ACTIVITY 

1) Divide into two 
groups 

2) One group to 
mounting 
station, the 
other to cutting 
station 

3) Try your hand 

4) Switch in 20 
minutes  

PRACTICE LABEL PRODUCTION 

Start translating research into reality by creating a 
content outline and drafting exhibit labels.  

1) Update Exhibit Planning Worksheet (EPWS) based 
on the continued research you’re doing and 
feedback you’re getting, and ideas learned today. 

2) Compile research into a Content Rough Outline. 

3) Use Label Tracker to create rough drafts of Exhibit 
Labels (main introduction, sub-themes, and 
individual objects).  

4) Check out readings in your binder. Ask for help if 
needed. 

   YOUR ASSIGNMENT 
SEE THE WORKSHOP SCHEDULE 

ASSIGNMENT 
EXAMPLE 

1) Exhibit Planning Worksheet  

2) Content Rough Outline 

3) Label Tracker 



36 

Wrap Up! 
• Support for this project has been provided in part by 

the Utah Division of Arts & Museums, with funding 
from the State of Utah, as well as NEH. 

• Thanks to our wonderful colleagues Laurel Casjens, 
Pam Miller, and Laura Bayer for prior content 
development. 

• Thanks to AAM, AASLH, MGNSW, MAVIC for valuable 
resources. 

• Hand in evaluations to the basket please. 

• Questions? Anything else? 
 

MAIN CONTACT: 
Megan van Frank | Utah Humanities | 801.359.9670 | vanfrank@utahhumanities.org 


