Digital Marketing Director

Are you a Digital Marketing leader looking for a high profile role in a fast-paced world-class company?  Informa Business Information (IBI) is a sector-leading premiumbusiness information and intelligence organisation providing publications, analysis, events and online services for the scientific, professional and commercial business communities.  Our global reach and breadth of products and services is truly unique.
Our digital marketing footprint has had a huge impact on this global reach; however we are never happy with the status quo.  We want to continue to reshape and improve the impact of our digital strategy, to generate further customer reach, influence and response to elevate the profile and revenue of the IBI brands.

That's where you come in….. 

You will own and develop our digital strategy and campaign planning, pushing the boundaries across all digital channels including websites, e-commerce and onsite merchandising & messaging tools, email programmes, social media, online search and discoverability (SEO, SEM, affiliates), retargeting and other online advertising.  As an experienced Digital Marketing leader you will bring innovative and creative ideas for our digital marketing programmes that produce results which translate into revenue streams.
EXPERIENCE & SKILLS

· Bachelor’s level education or equivalent, preferably in (e)business or (e)marketing 
· Leadership experience in a digital marketing role (preferably in B2B environment), able to provide industry-level view of best practice

· Experience of implementing  significant digital marketing and e-commerce programmes

· Proven project management skills; ability to manage the entire lifecycle of multiple projects with competing demands for limited resources, on time and within budget

· Strong understanding of social media and UGC channels, including Facebook, LinkedIn, Twitter and blogs, plus new mobile technologies  and apps

· Expert in use of email tools & systems, legislation and best practice

· Experience with CRM and/or enterprise software

· Working knowledge of web interface design and multimedia

· Strong leadership skills – able to instil vision through personal drive, building enthusiasm and commitment in order to implement well-defined strategies and pursue long-term goals with energy and tenacity

· Excellent influencing and negotiating skills – able to develop strategic working relationships with sales, marketing, product, editorial, publishing, design and web teams, and mediate, conciliate and negotiate in difficult circumstances, in order to achieve business objectives

· Data-driven, with strong analytical skills

· Extensive experience of preparing and managing budgets, assessing costs & benefits

If you're looking for a digital marketing leadership role with strategic impact…..then this is the role for you!  Please apply by sending your CV and covering letter to recruitment@datamonitor.com quoting reference number DM/2011

