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DATA DUMP 
JOT DOWN ANY TOPICS OR THEMES IN YOUR BUSINESS. WRITE ANYTHING DOWN THAT COMES TO 


MIND DOWN TO GET IT OUT OF YOUR HEAD. WE WILL REFINE THESE LATER.


T I P :  A  G R E A T  P L A C E  T O  S T A R T  I S  W R I T I N G  E V E R Y  P R O D U C T  ( O R  S E R V I C E )  


C A T E G O R Y  Y O U  S E L L  I N  Y O U R  S T O R E .   T H E N  J O T  D O W N  A N Y  S U B  T O P I C S  T H A T  


S T E M  F R O M  T H E S E .  
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FLESH OUT THE CONCEPTS 
NOW USE THIS TEMPLATE TO FLESH OUT YOUR BEST CONCEPT INTO SOMETHING YOU WOULD LIKE TO 


WRITE ABOUT.


T I P :  S T U C K ?  L O O K  A T  W H A T  Y O U R  C O M P E T I T O R ’ S  B L O G G I N G  A B O U T ?  O R  


W H A T  T Y P E  O F  A R T I C L E S  A N D  I M A G E R Y  A R E  A P P E A R I N G  I N  S I M I L A R  


P U B L I C A T I O N S  ( M A G A Z I N E S  O R  N E W S P A P E R S ) .  


W W W . E C O M M E R C E M A R K E T I N G . C O . N Z


1. Choose an angle - Will it be a ….Rant, Q & A, List, Article, Tutorial, How to, Infographic, Video, 
Checklist, Review. 


2. What products or services could you promote or seed in this post?  


3. Who do you want to target with this content? Who could read it? What type of setting would a 
person use this product in?   


4. What types of problems might people looking for the product have they might have? 


5. How does your product or service solve this problem? 


6. What questions do people ask about this product or service? 


7. Could you add something they could share? a checklist? And infographic 


8. How could you get readers/customers to participate? comment, share, like, take a certain 


action? 
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BLOG CONTENT MAP 
USE SUB HEADINGS TO MAP OUT YOUR TOPIC .FOR EACH BLOG POST FILL OUT ONE OF THESE


W W W . E C O M M E R C E M A R K E T I N G . C O . N Z


TITLE: 


SUB HEADINGS: 


PRODUCTS TO MENTION: 


CALL TO INTERACTION /ACTION: 
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ADD THE RIGHT IMAGERY 
ADD PHOTOS TO ENRICH CONTENT AND GET THEM NOTICED ON SOCIAL MEDIA 


W W W . E C O M M E R C E M A R K E T I N G . C O . N Z


What type of imagery can you invoke? What media resources could you include? Or do you 


need to find? Images from the brand website?. Your website? Youtube videos?. Infographics on 


the topic? Referenced photos from Instagram or Pinterest? 


OPTIMISE WITH THE RIGHT 
KEYWORDS 


YOU WANT TO MAKE SURE YOU CREATE SOMETHING THAT YOUR TARGET MARKET WANTS, IS LOOKING 
FOR OR WILL SHARE. YOU NEED TO PICK A KEYWORD PHRASE PEOPLE ARE ACTIVELY SEEKING OUT. 


BLOG TITLE: 


META TITLE: 


FOCUS KEYWORD PHRASE: 


META DESCRIPTION: 
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CONTENT  
NOW ITS TIME TO WRITE YOUR CONTENT. 


W W W . E C O M M E R C E M A R K E T I N G . C O . N Z


Start with the heading, sub headings, products (and bullet points) and the end call to action.? 
Note down where you want your images, their captions and the pages you want them to link to. 
Then flesh out the content that goes in-between that in a conversational style. 
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PLAN THE NEXT 90 DAYS  
CREATE A SCHEDULE FOR YOUR NEXT QUARTER TO KEEP YOU ACCOUNTABLE 


W W W . E C O M M E R C E M A R K E T I N G . C O . N Z


Decide the titles, and dates they will be published. Schedule them in this calendar at least 1 per 
week. 


BLOG NAME                                                                                                                               PUBLISHED - __/__/__ at __:__






