Makayla Shaffer
1 Main Street, New Cityland, CA 91010
Home: (555) 322-7337 | Cell: 000-000-0000
example-email@example.com
Summary
Analytical Assistant Marketing Manager with 5 years of digital marketing experience. Driven by data and facts with demonstrated abilities in leveraging analytics programs to optimize brand programs and campaigns. Generates alliances internally and externally by continuously identifying and acting on elements that create success for companies and their customers suppliers and communities.
Key Skills
	· [bookmark: 453925499SKC11]Account management
· Direct marketing campaigns
· Mobile marketing
· Website enhancements
· [bookmark: 453925499SKC21]Quality dashboards
	· Quantitative analysis
· Digital advertising
· Social media
· Brand positioning
· MS Excel PowerPoint Word and Outlook


Experience
Assistant Marketing Manager
4/1/2012 - Current

East of Eden Inc.
New Cityland, CA

· Support Program Manager and Marketing Department by coordinating various integrated communication marketing programs and activities
· Coordinate the production of a wide range of marketing communications including events premiums marketing sales collateral and event ticketing
· Develop and maintain sales proposals and collateral desktop publishing rate cards newsletters brochures and many other materials 
· Execute a wide variety of details that involve direct mail email broadcast campaigns outbound calls marketing events public relations customer communications media advertisements promotions and other marketing plans
· Track online campaigns prepare performance analysis reports of post campaign and make recommendations to concurrent programs for corrective modifications

Assistant Marketing Manager
7/1/2009 - 1/1/2012

Wellspring Marketing
New Cityland, CA

· Contributed to marketing plan development on brand product and marketing of specialized areas including research
· Assisted with of brand positioning brand architecture competitive assessments customer segmentation solution brands and building on brand equity or specialized area
· Coordinated new product launch plans and roll out to customers as applicable. 
· Aligned Marketing function area needs (PR Direct to Customer Show Management web)
· Developed and executed marketing tactics; analyzed marketing effectiveness versus objectives
· Authored and maintained content and provided updates to client social media websites (Facebook Twitter Flickr and blogs)

Education
Bachelor of Science - Business
XXXX - XXXX

California State University - Sacramento
Sacramento, CA
· Marketing concentration
· Business Honors Program


