Enclosure Resume on Cover Letter

John Doe

123 Main Street
Anytown, USA 12345
(123) 456-7890
john.doe@email.com
July 23, 2024

Jane Smith

Hiring Manager

ABC Company

456 Business Road
Business City, USA 67890

Objective

To secure a challenging position as a Marketing Manager at ABC Company where | can
leverage my strategic marketing skills and extensive experience to drive business

growth and brand awareness.

Summary

Results-driven marketing professional with over 8 years of experience in developing and
executing marketing strategies that boost brand recognition and revenue. Proven track
record in digital marketing, content creation, and campaign management. Adept at

analyzing market trends and consumer behavior to inform decision-making.

Cover Letter

Dear Jane Smith,
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| am writing to express my interest in the Marketing Manager position at ABC Company
as advertised on your careers page. With my background in strategic marketing and

brand management, | am excited about the opportunity to contribute to your team.

In my previous role at XYZ Corporation, | led a cross-functional team to develop and
execute marketing campaigns that increased brand awareness by 30% and boosted
sales by 20%. This experience has equipped me with a deep understanding of market
analysis, digital marketing strategies, and effective team collaboration. | am particularly
drawn to this opportunity because of ABC Company's innovative approach to marketing

and commitment to excellence.

| am confident that my strategic vision, creative problem-solving abilities, and dedication
to achieving measurable results make me a strong candidate for this position. | look
forward to the possibility of discussing this exciting opportunity with you. Thank you for

considering my application. | am looking forward to your response.
Sincerely,

John Doe

Professional Experience

Marketing Manager
XYZ Corporation, Anytown, USA
January 2018 — Present

e Led ateam of 10 in creating and implementing marketing campaigns that
increased brand awareness by 30% and boosted sales by 20%.

e Analyzed market trends and consumer behavior to develop targeted marketing
strategies.

e Managed a $1 million marketing budget and ensured cost-effective allocation of

resources.
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Marketing Specialist
ABC Tech, Anytown, USA
June 2014 — December 2017

e Developed content for social media, email campaigns, and the company website,
resulting in a 25% increase in online engagement.
e Coordinated product launches and promotional events.

e Conducted competitive analysis to inform marketing strategies.

Education

Bachelor of Science in Marketing
State University, Anytown, USA
September 2010 — May 2014

e Dean's List (2012-2014)
e Relevant coursework: Digital Marketing, Consumer Behavior, Marketing

Research

Skills

e Digital Marketing

Content Creation

Market Analysis

Campaign Management

Team Leadership

Budget Management

Certifications

e Google Analytics Certified
e HubSpot Content Marketing Certified
e Certified Digital Marketing Professional (CDMP)

References
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Available upon request.
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