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Use this worksheet and example storyboarding template to help effectively plan and focus the development of video 
content for digital marketing to your target audience and method of distribution. 
 

1. Primary Purpose – What is the primary purpose of the video? What results do you want or expect? 
 
 
 
 

2. Target Audience – For whom are you developing this video? 
 
 
 
 

3. Primary Benefit – What customer value/benefit are you highlighting in this video? 
 
 
 
 

4. Audience Response – What response do you want from the audience? (Relates to the video’s call to action.) 
 
 
 
 

5. Company Personality – What image do you want to convey in your video? 
 
 
 
 

6. Channel of Distribution – What outlet/platform will be used to distribute the video to your target audience? What 
implications does this have on video length, aspect, audio/captioning, etc.? 

 
 
 
 

7. Effectiveness – How will you measure the effectiveness of the video once distributed? 
 
 
 
 

 



 

Example Storyboard Template for 16:9 Aspect Video 
 
Title ___________________________________________________________________________________ Page ______ 
 

Sketch key scenes in the boxes below. Write notes for dialogue, music, captions, etc. 
accompanying each key scene. 
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