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US revenues to rise 4.8% 
annually through 2016
Revenues for contract commercial and 
residential cleaning services are forecast 
to advance 4.8 percent annually to $68.3 
billion in 2016. Growth will be driven by 
customers returning to more frequent 
cleaning schedules as the economy 
continues to improve, especially those 
who reduced their use of cleaning 
services in order to minimize expenses 
in response to the effects of the 2007-
2009 recession. Gains will also be 
supported by faster growth in the 
number of households and a rebound in 
the number of business establishments.  
Furthermore, the recession motivated 
many cleaning companies to diversify 
and offer a wider range of services at 
more competitive prices, and the rising 
affordability and use of cleaning services 
will support revenue gains.


Outsourcing cleaning 
functions to cut costs 
in nonresidential markets
Nonresidential markets account for the 
vast majority of cleaning service rev-
enues, making up almost 80 percent of 
the total in 2011. In addition, many 
companies that previously employed in-
house cleaning staff reduced operating 
expenses by outsourcing cleaning 
services as the economy worsened.  
Demand for cleaning services in the 
nonresidential market is more inelastic 
than in the residential market due to the 
sizable existing base of nonresidential 


floor space and the need to keep this 
space clean. Due to the poor economic 
climate, nonresidential cleaning service 
revenue growth decelerated over the 
2006-2011 period. Going forward, 
revenues will benefit from the continued 
trend of outsourcing cleaning functions 
to cut costs.


In the residential market, the increasing 
use of cleaning services by an aging 
population and the growing number of 
dual-income households will support 
revenue gains. Members of dual-income 
households often do not have the time or 
the inclination to perform cleaning tasks, 
and older citizens are sometimes 
incapable of performing cleaning tasks to 
the extent that they once did. These 


trends, coupled with accelerating growth 
in personal disposable income levels, 
will benefit residential cleaning services.


Interior building cleaning 
to remain largest service
Interior building cleaning services are the 
largest contributor to cleaning service 
revenues, accounting for nearly 75% of 
the total in 2011. Growth in revenues will 
derive from expansions in the number of 
business establishments and the number 
of households, both of which will create 
more opportunities for interior cleaning 
services. Outsourcing as a means of 
reducing operating costs will continue to 
aid the use of contract interior cleaning 
services in nonresidential markets.


Copyright 2012 The Freedonia Group, Inc.


Click here to purchase online


Growth in the number of households and businesses will aid revenue gains for US firms, as 
will a diversification by companies to offer a wider range of services at competitive prices.


US Contract Cleaning Services 
Demand by Type, 2011
($54.1 billion)


Interior Cleaning
74%


Exterior Cleaning 4%


Floors & Fabrics
11%


Others
11%


ph
ot


o:
 S


un
sh


in
e 


M
ai


nt
en


an
ce


 S
er


vi
ce


s



http://www.freedoniagroup.com/DocumentDetails.aspx?Referrerid=FM-Bro&StudyID=xxxx

http://www.freedoniagroup.com/DocumentDetails.aspx?Referrerid=FM-Bro&StudyID=2886





Study #2886
May 2012


$4900
286 Pages


Contract Cleaning Services
Industry Study with Forecasts for 2016 & 2021


Page 5 Order now, click here!
Click here to purchase online


services


	 individual	Proprietorships	--	Revenues earned by contract 
interior cleaning service firms organized as individual proprietorships are 
anticipated to grow 4.8 percent per year to $8.4 billion in 2016.  Rev-
enues will benefit primarily from the low barriers to entry that character-
ize this segment of the industry.  The number of establishments operating 
as individual proprietorships is expected to grow more quickly through 
2016 than during the 2006-2011 period, which will support overall 
gains for these smaller businesses.  However, this will also contribute to 
greater price competition, which will limit price increases and restrain 
revenue growth for smaller firms.  Competition from larger corporations, 
which are often better positioned to deal with increasingly stringent laws 
and regulations and dominate the lucrative nonresidential market, will 
also restrain individual proprietorship revenue growth.


 Because of the low capital requirements and minimal barriers to 
entry in the contract interior building cleaning industry, most cleaning 
establishments are single proprietorships, and many of these are self-
employed individuals or partnerships where the business owners are 
the only employees.  These smaller businesses are attractive to those 
interested in self-employment opportunities and allow individuals to op-
erate the business part-time or full-time to meet their needs.  Even those 
operations that do have additional employees tend to have a very small 
number of them.  This trend is reflected in the relatively low number of 
employees per establishment (1.1) in 2011 and the relatively low annual 
revenues per establishment (approximately 15,300).  In 2011, individual 
proprietorships accounted for 89 percent of interior building cleaning 
services establishments, but only 17 percent of revenues.


 Cleaning services are well suited as part-time businesses because 
of the scheduling flexibility.  A small business owner is free to schedule 
customers only for the days or hours that he or she is available to work.  
For instance, although daytime cleaning continues to grow in popularity,  


77    Copyright 2012 The Freedonia Group, Inc.
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TABLe	v-5


cONTrAcT	cLeANiNG	service	reveNUes	BY	reGiON
(million	dollars)


   
Item          2001 2006 2011 2016 2021


Population (millions)   285.0 298.4 311.6 326.4 341.6
 $ services/capita    127 154 174 209 249
     
Nonresidential Floor Space (bil sq ft)  85.5 89.2 92.5 96.0 100.5
 $ services/000 sq ft   425 517 585 711 845
     
Cleaning Services    36300 46100 54100 68250 84950
 Northeast    7945 9830 11650 14300 17400
 Midwest    7920 10000 11650 14650 18150
 South     12200 15770 18400 23650 29750
 West      8235 10500 12400 15650 19650
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cHArT	vi-1


cONTrAcT	cLeANiNG	services	MArKeT	sHAre,	2011
($54.1	billion)
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CleanNet USA Incorporated
9861 Broken Land Parkway, Suite 208
Columbia, MD  21046
410-720-6444 
http://www.cleannetusa.com


Annual Sales:  $25 million (estimated)
Employment:  85 (estimated)


Key Services:  contract commercial cleaning and janitorial services


 CleanNet USA provides contract commercial cleaning and janito-
rial services via a network of approximately 5,260 franchises through-
out the US.  The Company is privately held.


 The Company participates in the US cleaning service industry 
through the provision of contract commercial cleaning and janitorial 
services through a network of CleanNet USA franchises. CleanNet 
USA franchises offer cleaning and janitorial services on daily, weekly, 
and monthly schedules.  Specific services include carpet and floor care, 
window cleaning, restroom cleaning and sanitizing, trash removal, 
recycling programs, elevator cleaning, and emergency services. The 
Company also offers the CLEAN GREEN program, which utilizes 
environmentally friendly chemicals, equipment, and cleaning processes 
in cleaning and janitorial services. In addition, CleanNet USA provides 
a variety of support services, including computer monitoring programs, 
daily logbooks, damage reports, regular site inspections, telephone 
surveys, and a customer service hotline for reporting special situations 
and emergencies at the customer’s facility.  Furthermore, the Company 
works with building managers and superintendents to develop custom-
ized cleaning programs. CleanNet USA was the fourth largest provider


240    Copyright 2012 The Freedonia Group, Inc.


COMPANY PROFILES


TABLe	iv-2


NONresiDeNTiAL	cLeANiNG	service	
reveNUes	BY	MArKeT


(million	dollars)   
Item          2001 2006 2011 2016 2021


Nonresidential Building Stock  8350 9000 9490 9720 10300
 $ services/000$ stock   3.40 3.98 4.46 5.49 6.46
     
Nonresidential Cleaning Services  28350 35800 42350 53320 66510
 Institutional Cleaning Services  9285 11875 14300 18150 22950
 Office Cleaning Services   9135 11440 13500 16950 21150
 Commercial Cleaning Services  4055 5170 6165 7760 9740
 Industrial Cleaning Services  1890 2420 2830 3605 4325
 Other Nonresidential Cleaning Svcs 3985 4895 5555 6855 8345
     
 % nonresidential    78.1 77.7 78.3 78.1 78.3
Contract Cleaning Service Revenues  36300 46100 54100 68250 84950


Sample Profile, 
   Table & Forecast


“Revenues for cleaning services in 
the institutional market are forecast 
to increase 4.9 percent per year to 
$18.2 billion in 2016, which repre-
sents the second fastest growth among 
the different markets.  Gains will be 
driven primarily by the continued trend 
of outsourcing cleaning services in 
medical, educational, government, and 
other institutional market sectors in 
order to minimize operating costs and 
improve efficiency, although advances 
will be moderated to some degree by 
competition from ...”
--Section IV, pg. 130
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About The Freedonia Group


The Freedonia Group, Inc., is a leading international industry market research com-
pany that provides its clients with information and analysis needed to make informed 
strategic decisions for their businesses. Studies help clients identify business oppor-
tunities, develop strategies, make investment decisions and evaluate opportunities 
and threats. Freedonia research is designed to deliver unbiased views and reliable 
outlooks to assist clients in making the right decisions. Freedonia capitalizes on 
the resources of its proprietary in-house research team of experienced economists, 
professional analysts, industry researchers and editorial groups. Freedonia covers a 
diverse group of industries throughout the United States, the emerging China mar-
ket, and other world markets. Industries analyzed by Freedonia include:


• Chemicals • Plastics • Life Sciences • Packaging • Building Materials • Security 
& Electronics • Industrial Components & Equipment • Automotive & Transportation 
Equipment • Household Goods • Energy/Power Equipment
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Tel US: 800.927.5900 or +1 440.684.9600 • Fax: +1 440.646.0484 • e-mail: info@freedoniagroup.com


Freedonia Custom Research
Freedonia Custom Research delivers the same high quality, thorough and unbiased 
assessment of an industry or market as an industry study. Since the research initia-
tive is based upon a company’s specific needs, companies harness Freedonia’s 
research capabilities and resources to answer unique questions. When you leverage 
the results of a Freedonia Custom Research engagement, you are able to obtain 
important answers to specific questions and issues associated with: mergers and 
acquisitions, new product launches/development, geographic expansion, entry into 
new markets, strategic business planning, and investment and funding decisions.


Freedonia Custom Research is ideal for companies seeking to make a strategic dif-
ference in the status quo and focus on future business growth. Working side by side 
with clients, Freedonia’s team is able to define a research project that is custom-
tailored to answer specific questions and provide the basis from which a company 
can make informed business decisions.


Click here to learn more about Freedonia


Click here to learn more about Custom Research
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Janitorial Equipment & Supplies
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