Personal Branding

Personal branding, by definition, is the process by which we market ourselves to others. It sums up your
unique promise of value. Your personal brand statement is distinctive to you and you alone. It’s about
purposefully packaging that “brand called You.” When you have a solid personal brand, you’ll be more
memorable, you'll be more impressive, and people will wind up having a more favorable opinion about
you. Your statement is 1-2 sentences answering the following questions:

1. What value do you provide (what problem do you solve)?
2. How you do it uniquely?
3. Whom you do it for (your target audience)?

To help you get started writing your statement, use this fill-in-the-blanks template. Don’t be constrained
by this language; simply use it as a starting point.

| use my and for . Known for , |
Using (key trait), | , by providing . Through my )|

, Wwhen | serve
From Personal Branding For Dummies by Susan Chritton

EXAMPLES
Through my natural enthusiasm and my empathy for others, | inspire research and development
professionals to develop innovative products in biotechnology. - Biotech Manager

I energize, focus and align manufacturing organizations, resulting in sustainable acceleration of
processes, reduction in waste, and growth of profits. — Consultant

Using my holistic insight and innovative Total Performance Scorecard principles, | promise to help my
customers to realize their financial dreams. - Financial Consultant
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