
 

JOB DESCRIPTION 
 
Title:   Head of Digital 
 
Department:  Marketing & Communications 
 
Reports to:  Director of Marketing & Communications 
 
Responsible for:    Digital Officer   
 
 
 
Background 
 
English National Ballet (ENB) brings world-class classical ballet to the widest possible audience - delighting 
them with the traditional and inspiring them with the new. We aspire to be the United Kingdom’s most exciting 
and creative ballet company.   
 
Under the artistic direction of Tamara Rojo, we are living through one of the most thrilling periods in English 
National Ballet’s 65 year history; staging new, invigorated productions of the Classics, and diversifying our 
repertoire with new works from eminent contemporary choreographers. In 2014, ENB won Outstanding 
Company award at Critics’ Circle National Dance Awards. 
 
Our ambition is great ballet for everyone, and we work to provide a diverse range of opportunities for people to 
experience our work and engage with our creative and energetic company – live and digitally.  In 2018, ENB will 
move to a new purpose-built headquarters, from which we intend to increase our digital capability and output, in 
order to engage with an even wider audience.  

 
Purpose of the Post 
 
We are seeking an experienced and creative individual with a strong understanding of and passion for digital to 
develop ENB’s digital direction and strategy, and to plan and deliver major digital projects, including: ENB 
website development, an extensive digital programme to accompany a new ballet, Akram Khan’s Giselle, and 
the development of our digital capabilities for our new home at London City Island.   This is an exciting 
opportunity to join one of the UK’s most dynamic and ambitious arts organisations.    

 
Overall Responsibilities: 
 
Strategic 

 Lead on the successful development and implementation of English National Ballet’s digital strategy; 
including partnership development, project management of key infrastructure and content projects, 
working collaboratively across the organisation to help achieve the wider organisation priorities; 

 Keep abreast of latest developments in digital, and identify, prioritise and exploit technologies, platforms 
and methodologies to further the organisation’s reach and engagement and support the digital strategy 

 Be a member of the project team for ENB’s new home at London City Island, contributing to the 
evolution and execution of all digital plans and programmes 

 Identify sources of funding for digital projects, working with the Development Department.  
 Establish and maintain relationships with key broadcast, digital and media partners. 
 Work closely with relevant stakeholders to maximize digital revenue opportunities 
 Working with the Director of Marketing & Communications, set annual budgets, and be responsible for 

work within them to achieve strategic aims.   
 Contribute to the development of CRM strategy and data management. 
 Monitor and report on of a range of appropriate platform / channel analytics and KPIs 
 Develop tools including but not restricted to a prioritised roadmap for future investment incorporating 

areas such as ballet.org.uk, CRM and email marketing, asset management, content capture, content 
production and live streaming. 

 



 

Projects 
 Drive the re-development of ENB’s website, ballet.org.uk, to ensure mobile and tablet optimisation, and 

an engaging and frictionless customer experience; 
 Lead in the development of search strategy (including SEO and PaidSearch) to increase engagement 

with ENB’s digital platforms. Devise strategies to drive traffic to ENB website and other digital channels  
 Oversee major digital projects, including development of microsites, podcasts, trailers, etc. 
 Lead on all broadcast, film, streaming and content distribution initiatives.  

 
Content 

 Develop and implement a regular calendar of engaging digital content (including video and audio 
material) 

 Be responsible for the creative, commissioning and production process for digital content 
 Oversee technical development of the organisation’s digital activity advising both on content and 

engagement models as well as the technical, infrastructure, code and hosting aspects of projects 
 

Campaigns 
 Work with relevant members of the marketing and press team to develop digital campaigns to support 

ENB’s work 
 Oversee a strategic approach to the use of social media, including channels such as Twitter, Facebook, 

YouTube, Vimeo, Google+, Pinterest, Instagram etc that support marketing campaigns and the wider 
aims of the organisation. 

 
General  

 Manage and motivate the Digital Officer (and any freelance workers), ensuring that work is of high 
quality, and implemented on time and within budget. 

 Day-to-day management of external digital agencies 
 Work to ensure delivery of ENB’s photography and filming requirements.   
 Maintenance of Blackbaud NetCommunity and relevant Raisers Edge initiatives 
 Be the main point of call at ENB for all digital matters 
 Budgetary management of all digital projects 
 Attend planning meetings both internally and externally. 
 Carry out such other duties as may reasonably be required 
 Participate in the provision of the safe working environment adhering to the Company’s Health and 

Safety policies at all times. 
 
Person Specification 
 
The successful candidate will be an experienced, innovative, resourceful and creative thinker with a hunger to 
continually push the boundaries of digital engagement matched with a healthy understanding of real world 
logistical and financial parameters. You will have excellent interpersonal and communication skills, a strong 
attention to detail and have the following essential and desirable skills: 
 
 
Experience and Knowledge: 
 
Essential  
 

 Proven track record in web/digital environment and exceptional senior level digital project management 
 Experience of successful delivery across digital platforms:  digital content projects, web builds, mobile 

apps, email campaign systems 
 Practical expertise in one or more content management systems and CRM databases 
 A strong understanding of the many facets of the digital landscape including technical, UX, publishing, 

platforms, devices, broadcast and rights 
 Successfully managing an organisation's overall digital presence across multiple platforms and for a 

variety of audiences 
 A proven track record of managing both internal and external project teams 



 

 An excellent understanding of social media and how it integrates with other digital communications 
 Impeccable communication skills, with the ability to communicate complex technical matters in a clear in 

concise manner for other non-technical stakeholders and colleagues 
 The ability to evaluate arising technologies and digital disciplines for their relevance to the organisation 
 Good working knowledge of web analytics tools 
 Working knowledge of HTML, CSS and XML 
 Ability to be adaptable and flexible to manage multiple projects in a fast-paced, deadline-driven 

environment  
 Ability to work flexibly, calmly and efficiently under pressure 
 Excellent internal and external relationship skills, with ability to diplomatically manage and influence in all 

directions 
 Ability to work under own initiative, with colleagues across an organisation and with third-parties 
 Experience of complex multi-stakeholder projects 
 Strong budget management 

 
Desirable 
 
 A strong passion for and interest in the arts, especially ballet and dance, is highly desirable. 
 Experience working with Drupal or a similar open source publishing platform 
 Design experience, and working knowledge of design software (eg Photoshop, InDesign, Illustrator) 
 Strong networking, influencing, negotiating skills 
 Experience using video editing software such as Adobe Premiere / Final Cut Pro 
 Experience using CRM / Fundraising databases (such as Raisers Edge) 

 
 
TERMS AND CONDITIONS 
 
Salary: circa £42-45k per annum, depending upon experience 
 
Hours of working: 
  
Normal office hours are 10am – 6pm Mon-Fri.  
Evening and weekend work will occasionally be required for which no additional pay will be available. 
  

 
Normal place of work:  
 
English National Ballet, Markova House, Jays Mews, London though additional working may be required away 
from the office by attending events and venues in London and the regions. 
 
If you are interested in applying, please send your CV and covering letter summarising your interest and 
providing evidence of your ability and experience to hr@ballet.org.uk. 
 
Closing date 10.00 am Monday 21st September 2015 
 
 

 
 
 
 
 


