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FREELANCE MARKETING & RESEARCH CONSULTANT 
JOB DESCRIPTION 

 

Flexible hours 

Home-based, nationwide travel 

Reporting to Heather Styche-Patel, Head of Strategic Marketing & Research 

 

 

 

 

 

Overall purpose of role 

 

Marketing and Research consultants: 

 Independently run (or help with) fee-earning client projects or in-house 

research projects  

 Assist with new business development 

  

Background to the company and the role 

 

Founded in 2002 by Russell Speirs, RSAcademics provides a range of services to 

independent schools in the areas of market research, marketing strategy and the 

recruitment and development of senior staff.  

 

The business employs half a dozen people at its head office in Market Harborough, 

Leicestershire and uses a nationwide network of highly experienced freelance 

consultants.  

 

RSAcademics is extremely well regarded in its sector and counts many of the country’s 

most successful schools among its client base.  

 

The purpose of this role is to ensure the company is correctly resourced to maintain 

the growth trajectory in its original business areas. 

 

Fit within the organisation 

 

Marketing & Research Consultants report to Heather Styche-Patel, Head of Strategic 

Marketing and Research. All consultants regularly consult with and are briefed by 

Karen Rawlings (MD) and Russell Speirs (CEO) on client work. 
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Areas of responsibility 

 

1. Independently run (or assist with) fee-earning client projects or in-house 

research projects 

 Deliver those client projects assigned to you as per the agreed brief and 

schedule. Maintain exemplary client service standards. 

 Lead or assist on RSAcademics-funded research projects, as per the business 

plan objectives 

2. New business development 

 Utilise your network of contacts to actively develop new business relationships  

 Follow up new business opportunities, write proposals and attend pitch 

meetings as required  

3. Other 

 Provide content for RSAcademics marketing materials (e.g. e-newsletter 

articles) as part of the increased focus on client relationship management 

 Run training courses on behalf of RSAcademics as required (depending on 

experience) 

 Speak at conferences on behalf of RSAcademics as required 

 Keep abreast of issues and challenges faced by independent schools  

 Search for and test-drive new tools and techniques to ensure the company’s 

outputs are fresh and cutting-edge  

 

Ideal Candidate Specification 

 

Essential 

 Educated to degree level or equivalent 

 10+ years’ experience in senior marketing positions in UK independent schools 

and the broader commercial world 

 Clear marketing thinking and demonstrable experience of multiple marketing 

disciplines 

 Knowledge and hands-on experience of qualitative and quantitative research 

techniques 

 Exemplary client service skills with proven ability to develop and maintain 

relationships with stakeholders of all levels 

 Proven communication skills, both oral and written. Ability to communicate 

confidently and knowledgably with clients, candidates and fellow consultants 

 Respect for confidentiality and integrity 

 Good IT skills, confident with all Microsoft packages 

 Resilient, flexible and enjoy working in an organisation that is undergoing 

change due to rapid growth  

 

Desirable 

 Experience of working “agency-side” or as a consultant 

 


