Mar 2006

SENIOR INTERACTIVE ART DIRECTOR
Job Description

Job Title:
Senior Interactive Art Director

FLSA:

Exempt

Reports to:
Director of Interactive Marketing
SUMMARY

Formulates concepts and leads staff engaged in executing creative for interactive media including web sites, banner advertising, email campaigns, e-commerce and other interactive executions.  Experience executing a variety of creative formats (website, banner advertising, email) in HTML and Flash is essential.

ESSENTIAL DUTIES AND RESPONSIBILITIES

· Develops concepts for interactive media that reflect strategy; are appropriate for the brand’s personality and are extremely creative.

· Helps take the initiative in moving internal and external clients in the direction of online advertising.

· Directs and guides other writers and creatives to produce a very high quality creative product.

· Create concepts that are intriguing to customers, drive responses and increase click-through rates and retention.

· Supervises the production of designs, from concept to execution.

· Ensures that ideas/designs are produced timely, on budget and with the degree of quality promised to the client.

· Maintains interaction with creative directors, production and client services on scope of projects.

· Produces all types of interactive media.

· Experienced with Photoshop, Illustrator, ImageReady, HTML and Flash

· Delivers internal presentations to senior creative personnel and/or external clients.

· Remains current on industry trends and technology.

· Travels to client locations and production facilities.

QUALIFICATIONS

· Graphic design degree (BFA, MFA, other)

· Five or more years of related work experience and/or training or equivalent combination of education and experience required.

· Samples of previous work that demonstrates, strategic, intelligent creative executions for brand and retail clients.

· Proven track record of positive results/response rates of previous campaigns.

· Understanding of web usability and information architecture

· Understanding of HTML, Flash and other online content formats

· Understanding of common banner ad and email creative formats

COMMUNICATION ABILITY
Ability to read, analyze and interpret general business periodicals, professional journals, websites, technical procedures or regulations.  Ability to write reports and correspondence.  Ability to verbally present creative work internally and to clients.  Ability to effectively present information and respond to questions from groups of managers, clients, customers and the general public.  

REASONING ABILITY

Ability to define problems, collect data, establish facts and draw valid conclusions.  Ability to interpret an extensive variety of instructions in various forms and deal with several abstract/concrete variables.  Ability to add, subtract, multiply and divide in all units of measure, using whole numbers, common fractions and decimals.  Ability to compute rate, ratio and percent and to draw and interpret graphs.  

COMPUTER SKILLS
MS Office (Outlook, Word, Excel, Powerpoint), Photoshop, and Illustrator, ImageReady, Flash 7/8, HTML/DHTML.

LEADERSHIP RESPONSIBILITIES

Will supervise the work of others and collaborate with creative directors.

WORK ENVIRONMENT
Normal office environment.  Travel to client location required.
PHYSICAL DEMANDS

While performing the duties of this job, the employee is regularly required to talk or hear.  The employee is frequently required to walk; sit and use hands to finger, handle, or feel.  The employee is occasionally required to stand; reach with hands and arms; stoop, kneel, crouch, and crawl.  The vision requirements include: ability to adjust focus and close vision. May be required to lift up to 20lbs. 

Reasonable accommodations may be made to enable individuals with disabilities to perform the essential functions.
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