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12 February 2011


CALL FOR PROPOSALS

DURBAN BEACH FESTIVAL

(1 July 2011‐ 10 July 2011)


The City of Durban is calling for proposals from Event Organisers to conceptualize, plan, raise funding for, and manage the Durban Beach Festival.

1. INTRODUCTION


Durban profiles itself as South Africa’s number one event destination and positions itself as “The Warmest Place to be”. From the Dusi Canoe Marathon, Comrades, Durban July, and more, the City of Durban prides itself in consistently hosting and managing events of international standard and appeal.

In driving tourism to the City and recognizing the economic benefits it can deliver, has resulted in the City’s commitment to real delivery in promoting Durban as an event destination, using events as a key marketing platform.

From our unique blend of culture, art and craft, warm all‐year round climate and the famous swimming and surfing beaches, the Durban Beach Festival provides locals and out‐of‐town visitors with a memorable experience. In addition, the Durban Beach Festival is an annual event providing an array of fun lifestyle activities for all visitors to the area, and will add value to the area as a whole.

2. DURBAN BEACH FESTIVAL CONCEPT


The Durban Beach Festival is recognized as one of the largest events held in Durban and indeed the country, and takes place annually during the July holiday period. With the interruption of the annual staging of the event due to the FIFA World Cup, the 2011 event must provide exciting and fun entertainment across a broad section of locals and visitors.

Scheduled to run from the 24th June to the 3rd July 2011, the City’s vision for the Durban Beach Festival is to stage a lifestyle event with broad appeal and at the same time raising the bar in terms of what the event has to offer.

With this in mind, the 2011 Durban Beach Festival aims to address the needs of the City’s primary target group (families) by staging an event that will draw people to Durban to experience what the event and the City has to offer.

The Durban Beach Festival activities must be able to draw the attention of the private sector support (sponsorship) in order to secure financial support of the event. Rights and benefits will be offered to private sector sponsors but these rights and benefits, particularly branding exposure, must be approved by the City prior to sponsor confirmation.

3. DURBAN BEACH FESTIVAL LOCATION


Activities may be located on one or more of the following locations:

	
	
	
	
	
	1.
	Bay Beach

	
	
	
	
	
	2.
	Amphitheater

	
	
	
	
	
	3.
	Bay Lawns

	2
	
	
	1
	
	

	
	
	
	
	4.
	Dairy Beach

	
	
	
	
	
	
	

	
	
	
	
	
	5.
	Fountain Court

	
	3
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	6.
	Wedge Beach

	
	
	
	
	
	7.
	New Beach

	
	
	
	
	
	8.
	South Beach

	
	
	
	
	
	9.
	Addington Beach

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	4
	
	


5

6

7

8

9
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4. DURBAN BEACH FESTIVAL DELIVERABLES

· To provide a fun, enjoyable, memorable and successful experience
· To enhance unity in Durban, the Beach Festival should reflect the diversity of cultures in Durban.
· To identify and secure brand aligned sponsors for the various activities proposed.
· To showcase Durban as a world‐class city, by staging a world‐class event
· Continue to build Durban’s brand as a first choice event destination and family destination.
5. SUGGESTED   BEACH   FESTIVAL   COMPONENTS   (OTHER

INNOVATIVE  AND  APPROPRIATE  SUGGESTIONS  WOULD  BE

WELCOME)

· Beach sports such as beach soccer, beach volleyball, and beach games can take place at various key beach areas, as well as some educational yet fun water sports such as learning to surf, body board, etc can also take place at key identified areas.
· Together with information daily tournaments, consideration must be given to including national competitions sanctioned by the various sporting bodies. This would elevate the level of these Beach Festival sporting competitions and allow for professional participation.
· Other marine water sport expos and yachting activities should also be included to coincide with the event and this will enhance the pristine marine offering that is available in Durban.
· Al Fresco dining areas on certain beach areas to provide an opportunity for locals and visitors to experience the “flavours” of Durban. The Al Fresco dining area could be supported with entertainment by local artists. Conceptual proposal, procurement strategy, cleansing and waste management plan, clear operational plan must be provided.
· Entertainment a) set up of stage at the New Beach area which will include a

selection of musical entertainment as well as the opportunity of beach parties

b) as well as a fun carnival type daily programme, together with local street entertainment at the various areas included as part of the event.
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c) Kids entertainment areas with supervised games and activities.

d) Areas to relax and enjoy the atmosphere eg. beach spa

6. EVENT REQUIREMENT


Events will need to include the elements outlined below. The proposal document should give broad indications of how these are conceptualized. Once appointed, the successful event team will be required to develop these to a higher level of detail as would be required for a large event of this nature.

6.1 MARKETING PLAN


In support of the Beach Festival programme, an impactful national marketing plan must be prepared. As indicated, the communication of the event must be in line with the overall City of Durban campaign – The Warmest Place To Be, and the association of the Event (Beach Festival) must be in line with this positioning – the Beach Festival marketing must not only create awareness and provide information of the various activities, but must be friendly and engaging and must motivate attendance to the Event.

6.2 INITIAL PLANNING


The following will be required

· Identifying and setting the key objectives of the City in hosting the Durban Beach Festival
· Strategy and Tactics – preparation of an overall concept and design based on the interpretation of this outline document, together with a programme and theme which is in keeping with the City’s brand identity – “The Warmest Place to be”.
· Conceptualizing all event elements include the sourcing of such elements and the operational planning in respect of implementing all these elements.
· Provide a support marketing campaign for the event
· Once the marketing campaign and the proposed event components are identified, preparation of appropriate corporate sponsor packages need to be prepared and appropriate and potential sponsors engaged.
· Initiate a risk assessment and list any known hazards and control measures
· Establish details of the event site, sizes, access points, usage of the various areas and facilities, entry and exit points and the development of an event operational plan taking into account services to be provided to the event by the City
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· Identifying key areas/size of areas for the staging of the various activities and identifying the service requirements in each of these areas eg. electrical, water etc
· Initiation and preparation of scale drawn site plans indicating the internal and external implementation of all necessary construction elements. List of all temporary structures is required, together with a construction programme, including lead times to procure, erect, maintain, disassemble and if required, disposal or recycling. Procurement strategy, detailed construction plan, full financial details and budget.
· Site plans must also indicate : vehicle access routes to the area: motor vehicle parking areas: taxi and bus drop‐off points: pedestrian entrance areas into the area: security deployment in and out of the area: emergency exit points: ablution facilities: medical facilities: stage and screen placement : storage areas: food and beverage concession outlets: fencing: additional ablution facilities: hospitality area etc
· Signage Plan
· Initiation of Safety and Security plans encompassing all aspects of the Beach Festival
· Provision of a comprehensive emergency plan
· Adherence to all rules and regulations in terms of use of the beachfront area as the Durban Beach Festival location
6.3 SERVICES AND FACILITIES TO SUPPORT THE DURBAN BEACH

FESTIVAL

· Parking plan for the different modes of transport : motor vehicles/taxis/busses
· Private Security plan
· Cleaning service
· Sufficient ablution facilities
· Electrical, power supply and distribution
· Waste Management plan
· Directional signage
· Accreditation of all service providers/staff and visitors etc
· Public Liability Insurance
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6.4 SAFETY AND SECURITY PREPARATION AND PLANNING


The appointed Event Management Company is required to appoint a Safety Coordinator to initiate and manage the Safety Plan. The Plan will include areas as indicated below but is not limited to:

· Overall Safety Policy in accordance with the SAPS together with risk categorization (Safety at Sports and Recreational Events Act 2010)
· Risk Assessment of the areas
· Individual Safety Plan per area (inclusive of inner and outer safety)
· Crowd Management procedure
· Emergency response plan
· Emergency evacuation plan including fire safety measures, bomb threats, etc
· First Aid Plan
· Health Plan
· Communication plan in the event of incidents
6.5 OTHER


In addition to the aforementioned detailed scope of work, the appointed Event Management Company will also be required to manage the following processes and the Human Resource Management Structure must factor into this planning:

· Environmental Plan
· Certificates of compliance and licenses
· Media Management
· Rain Plan
· Protocol Plan
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7. SUBMISSION DOCUMENTS


7.1 SUBMISSION CONTENT


Proposals for Durban Beach Festival must include the following:

1. Overview of how your company conceptualizes the event with specific details of the event components with reference to those outlined in section 6. .

Proposals submitted must include the conceptualization, implementation methodology and management of the event in meeting the following requirements:

· Reach and touch the broader Durban community as well as visitors to the City;
· The event activity must engage all demographic/cultural groups
2. Indicate appeal of the event components across all age groups

3. City rights package/benefits must be clearly indicated eg. branding /television footage, increased visitors etc

4. The event proposal should include

o
Detailed Roll out plan;

o
Marketing Plan

o
Branding Plan

o
Resources (staffing/demographics/training/employment agreement);

o
Itemized costing showing all budget items;

o Proof of previous experience in organizing and managing similar event activation;
o Proof of track record within the events industry
5. Details must be provided in terms of how the event is to be financed, whether it is fully sponsored or part sponsored and whether it requires City financial Safety and Security preparation and planning (Priority will be given to events requiring minimal or no city sponsorship)

6. The following mandatory information:

· Full company name, address and registration number;
· VAT registration number and valid original Tax Clearance Certificate
· Proof of payment of Municipal fees
· Application for registration on the City’s procurement database or proof of prior registration (Quote PR Number). The application form is available from: Procurement Monitoring Department, 6th Floor, Municipal Building, 166 K E Masinga (Old Fort) Road – OR at the following web address: Durban.gov.za
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Please note the following

· Activities that require an EIA (Environmental Impact Assessment) will not be considered.
· All activation, infrastructure construction, advertising, branding etc must comply with all legislation. (including City by‐laws)
· All advertising/branding in relation to the proposed event must be in compliance with the City branding and advertising guidelines and signed‐off prior to production
· Event proposals should not exceed 10 pages
Failure to meet any of the above mandatory requirements will result in the rejection of the proposal submission and it will not receive further consideration.

7.2 SUBMISSION DETAILS


Two copies of the proposal document must be submitted

All proposals submitted must be in hard copy format, placed in an envelope addressed to the eThekwini Municipality, Strategic Projects Unit and clearly marked.

All proposals must be placed in the Tender Box located on the Ground Floor, Municipal Building, 166 KE Masinga (Old Fort) Road by 11h00 on 6 May 2011.

No late applications will be considered. No faxed or emailed proposals will be accepted, and Strategic Projects Unit reserves the right not to make an appointment.

Enquiries


For all enquiries please contact Vivienne Holden or Sivani Pather by telephone on 031 311 4720 or email address holdenv@durban.gov.za / pathers@durban.gov.za

Closing Time & Date


The closing time for submission of Proposal Offers is: Friday 6th May 2011 @ 11h00. Telephonic, telegraphic, faxed or e‐mailed Proposals will not be accepted.

Proposal validity


The Proposal Offer validity period is eight weeks from the closing time for submission of proposals.
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8. SUBMISSION ASSESSMENT CRITERIA


Proposal submissions will be evaluated as follows:

8.1 QUALITY


Quality will be evaluated out of a maximum of 100 points.

Failure to achieve a minimum score of 60 for quality, or failure to demonstrate that the event organization has the capacity and capability of implementing the proposal, will render the submission non responsive, and it will receive no further consideration.

THE EVALUATION CAN ONLY BE DONE ON THE BASIS OF INFORMATION GIVEN IN

THE PROPOSAL DOCUMENT.

Quality assessment will be weighted as follows:

1. Response to meeting all objectives of the brief and the proposed methodology in reaching these objectives – 40%

2. Creative interpretation in meeting the objectives – 10%

3. Ability to secure sponsorship and minimize requirements from the City – 10%

4. Company’s proven capacity/ capability to manage the activity – including individuals on the team dedicated to the event ‐ 40%

(Details of scoring indicators that will be used for assessment of the submissions are attached)

Event Organisers should very briefly describe their experience in respect of implementing and managing beach activities. Details of previous projects of this nature undertaken must be provided and should be detailed in the table as per below:

	Description of event
	Detail  of work  undertaken,  nature  of
	Date

	
	work & value
	undertaken
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8.2 PRICE


Proposals that achieve a quality score greater than 60 will be scored as follows:

a) Proposal submissions with a value in excess of R 500 000.00

· Cost to City – maximum of 90 points
· Preference – maximum of 10 points
b) Proposal submissions with a value of less than R 500 000.00

· Cost to City – maximum of 80 points
· Preference – maximum of 20 points
8.3 BEE SCORECARD


The minimum percentages stated in each category are the percentages where the

applicant commences with scoring points, and does not disqualify the applicant if

not attained.

In implementing the scorecard the following key areas will be considered:

Equity Ownership

Ownership of unencumbered equity in the Principal Applicant Enterprise whether in the form of joint ventures or consortia, constituted Enterprise Partnerships by targeted Enterprises and Individuals, etc.

	Minimum responsiveness here will be
	Black
	PPG
	Women
	Disabled

	:
	
	
	
	

	
	26%
	26%
	5%
	1%

	
	
	
	
	


Management & Control

Participation of Targeted Individuals at Executive, Senior and Middle Management

levels.

	Minimum responsiveness here will be
	Black
	PPG
	Women
	Disabled

	:
	
	
	
	

	
	30%
	26%
	5%
	1%

	
	
	
	
	


Employment Equity

For Employment Equity, figures to be used are the actual average percentages in the various target categories. These would be available on the EEA2 forms for existing companies, but in the case of Joint Ventures and special cases, organograms must be
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produced to substantiate these.

	Minimum responsiveness here will be
	Black
	PPG
	Women
	Disabled

	:
	
	
	
	

	
	75%
	51%
	15%
	2%

	
	
	
	
	


Skills Development

The Skills Development Levy is based on the actual claim made within the last financial year end from the Receiver of Revenue in terms of the Rand spent on training in relation to total levy paid. In case of Joint Ventures and Consortia, the figure for each company will be calculated pro rata to its JV participation. (NB! A maximum of 70% of total levy paid is claimable from the receiver). No minimum responsiveness has been set in this category. Applicants must submit documents to

substantiate their claim

Contract Participation Goal

Contract Participation Goal is based on the value of work that the main contractor intends subcontracting to targeted Enterprises and Individuals. The Contract Participation Goal for this agreement shall be a minimum of 10% and maximum of 20% and the targeted group shall be the PBE’s (Priority Business Enterprise) that are substantially owned (76% to 100%) by PBE’s.& Woman Business Enterprise shall be a minimum of 10%and maximum of 20% owned by WBE’s, expressed as a percentage of the Tender offer ( excl VAT), less Provisional Sums.

Local Business Enterprises

Preference points shall be allocated in terms of the location of the enterprise where applicable in the following preference: eThekwini Municipality Area (EMA); Kwa Zulu Natal (KZN); South Africa (SA).
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	Black
	
	
	PPG
	
	Woman
	
	Disabled
	Total
	Score
	Max Total
	Weightin
	g
	Actual
	Score

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	EQUITY OWNERSHIP (EO)
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Maximum Score
	1.25
	
	2.5
	1.25
	
	1
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Minimum %
	26
	
	26
	5
	
	1
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Maximum %
	100
	
	100
	100
	
	100
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Actual %
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	6
	
	7
	
	

	Weighted %
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	MANAGEMENT & CONTROL (M&C)
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	

	Maximum Score
	1.25
	
	2.5
	1.25
	
	1
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Minimum %
	30
	
	26
	5
	
	1
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Maximum %
	100
	
	100
	100
	
	100
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Actual %
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Weighted %
	
	
	
	
	
	
	
	
	
	
	6
	
	3
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	EMPLOYMENT EQUITY (EE)
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	

	Maximum Score
	1.25
	
	
	2.5
	
	1.25
	
	1
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Minimum %
	75
	
	
	51
	
	15
	
	2
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Maximum %
	100
	
	
	100
	
	100
	
	100
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Actual %
	
	
	
	
	
	
	
	
	
	
	6
	
	10
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Weighted %
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	SKILLS DEVELOPMENT (SD)
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	

	Levy paid ito Total Payroll
	
	R……………………………..
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Actual claim iro Skills
	
	R……………………………..
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	

	Development
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Ratio of claim made to levy
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	paid
	
	
	
	
	
	
	
	
	
	
	0.7
	
	10
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	

	CONTRACT PARTICIPATION GOALS (CPG)
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	PBE
	
	WBE
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	

	Maximum Score
	
	20
	20
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	

	Minimum %
	
	10
	10
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	

	Maximum %
	
	20
	20
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Actual %
	
	
	
	
	
	
	
	
	
	
	40
	
	60
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Weighted %
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LOCAL BUSINESS ENTERPRISES ito % Participation (LBE)

	South Africa
	
	0.5
	Tick Applicable
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	KwaZulu Natal
	
	1
	
	
	
	
	

	
	
	
	(one only)
	
	
	
	

	
	
	
	
	
	2
	10
	

	eThekwini Municipal Area
	
	2
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	

	PREFERENCE SCORE in terms of 90 / 10
	
	
	Overall Total Score
	

	
	
	
	
	
	

	NotesOnly insert figures in shaded areas.
	
	
	
	
	


For EO, M&C, and EE, the figures to be used are the actual percentages in the various target categories.

For EE, the percentages to be used are those for permanent employees

only.

The SD Levy is based on the actual claim from the Receiver in terms of Rands spent on training in relation to the amount paid, limited to 70% of total payment.


Failure to complete the scorecard and CP implementation plan may seriously

prejudice the application.


NAME:
................................................................................ (Block Capitals)

SIGNATURE:
.................................................................................
DATE:
.....................................

(of person authorised to sign on behalf of the Applicant)

9. CONTRACTING INFORMATION


Once evaluation of the proposal has been undertaken and the successful proposal identified, a Contract of Agreement will be prepared between the eThekwini Municipality and the successful applicant. The Contract of Agreement will specify requirements for Staging and Management the beach activities, as well as the Conditions of Use of the specific event space. The agreement will also include details in terms of City support whether it be City services and/or City financial contributions where applicable and will provide legislation compliance and financial requirements in association with City service support and City financial support. The Contract of Agreement will need to be signed by both parties prior to the set‐up and/or staging of the event.
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ASSESSMENT CRITERIA

	
	
	Indicators
	

	Criteria
	
	
	
	

	
	Poor (Score 40%)
	Satisfactory (Score 70%)
	Good (Score 90)
	Very Good (Score 100%)

	Response to brief, including
	The proposal does not address
	The proposal meets most of the
	The proposal meets all the
	Besides the good rating, the

	proposed methodology for
	many of the criteria identified
	criteria listed in the brief. The
	criteria listed in the brief. The
	methodology is innovative and

	implementing and managing
	in the brief. The proposed
	proposed methodology
	proposed methodology is
	is likely to yield legacy benefits

	the activity (40%)
	methodology is weak in
	addresses key requirements
	detailed and well conceived,
	for the project and area.

	
	important areas and is unlikely
	and should meet objectives
	had made allowances for all the
	

	
	to meet the project
	
	key aspects and risk areas that
	

	
	requirements
	
	could affect the activity and
	

	
	
	
	meets all the objectives.
	

	
	The proposal shows limited
	The opportunity is well
	The proposal provides a new
	A unique proposal that is very

	Creativity and freshness of
	understanding of the
	understood and clearly
	look that demonstrates a level
	strongly linked to and

	solutions in response to the
	requirements, has not
	presented. Key challenges are
	of creativity that aligns itself
	identifiable with the local area

	proposed activity and the
	adequately dealt with the key
	adequately addressed. The
	with the Durban brand. All key
	and culture. A proposal that

	ability to secure sponsorship
	challenges and shows limited
	proposal has been developed
	challenges are identified and
	identifies and deals well with all

	and minimize financial support
	creativity as well as the lack of
	on established event
	adequately addressed.
	the objectives and has the

	from the City (20%)
	sponsorship opportunity
	management methodology, but
	Sponsorship opportunities
	potential to go beyond 2011.

	
	
	with limited innovation. In
	clearly addressed.
	Sponsorship opportunities

	
	
	addition, sponsorship
	
	clearly indicated and which

	
	
	opportunity is limited.
	
	offer excellent opportunities.

	Expertise and experience of
	The company and / or proposed
	The company and / or team has
	The company and or team has
	The company and team have

	company and / or team in
	team have limited relevant
	relevant experience by have not
	extensive experience in relation
	outstanding experience in

	activities of a similar nature
	experience.
	dealt with all the critical issues
	to the proposed event/s and
	projects of a similar nature.

	and scale (40%)
	The proposed team is weak in
	specific to the activity
	has worked previously under
	

	
	important areas and is unlikely
	The technical level and
	similar conditions and
	Besides meeting the “good”

	
	to deliver the required result.
	composition of the proposed
	circumstances.
	rating the proposed team is

	
	
	team is adequate and staffing is
	Besides meeting the
	well integrated and members

	
	
	consistent with both timing and
	“satisfactory” rating, the
	have worked together

	
	
	deliverables.
	proposed team is well balance
	extensively in the past.

	
	
	
	ie it shows a good team in place
	Creativity in implementing and

	
	
	
	, complimentary skills, clear and
	executing the event will provide

	
	
	
	defined duties and
	a fun a memorable experience

	
	
	
	responsibilities, and a number
	for all visitors together with

	
	
	
	of innovative ideas.
	excellent sponsor opportunities
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