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Retail/Foodservice Customer Information Form

(For use in recording basic information about current or potential retail or foodservice customers.)
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Company 
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Address

City, State, Zip

Phone:
Fax:

Important Names


Position

Contact Information (direct line, etc.)

Call Days:
M  T  W  T  F  S  S

Delivery Days: 
M  T  W  T  F  S  S


Delivery Instructions:

If restaurant, seating capacity: 

Estimated Sales Volume (units/week):

Product 

Volume


Product 

Volume
 

1. 2.

3. 4.

5. 6.

Other suppliers:


Other information: 

� Adapted from A Systematic Approach to Produce Wholesaling. University of Maryland.  � HYPERLINK "http://www.agnr.umd.edu/MCE/Publications/PDFs/FS648.pdf" ��www.agnr.umd.edu/MCE/Publications/PDFs/FS648.pdf�





. . . and justice for all

The U.S. Department of Agriculture (USDA) prohibits discrimination in all its programs and activities on the basis of race, color, national origin, gender, religion, age, disability, political beliefs, sexual orientation, and marital or family status. (Not all prohibited bases apply to all programs.) Many materials can be made available in alternative formats for ADA clients. To file a complaint of discrimination, write USDA, Office of Civil Rights, Room 326-W, Whitten Building, 14th and Independence Avenue, SW, Washington, DC 20250-9410 or call 202-720-5964.
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