
Digital Marketing 101 

Stay open year-round & tell your story online  



Digital marketing includes: 

Website 

Blogs 

Email Marketing 

Social media  

Online advertising  

And lots more.  

A changing landscape 



Where to Start?   

Step #1  

Answer a few questions in 5 minutes: 

What is my biggest goal? 

What objectives will help me reach my 

goal?  

What time do I have to put into the 

project? 

What are my priorities?  

  

 

Possible answers: 

Increase the number of CSA customers 

Find wholesale partners 

Bring more visitors to my farm/booth at 

market 

Increase my visibility/ stand out from 

competition 

 



“I'd like to be able to hand someone a card with my site listed on it and have them be able to 

have ‘somewhere’ they can go to to look at my work. My stuff is pretty visual, so I'd like to be 

able to drive potential clients to the site in order to build and diversify my customer base.” 

- Jason Malone, woodworker 

 

 

 

 

 



Define Your Audience and Story  

Step #2:  

What is the story you want to tell? 

What is special about your story?  

Who are you telling your story to? 

How will people remember you? 

What do you want people to DO? 

 

Step #3: 

I want the people I reach to: 

Buy more produce on each visit  

Sign up for my CSA, e-newsletter, blog 

Visit my farm/stand at market  

Call me for special orders or proposal 

Interact or engage with me and my 

business online 

 









Don’t miss out on:  

Online exposure, search engine results  

Discovery – location, services, products 

Fact finding - researching about you 

Promotion and PR 

 

 

Directory, Search Engines 



Website vs. Blog 

WEBSITE 

Mostly static content  

Professional calling card  

One-way communication 

Business minded or transactional 

Information about products and services 

Competition – your biggest competitor 

likely has one 

 

BlOG 

Regularly updated content or storytelling  

Informal storytelling  

Back and forth communication  

Informative and educational 

Feedback from customers  

Your competition may not have a blog  

 

 



Your Calling Card  

Get a unique URL, or domain name  

Read this great blog post on how to choose a good domain name: 

https://moz.com/blog/how-to-choose-the-right-domain-name 

Go to https://domainr.com/ to see if your domain is available  

Check out HostGator or similar sites to see hosting plans: 

http://www.hostgator.com/ 

Or, host your blog/website on server that provides that service 
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D.I.Y. website and blogs  







Ready to blog?   

Blogging can:  

Position you as a thought leader 

Promote your business and website 

Provide an avenue to interact and answer questions from your audience 

Requires frequent updates of content  

Drive traffic to your website and improve your standing on web search engines  



Make the most of it 

Host your blog on your website to build traffic to your site  

Update it regularly, 2-3x weekly 

“Tag” the posts and use keywords in the headline and body content  

Link to other blogs  

Answer and respond to your visitors 

Find contributors and editors to share the load 

 











E-newsletters  
 

Engage with your core audience on your timetable 

Express passion for what you do 

Have an “opt-in” and send an auto responder immediately 

Show your identity in your email  

Show images, fonts, colors, logo, similar look to website  

What to write: help solve problems, inspire and inform 

Give them more options to buy, engage or learn  

 





Thank you! 

 

 

 

 


