
Social Media Analyst 

Job description 

 

Client: Coca-Cola  

Location: Greece 

City: Athens  

Language requirements: 

• SM Analyst for Poland position requires Polish as mother tongue & fluency in English [both written + verbal] 

Relocation package to be discussed with candidates who are currently based in Italy/Poland/Romania 

Job type: Full time 

Travel required: No 

Shift: N/A 

Job posting end date: 

 

Analyze this – a chance to work with one of the biggest and most discussed global brands. Crunching numbers and managing data is just the start, as 

this role will also need you to find the right conversations, draw conclusions from disparate data, and present your findings and recommendations 

in engaging fashion. What can you say about what people are saying?    

 

Role Description:  

You will be part of the dynamic Citizen Interaction Centre (CIC) team – a team of social media experts who engage, on behalf of our client, with 
consumers and online communities through relevant conversations, content & experiences. The CIC team thrives in conceiving ideas, building 
connection plans and executing initiatives across a range of social media platforms and across a number of iconic brands. Our vision is to continuously 
bring innovation and deliver social media excellence in all of the 10 markets we currently cover in Central & Southern Europe. 
 
Social Media Analysts monitor conversations with and between consumers & key stakeholders through a number of online channels and social media 

platforms.  They will need to be insightful and logical to place each conversation in context and identify its antecedents. Their capacity to deliver 

insights from a broad range of data and create incisive reporting to strict deadlines is key, as well as their knowledge of the latest technologies and 

platforms that people use to express themselves.Social Media Analysts will work with the Knowledge & Insights Manager to set social KPIs and define 

how these feed into the broader business context, measuring ROI and informing business strategies. 

You must be native in the language of the market you’re applying for [Polish] &have exceptional written & verbal communication skills in English. 

Fluency in German, Hungarian, Serbian, Bulgarian, Czech will be considered a plus.  



 

Responsibilities:  

• Monitor the web in search of conversations about the Company, brands, competitors and related topics.  

• Set up and maintain monitoring tools in line with the current trending conversations about the Company, brands, competitors and related 

topics.  

• Regularly audit effectiveness of each tool and redesign queries if too much ‘noise’ is being generated or relevant conversations are being 

missed  

• Test new tools as part of ongoing drive to deliver best practice  

• Contextualize the data found, analyze it and share relevant information and actionable recommendations with the Knowledge &Insight 

Manager, Social Media Strategist and Community Manager  for their market(s) 

• Prepare market & multi-market reports and dashboards about status and findings, providing insights to key Coca-Cola stakeholders  

• Support Knowledge & Insights Manager to consolidate data on a multi-market level & draw conclusions and recommendations across markets 

for both brand campaigns and reputational topics 

• Track key competitors, influencers and detractors on a local level; produce and circulate competitive intelligence reports on a routine basis  

• Track analytics of social media influence overall and on specific campaigns for their specific market, as well as key campaigns across markets 

• Monitor sensitive subjects on social media in relation to the Company or its industry and alert Area Manager and/or appropriate Coca-Cola 

team in the event of crisis  

• Submit standardized reports to Knowledge &Insight Manager as well as other stakeholders on a regular basis on behalf of their specific market 

• Support local CIC teams to monitor and moderate consumer conversations when required during high volume periods throughout the year 

 

 

 

The Citizen Interaction Centre (CIC) operates within the local Coca-Cola entities which are affiliates of The Coca-Cola Company (referred to as “Coca-

Cola”) as an outsourced organization under CCA International, who is the legal employer. This means that the successful candidate will be employed 

by CCA International, who will be responsible for all aspects related to the employment contract and relationship. Coca-Cola will partner with CCA 

International in the recruitment and selection process. 


