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ART DIRECTOR Job Description, March 2016 
 
 
JOB SUMMARY: 
 
The primary purpose of the Art Director (AD) is to work effectively with the Creative Director and  
account team to create high quality, creative communication tools that solve specific marketing and 
advertising objectives. The AD needs to have strong conceptual, visual, and development skills. He/she 
works to solve creative problems by defining them, determining the elements to be communicated, and 
then creatively reorganizing those elements into various forms of communication that are both visually 
appealing and effective. 
 
The AD is responsible for both print and interactive creative development. He/she should be capable  
of conceptual development working both with the creative team and independently.   
 
As assigned by the Creative Director, the AD will plan, concept, and create copy themes and write copy 
that communicates with the intended audience.  
 
The AD’s interactive responsibilities include website design, online advertising design, development,  
and production. 
 
There will be times when the AD will participate in the development of broadcast production including: 
radio commercial production, television commercial production, and long format video production.  
 
The AD is responsible not only for the quality of work produced on the various accounts he/she works on, 
but also works closely with the account team to ensure that each assignment is produced in a cost-effective 
and timely manner. 
 
 
SPECIFIC RESPONSIBILITIES: 
 

• Concept, visualize, plan, and execute various forms of communications in consultation with the 
Creative Director and members of the account team. Includes: art direction, graphic design, layouts, 
illustration, photo direction/selection, copywriting, and editing.  
 

• Supervise all art direction/production on accounts assigned to him/her. 
 

• Be fully informed on the products, services, and markets of the client for which he/she is 
responsible. This includes client needs, objectives, and the marketing communications goals and 
objectives as understood by the account team.  
 
 



• Develop and maintain a comprehensive knowledge of art trends/techniques, various computer 
software, and production including: Adobe Creative Suite and MS Office. 

  
• Assure visual consistency for all client work while maintaining or surpassing the agency’s 

standards of quality and creativity. 
 

• Be comfortable working within project deadlines and budgets. Have the ability to manage time 
efficiently for multiple projects while embracing Wendt’s project management process.  

 
• Perform the art direction function in a professional and efficient manner.  

 
• Cooperate with all other agency personnel in coordinating activities for the best possible 

effectiveness. 
 

• Strive continually for self-improvement in his/her craft. 
 
 
OTHER: 
 
Embrace The Wendt Agency culture, mission, and brand pillars. 
 
Keep work area neat and organized. 
 
Wendt strives to work as a team and employees are often required to perform various duties for the overall 
good of the organization and our clientele. These duties may sometimes fall outside the job description. 
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