
  

  

MARKET ANALYSIS AND 
RESEARCH 
ENHANCING UNDERSTANDING OF INTERNATIONAL TRADE 

OPPORTUNITIES AND OBSTACLES 

 
 
 

ITC’s Market Analysis and Research (MAR) section produces and disseminates online market 
analysis tools, conducts market research and trade analysis, and delivers capacity building 
programmes in market analysis for the business community, trade support institutions and 
policy makers in developing countries. 

 



CHALLENGE IN GLOBAL TRADE  
 
A key challenge for exporters is the scarcity 
of reliable trade information on markets. 
 
Exporters need to stay on top of 
competitive conditions in their current 
markets, scan opportunities for new 
markets, and look for opportunities to 
diversify or value-add to their existing 
product range. At the same time importers 
worldwide also seek to optimize the 
potential offered by preferential trade 
agreements and improve the efficiency of 
their sourcing by scanning for new and 
competitive supplier countries.  
 
ITC addresses these issues with its suite of market analysis tools and related market data and 
information sources.  
 
 
MARKET ANALYSIS TOOLS 
 
ITC has created a range of market analysis 
tools for developing countries – Trade 
Map, Market Access Map, Investment Map 
and Standards Map to help users examine 
the export and import statistics of over 220 
countries and territories to better 
understand supply and demand trends for 
around 5,300 internationally traded 
products.  
 
The tools are unique in product detail, as 
well as in breadth of geographic coverage – 
particularly for developing and least 
developed countries. More than 230,000 
users in 224 countries and territories have 
registered to use the tools. They include enterprises, governments, educational institutions and 
most of the World’s top 100 companies. 
 
Developing countries can use these tools to help grow their exports by identifying opportunities for 
product and market diversification. A wide range of navigation options, combined with a powerful 
set of analytical outputs – tables, maps and charts - make it easy to analyse trade-related 
information for sets of products, sectors or countries. 
 
Users in developing countries can benefit from FREE ACCESS to the tools thanks to financing from 
the European Commission (EC) and donors to ITC Trust Fund.  

 



To get your free password, register at www.intracen.org/marketanalysis 
 

 
 

 As of September 1, 2012 ITC adds company data from more than 60 countries to Trade Map NEW:
(www.trademap.org)  improving the ability of companies to identify trading partners across the world.  

 
The new Company Data table provides information on: 
 
 Company name 
 City and country 
 List of traded products 
 Number of employees 
 Annual turnover 
 Contact persons 
 Website address 
 Phone numbers  

 
The inclusion of company data in ITC’s Trade Map comes in response to a user survey of ITC’s Market 
Analysis Tools, which suggested that adding company data would be an important supplement to 
the existing trade statistics. The addition of company data has been made possible following an 
agreement with Kompass International, a comprehensive Business-to-Business worldwide database.  
  

 www.facebook.com/ITCmarketanalysistools 

 www.twitter.com/ITC_MktAnalysis 

www.youtube.com/user/MarketAnalysisTools 
 

http://www.intracen.org/marketanalysis
http://www.trademap.org/
http://www.facebook.com/ITCmarketanalysistools
http://www.facebook.com/ITCmarketanalysistools
http://www.twitter.com/ITC_MktAnalysis
http://www.twitter.com/ITC_MktAnalysis
http://www.youtube.com/user/MarketAnalysisTools
http://www.youtube.com/user/MarketAnalysisTools


TRADE MAP (www.trademap.org) 
an interactive online database on international trade statistics and presents indicators on export 
performance, international demand, alternative markets and the role of competitors from both the 
product and country perspective.  
 
Trade Map covers the annual trade flows (mirror and direct) of over 220 countries and territories 
and 5,300 products defined at the 2, 4 or 6-digit level of the Harmonized System with different trade 
indicators (indices, values, quantities, trends, market share and unit values) and times series since 
2001 displayed in graphic, map or tabular format. Trade values can be selected from 16 different 
currencies.  
 
Recently, we also implemented two additional indicators in Trade Map. One indicator is on the 
Average Distance of importing or exporting countries and the other is on Market Concentration to 
give an idea of how competitive the market is. 
 
STRENGTHS 
 
The strength of Trade Map lies in its constant update of monthly and quarterly data from both 
developed and developing countries that cannot be found in other tools, as ITC collects this directly 
from national authorities. Moreover, users have the possibility of visualization of data with tables, 
graphs and maps that are simple to interpret.  
 
TRADE MAP FEATURES  
 
 Analysis of present export markets: Examine the profile and dynamics of export markets for 
any product, assess the value, size and concentration of exports and highlight countries where 
market shares have increased. 
 Pre-selection of priority markets: View the world’s major importing countries, illustrate the 
extent of import concentration and in which countries demand has increased over the past five 
years. 
 Overview of competitors in global and specific markets: Identify the leading exporting 
countries for a given product; highlight a country’s position in world exports or in the imports 
of partner and neighbouring countries. 
 Review of opportunities for product diversification in a specific market: Make a 
comparative assessment of import demand for related products in an export market; identify 
imports of similar products and possible synergies. 
 Visualisation of trends and seasonality: display the monthly data on graphs and identify 
slopes and regular peaks in values as well as in quantities and in unit values. 
 Identification of existing and potential bilateral trade with any partner country: Identify 
product-specific opportunities by comparing actual bilateral trade, the total import demand of 
partner countries and the overall export supply capacity of the home country. 
 Data export: convert all what you get from Trade Map into a file: download not only trade 
data as Excel or text files but also graphs as images. 
 Information on tariffs: View information on tariff equivalent ad valorem faced by countries 
in their exportations or applied by importing countries. 

  

http://(www.trademap.org/


  



MARKET ACCESS MAP (www.macmap.org) 

is an interactive analytical web application developed by the International Trade Centre (ITC) to 
support the needs of exporters and importers, trade support institutions, trade policy makers and 
academic institutions in developing countries. With the aim of enhancing market transparency and 
facilitating the analysis of trade-related policy issues, it presents a comprehensive perspective on 
the different types of barriers that affect international trade. 
 
STRENGTHS 
 
The application provides information on applied 
customs tariffs including MFN tariffs and 
preferences granted unilaterally and in the 
framework of regional and bilateral trade 
agreements. Users can find ad valorem 
equivalents (AVEs) for non-ad valorem duties in 
order to compare tariffs across countries, perform 
product aggregations at a sectorial or regional 
level and simulate tariff reduction scenarios. The 
application also covers tariff rate quotas, trade 
remedies, rules of origin as well as the 
corresponding certificates, bound tariffs of WTO members, non-tariff measures (NTMs) and trade 
flows to help users prioritize and analyse export markets as well as prepare for market access 
negotiations.  
 

MARKET ACCESS MAP FEATURES 
 
 A wide geographic coverage with applied MFN and preferential tariffs available for 

more than 190 countries and territories. 
  
 A new database on NTM regulations, categorized according to a classification 

validated by key international organizations. 
 
 Seamlessly integrated and continuously updated data on tariffs, trade and NTMs 

from multiple data sources which can be consulted simultaneously. 
 
 Different methods of calculating AVEs of non-ad valorem tariffs and trade-weighted 

average tariffs. 
 
 Access to extensive time-series and the possibility to download large sets of raw 

data. 
 
 High flexibility for users to define tariff reduction simulations, including dismantling 

schedules. 
 
 A flexible product selection based on two international classifications: the 

Harmonized System (HS) and the Standard International Trade Classification (SITC). 
 
 The possibility to share queries with other users. 

 
  

http://www.macmap.org/


TARIFFS APPLIED BY THE UNITED STATES OF AMERICA TO IMPORTED MALAWIAN LEAF TOBACCO 

 
 
 

TARIFFS FACED BY MALAWIAN EXPORTED TOBACCO IN ALL POSSIBLE MARKETS  

 
 

 
NON-TARIFF MEASURES APPLIED BY HONG KONG, CHINA TO IMPORTED MALAWIAN TOBACCO  

  



INVESTMENT MAP (www.investmentmap.org) 
A unique web-based analysis tool that combines statistics on foreign direct investment (FDI), 
international trade and market access conditions into a single portal. Investment Map allows analyses 
by country, trading partner and industry. It also includes relevant information on activities of foreign 
affiliates in developing countries and economies in transition.  
 
The portal aims to assist investment promotion agencies (IPAs) in pinpointing the sectors that have 
successfully attracted FDI in a country as a guide to identifying priority sectors for promotion. It also 
helps them identify the countries with whom they compete for foreign investment attraction in a 
targeted sector and which countries are investing abroad by sector. Furthermore, information on 
foreign affiliates can be useful to domestic enterprises looking to supply to transnational corporations 
as a stepping stone to accessing international markets and wider export activities. 
 
STRENGTHS 
 
The strength of Investment Map lies in its investment data at the sectoral level as well as in the 
harmonization of FDI flow and stock information, trade and tariff data and activities of foreign 
affiliates. Moreover, Investment Map is also linked to other tools such as the World Investment 
Directory, Market Access Map and Trade Map. 
 
INVESTMENT MAP FEATURES 
 
 Total FDI flows and stocks for more than 200 countries and territories, 
 Industry and country breakdown of FDI flows and stocks for more than 110 countries, 
 Information on the location, sales, employment and parent company for over 150,000 

foreign affiliates located in developing countries and economies in transition, 
 Export and import data and indicators of trade performance for more than 220 

countries and territories, 
 Tariff data applied by 187 countries and faced by 200 exporting countries and 

territories. 
 
The definition of industries in Investment Map is based on the UN ISIC rev. 3 nomenclature. Tariff and 
trade data are available for more than 5,300 products (6-digit level of the Harmonised System). 
Information on foreign affiliates covers 1,000 lines of business (US SIC nomenclature). FDI historical 
series are available for the last ten years. 
 
ITC has developed Investment Map in 2004 jointly with UNCTAD, and in partnership with the 
Multilateral Investment Guarantee Agency (MIGA) and the World Association of Investment 
Promotion Agencies (WAIPA). The portal includes information from UNCTAD, COMTRADE of UNSD, 
Dun & Bradstreet; Trade Map and Market Access Map. 
 
 
  

  

http://(www.investmentmap.org/


LOCATIONS COMPETING FOR INVESTMENT ATTRACTION IN A SELECTED INDUSTRY 

 
 

COUNTRIES WITH POTENTIAL TO INVEST ABROAD IN A SELECTED INDUSTRY 

 

 
 

PARENT COMPANIES BASED IN THE USA FOR A 
SELECTED INDUSTRY 

 

PARENT COMPANIES BASED IN THE USA FOR  
A SELECTED INDUSTRY 

 
  



STANDARDS MAP (www.standardsmap.org) 
Standards Map is an interactive online database which presents comprehensive and comparable 
information on voluntary sustainability standards, private standards, sustainability schemes and 
retailer codes of conduct, with the aim to strengthen the capacity of producers, exporters and buyers 
to participate in more sustainable production and trade. 
 
STRENGTHS 
 
The strength of Standards Map lies in its impartiality and the quality of its data which is verified by 
standard initiatives and the extent of the information provided, with over 700 criteria analysed for 
each initiative. Standards Map is the only web platform providing information at such high level of 
detail. Standards’ data in the tool is verified according to a process including third party experts and 
the respective standard organizations. Standards Map does not make value judgments or rate 
standards. 
 
STANDARDS MAP FEATURES 
 
 Analyze and compare standards: Over 70 voluntary standards operating in more than 200 

target markets, certifying products and services in over 60 economic sectors - including 
agriculture, forestry, fisheries, mining, textiles and manufactured products, among others. 

 Identify opportunities for product diversification and new niche markets: Make a 
comparative assessment of standards requirements and assess potential costs and benefits 
linked to the adoption of private standards. 

 Flexible analytical tool: run customize searches based on whether you are a producer, 
exporter, trade support institution, policy maker or researcher. Review standards’ coverage 
and scope, cost and price estimates, support and assistance, governance and environmental, 
social, economic, ethical, traceability and quality requirements. Construct advanced queries 
or refine pre-set queries from a pool of over 700 criteria.   

 Review research documents on voluntary sustainability standards: focusing on specific 
standards, product, countries or issues such as standards’ impact, operational assessments 
and selected market data.  

 Generate maps: to view in which countries certified units operate, where specific 
certification bodies can certify/verify operations and now link your queries to ITC’s Trade 
Map. 

 Impartial information: Standards Map is the only web platform providing information at 
such high level of detail. Standards’ data in the tool is verified according to a process 
including third party experts and the respective standard organizations. Standards Map does 
not make value judgments or ratings of standards. 

 Multi-lingual: English, Spanish, French and Portuguese versions of the website. 
  

    
   

  
     
  

 

http://www.standardsmap.org/


 
 
 

 
 
 
  
 

 
 
  

Generate results on specific themes or 
construct queries making use of over the 700 
critiera in the Standards Map database. 

In one click, jump to the Research module to 
review the publications and resources 
associated with the product, country and 
related standards under review. 

Identify, refine and review standards which 
certify/verify specific products/services and/or 
which operate in a specific country. 
 

Generate maps and see the geographic scope 
for verification and certification looking at 
specific or multiple products and services. 



SELECTED NTM SURVEY COUNTRIES 
Burkina Faso  Morocco 
Egypt   Paraguay 
Jamaica  Peru 
Kenya   Rwanda 
Madagascar  Sri Lanka 
Mauritius  Trinidad & T. 
Malawi  Uruguay 
 
 
 

NTM SURVEY IN SRI LANKA 
 2,000 contacted companies  

 514 completed phone-screen 
interviews  

 69% of companies reported 
NTMs and other obstacles to 
trade 

 180 face-to-face interviews  

Major concerns: conformity 
assessment, export-related 
measures and technical 
regulations  

 
“The EU has very strict requirements 
for toy imports... A lack of requisite 
facilities in Sri Lanka forces 
companies to send samples abroad 
for testing and certification, 
increasing both cost and the time 
required to export.” Sri Lankan toy 
producer (ITC survey on NTMs) 

: THE ITC PROGRAMME ON NON-TARIFF MEASURES SPOTLIGHT
With its programme on NTMs, the International Trade Centre (ITC) aims at increasing transparency 
and help countries better understand the non-tariff obstacles to trade faced by their business 
sectors. In close collaboration with national and regional stakeholders, ITC is engaged in a multi-
agency initiative that assists countries in finding solutions tailored to meet their specific needs.  
 
A sound understanding of the business perspective of NTMs is critical to successfully identifying and 
defining national strategies and policies that help overcome barriers to trade. Businesses are best 
placed to inform decision-makers on developing policies as they have first-hand experience of 
dealing with the key challenges.  
 
BENEFICIARY COUNTRIES 
 
The survey methodology has been tested in a pilot phase in 
six countries throughout 2008-2009. Since then it has been 
successfully implemented in many developing countries, 
including least developed countries, landlocked countries, 
countries in Sub-Saharan Africa and small island development 
states, with the programme aiming at completing 27 
surveys by March 2013.  
 
 
FIRST RESULTS 
 

As of January 2012, more than 16,000 companies have been 
contacted and around 6,300 have been interviewed, enabling 
domestic companies to voice their concerns and needs with 
regards to NTMs. At the same time, ITC trained around 120 
local experts and interviewers on the classification of NTMs and 
ITC’s survey methodology, providing capacity building in this 
area.  
 
The existing survey results suggest that a large proportion of 
companies are affected by NTM-related problems, most of 
which are technical measures. The impact is greater for 
companies exporting from landlocked least developed 
countries (LLDCs). There is a wide variation in NTMs depending 
on the export sector and importing market. Surprisingly many 
difficulties are related to NTMs applied by partner countries 

within regional trade agreements. Likewise, across countries, 
domestic impediments constitute a large share of reported 
obstacles.$ 
 
Upon completion of a national survey, ITC, in close collaboration 
with national partners, provides an in-depth analysis of survey 
results. Local economists and specialists are engaged in the 
preparation of the country report, bringing in their expertise on 

country specificities and drawing attention to local particularities. The survey results are discussed 
in a national workshop, which initiates and fosters a continual dialogue among different 
stakeholders, including the private sector, trade support institutions, government agencies and 
academics. This dialogue helps identifying the needs for concrete action by policymakers in different 



“for developing countries, ITC’s 
tools are the best free source of 
market statistics with global 
coverage on the web” 
Aleksandar Jovanovic, Regional 
Chamber of Commerce in Valjevo, 
Serbia  

export sectors. Trade support institutions and business associations better understand sector-
specific challenges, enabling targeted support for businesses and the fostering of more transparent 
and dynamic commercial activity.  
 
FREE ACCESS TO LATEST REPORTS ON NTMS 
 
ITC launches the first four of 27 reports outlining business perspectives on non-tariff measures: 
Burkina Faso (FR), Sri Lanka (EN), Morocco (FR) and Peru (EN). These reports are part of the new ITC 
series of reports being issued in 2012 and 2013.  
 

For future studies, see www.intracen.org/publications 
 
 
SUCCESS STORY  FROM ITC MARKET ANALYSIS TRAINING TO :
EXPORT MATCHMAKING: SERBIA’S CHAMBER OF COMMERCE IN 
VALJEVO MULTIPLIES ITC’S IMPACT 
 
Aleksandar Jovanovic heads up the Regional Chamber of 
Commerce in Valjevo, in western Serbia, which serves 
around 4000 companies and 15,000 micro enterprises. One 
of their key services is to help companies export by helping 
them analyze which markets have the greatest potential 
and then help them research those markets in-depth. The 
Chamber also helps exporters find business partners by 
running business matchmaking events and facilitating their 
participation in key trade fairs. In addition the chamber provides advice to the government on the 
support needed by the private sector and the challenges they face.  
 
 
Always on the look-out for new free sources of market information to help his clients, Aleksandar 
first discovered ITC’s Market Analysis Tools www.intracen.org/marketanalysis by attending a 
workshop run by CBI of the Netherlands, where the ITC tools were featured. Aleksandar said, “for 
developing countries, ITC’s tools are the best free source of market statistics with global coverage 
on the web”.  
 
In December 2010, Aleksandar also had the opportunity to participate in a capacity building 
workshop run by ITC with financial support from USAID, where he learned how to use the tools 
more comprehensively. Since then he has taken the initiative to run 3 additional workshops to train 
Serbian companies directly on how to do market research using ITC’s tools as well as other 
databases and information sources 

 
“We’ve been using ITC’s tools since 2005 to advise 
companies on which countries are importing their products 
and helping them to understand the market dynamism and 
structure.  
 
For example, exporters can see from the ITC’s tools how fast 
the alternative markets have grown, which competing 
countries also supply those markets, who is gaining or losing 

http://www.intracen.org/publications
http://www.intracen.org/marketanalysis


    
    

    
     

    
     

    
    

   
     

  

“We invited 10 Russian 
importers and 20 Serbian food 
producers / processors and we 
know from talking to the 
Serbian companies that a 
number of export contracts 
were signed. It was a big 
success” Aleksandar Jovanovic, 
Regional Chamber of Commerce 
in Valjevo, Serbia 

market share and what are the customs tariffs faced by Serbia relative to competitors. 
 
“So we can see whether Serbia has a competitive advantage in terms of tariff preferences and what 

are the rules of origin to get those 
preferences. We also take other factors 
into consideration like cultural similarity 
and how far away the market is because 
of transportation costs.”  
 
“We ran a workshop in May in 2011 which 
brought together 33 representatives from 
industries including food and agriculture, 
metal, car parts, textiles and information 
and communications technology, 
Aleksandar said. 

 
A few months later we also ran a training workshop for 15 women entrepreneurs from the 
food, printing, ICT, trade and metal sectors. 
 
Then we ran another workshop in November 2011 for 20 companies producing personal protective 
clothing and next month we plan to run another 2 workshops on fashion and personal protective 
clothing.” 
 
But Aleksandar clearly recognizes that ultimately for companies, the bottom line is what counts. 
Training has to lead to something. One group of processed food producers he worked with 
identified the Russian market as a highly attractive market using ITC tools and other sources. “So we 
organized a business matchmaking event in Serbia. We invited 10 Russian importers and 20 Serbian 
food producers / processors and we know from talking to the Serbian companies that a number of 
export contracts were signed. It was a big success”.  
 
When asked what other sources of good free market information he can recommend besides ITC’s 
tools, Alexsandar says that a lot of countries provide good free information about markets for their 
exporters – and this can also be used by exporters from other countries with a bit of help from 
Google Translate.  

 
In addition he says he always recommends CBI’s free 
research on key sectors for the EU market. Europages is also 
great for company contact information he says. It’s like 
Kompass but it’s free and it has good information on 
wholesalers and distributors. Kompass is also good for 
information about importers but you have to pay to use it. 
Finally Datamyne he says is good for price information, 
particularly on the US market – it is updated daily but it is 
not free either. Finally he suggests that a lot of countries 
also help other countries do business with them by putting 
their market access rules and regulations on the web and 
easy to fine and follow. He says that Australia, Canada, the 
EU, New Zealand, Spain and the United States do this very 
well.   

 
  



MOVING FORWARD 
 
Aleksandar now wants ITC to certify his 
Chamber as a Trainer in ITC’s Market 
Analysis Tools. “We’ve shown that there 
is demand and that our companies need 
this service. We’d now like to move to 
the next step of becoming expert 
trainers”.  
 
ITC’s Manager, Capacity Building 
Programmes Helen Lassen said, “We’re 
delighted to work with trade support 
institutions like the Valjevo Chamber to get them certified as trainers. ITC is a small organization 
that works with developing countries worldwide. Our aim is to build the capacity of partners in the 
field so that they can be independent and multiply the effect of our export support programmes. 
We have more than 230,000 users of our market analysis tools worldwide and companies using 
them report they have helped them made decisions about trade valued at $2.7 billion. This is in 
large part a result of the activities of our trade support institution partners. We train their trade 
advisers and they train companies who use the tools to inform their business decisions.”  
 
 
CAPACITY BUILDING SERVICES: PROVIDING FOUNDATIONS FOR SUCCESSFUL 
EXPORT STRATEGIES 

 

ITC’s Market Analysis and Research (MAR) offers a wide range 
of capacity building activities for export oriented managers, 
trade support institutions and trade policy makers to support 
market analysis, one of the foundations of successful export 
strategies and trade policies.  
 
Workshops, seminars and mentoring activities take place in 
partner countries, in Geneva or by web conferencing (Webinar). 
 
 
 

 
CAPACITY BUILDING PROGRAMMES: 

 E-learning: Self-learning and Webinar on ITC’s Market Analysis Tools 

 Preparation of Market Profiles  

 Researching & Analysing Export Markets 

 Export Potential Assessment 

 Non-Tariff Barriers Affects on National Exports: ITC Survey Methodology 

 Training of trainers on ITC’s Market Analysis Tools 

More in-depth capacity building programmes can also be customized to partners’ specific needs.  
  



PUBLICATION COLLABORATIONS:  
World Tariff Profiles – Published annually by ITC, WTO and UNCTAD 
A 200-page comprehensive overview of bound and applied tariffs for WTO member countries and 
applied tariffs for non-WTO members. 
 
MAR  ALSO CONTRIBUTES TO:  
World Trade Indicators - a World Bank publication  
The Global Enabling Trade Report - a World Economic Forum publication 
The Global Trade Analysis Project (GTAP): data and aggregations 
 

For more information about any of our activities – including costs where relevant, please contact: 
marketanalysis@intracen.org or visit www.intracen.org/marketanalysis  
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