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Objectives 


 Changing mindsets – feel empowered in your knowledge and sales methodology for selling Software 


as a Service using a solution approach. 


 Learning – be confident in your product and sales knowledge and that all questions and issues have 


been raised and answered. 


 Consistent business approach – sharing success stories, best practice and client situations and 


responses to selling Software as a Service. 


Agenda 


Mon 27th Feb Tues 28th Feb Wed 1st Mar Thurs 2nd Mar 


 
Business casual 


   Casual (day)  


Dress to impress (evening) 
Business casual 


 


Directors Breakfast 


Welcome/scene setting/ 


business strategy update 
All-selling-all sessions (3, 4, 5) All-selling-all sessions (6, 7) 


Changing mindsets – Guest  
speaker 


Lunch 


All-selling-all sessions (1, 2) Masterclasses 
Country 


Pledges/commitments 


Optional Twilight session –  


Dino Petrides 
Thomas has Talent Conference close 


 


Buffet on 


mezzanine 
Dinner off-site 


Celebrating success and  


awards dinner  
 


 


All-selling-all sessions 


1. Selling Software as a Service 2. Solution Selling   3. Introduction to Engage 


4. Introduction to HPTI  5.  Marketing in a Digital Age  6. Integrations 


7. Customer Management  8. Masterclasses: 360, GIA and Thomas Global Academy 


Global Learning 


Event agenda 






