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Abstract

Corporate Social Responsibility (CSR) as an American academic concept has already been discussed for more than four decades in the academic field and adopted by the corporations in the developed countries for more than 20 years. Now it is blossoming in China, which has become an important part of the supply chains for the capitalist world system. Under the international context and the domestic context, the four major players in CSR implementation—the Chinese government, the subsidiaries of TNCs in China, the SOEs and the NPOEs—have different understandings and performances in reality. 

In this thesis, I am going to explore how do the four players understand CSR by asking two questions: 1. How does the Chinese Government understand CSR and what policies does it issue? 2. How do the Corporations in China (SOEs, NPOEs and subsidiaries of TNCs in China) react and perform in CSR implementation?










Abbreviation

CSR            Corporate Social Responsibility
UN             United Nations
ILO             International Labour Organization
WTO            World Trade Union
TNCs           Transnational Corporations
SOEs           State-Owned Enterprises
NGOs           Non-Governmental Organizations
SAI             Social Accountability International
SA 8000         Social Accountability 8000
ISO             International Organization for Standardization
NPOEs          Non-Public Owned Enterprises
FDI             Foreign Direct Investment
PRC            People’s Republic of China
GDP            General Domestic Product
AA 1000        Account Ability standards 1000 series
SR             Social Responsibility
OECD          Organization for Economic Cooperation and Development
CPC           Communist Party of China
CSPGP         China Society for Promotion of Guangcai Program
SMEs           Small-Medium Sized Enterprises
RMB           Renminbi
SGCC/ SG       State Grid Corporation of China
ACFTU         All China Federation of Trade Unions
CNCP          China National Petroleum Corporation
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