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Keeping your hospitality staff hospitable

In the service industry, more than in most others,
the wellbeing of your staff has very tangible,
financial effects on your business.

Your customers' opinions of your services are
heavily influenced by their experiences with your
staff. And if the people who work for you aren't
happy, they won't interact positively with the
people who keep your business alive.

Our survey provides a comprehensive
understanding of hospitality professionals
and what they want from their careers.

This equips you to create a better
working environment for your
staff, positive atmosphere within
your business and rewarding
experience for your customers.
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Profile — age, gender and location

“Most of us qre male and m/q///e—@ec/ "

The single largest group of respondents

fall into the 45-59+ age bracket. Gender:

As the graphs show, the spread of catering staff across

31.9%

the country is fairly even but there is a clear majority
when it comes to the sexes. Men (68.1%) outnumber

women (31.9%) significantly. 63.17%
This statistic doesn't necessarily reflect the state of the
industry as a whole, but it's an interesting trend to have
emerged from the survey.
B Male
B Female
Age
W 16-24
W 25-34
W 35-44
2199 I 45-59
" ¥ o 60 +
Where do you live?
! 1.6%
4.2%
) 16.27,
14.7% B Ireland
B Midlands
B North East
11. 5,/[/ M NorthWest
’ Scotland
B South East
23.29 B South West
B Wales
15.7%
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Education and job search
“Pretty muchall of us qre formally educqated
W/f—km,apuy Ao/%nﬁ a professional qualfication”

All our respondents had some level of education — Regarding job searches, most seem to use a combination
with an even distribution among people whose highest of methods — job boards and recruitment agencies being
qualifications are A-levels, BTECs or NVQs. the most recurring answers (75% and 50.5% respectively).
Of all the groups, the single largest one covers those who JOB SEARCH

hold a professional certificate in hospitality and catering, or
related subject (34.4%). Although the hospitality industry
may tend to favour experience over qualifications, it seems

While job boards may have lots of CVs in their databases,
the value we provide as an agency lies in the quality of
candidates. We have a detailed screening and selection

many working in it consider professional training valuable. process that automated job boards just can't provide.

What is the highest level of education you have achieved?

10.9%
9.8%
B A Levels
34.47 B BTECH Diploma
B Degree
@ GCSEs/ O Levels
19.7% NVQ
B Professional Certificate i.e Hospitality and Catering
How do you search for a job?
Direct contact with employers
Job board
Job Centre Plus
Networking
Personal contacts
Press
Recruitment agencies
Social media
! I I I I I I I l
0% 10% 20% 30% 40% 50% 60% 70% 80%

Percentage of respondents
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Current jobs

“There qre many of us at manageria/ feve/]
and the fewest at divectoria/ gnd CEO leve/”

More than half of our survey participants work in
some kind of managerial role — management (38.7%),
supervisor (16.19%) and team leader (11.3%).

The results of this survey should be viewed in light of
this fact, as it gives you a clearer idea of who the majority
of people providing these answers are. It also illustrates

Entry level (7.7%), executive (8.3%), junior (9.5%) the range of levels at which we recruit catering staff.
and apprenticeship (6%) staff make up a small but

significant minority.

What level are you at in your current job?

6%

0.6%
1.3% B Apprenticeship
,—‘ CEO

Director

11.37%,

16.1%
Entry Level
Executive
2,59 / Junior
Management

Supervisor

Team Leader

33.7%

What is your current hourly wage?

21.37

W £631 - £7.00 p/h

£7.01 - £8.00 p/h

B £80I - £9.00 p/h
£9.01 - £10.00 prh
£10.01 +

15.27%

* 12.77%
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How long have you been in your current position?

13.7%
23.6% B 0-3 months
Bl 3-6 months
9.9,
t ’ / M 6-12 months
M 1-2 years
2-3 years
7«/ ,_' ’1’7‘?/ B 3-4years
377 J B 4-5years
6.3% M 5years+

13.07

WHAT DO YOU NEED TO PROGRESS YOUR CAREER?

The real insight here is that 19.9% of people think Most of our participants think they need either on the

they can't progress. job experience (33.1%), qualifications (19.3%) or training
This means there is a significant minority that feels (18.1%). So, we asked whether they'd be interested in a
hindered career-wise, even though people in this training programme if Blue Arrow were to provide one.
group would like to progress. [t was encouraging to see that most people said they would

be — especially in light of the 19.9% who feel marginalised —
and we're exploring options for providing one.

What do you need in order to progress your career?

19.9%

B | can’t progress

B | do not want to progress

947, B On-the-job experience
M Qualifications

Training

jﬂg#

33.1%

If Blue Arrow were to offer training courses in hospitality, would you be interested?

B No

3550/0 H Yes
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Training courses
“The internet is the /b/ace o fook for ﬁmlnm:g courses
and many of us want certificates on completion”

Among our respondents, internet searches represent the reason for choosing one programme over another is the
most popular method of finding a training course (79.3%). provision of a certificate upon completion (47.6%).

This might be related to the fact that many (38.5%) If you're considering providing training, as we are, now
said cost would be a big factor in choosing a training you know what professionals in the industry want and
programme. However, the single most commonly cited how to reach them.

If you were to look for a training course, where would you search?

Internet

Local college

Newspapers

Referrals from other professionals
Trade publications

Use my current training company

Other
l I I I I I I I 1
0% 10% 20% 30% 40% 50% 60% 70% 80%
Percentage of respondents

When choosing a training course, what would make you pick one over another?

Certificate on completion

Cost

Expertise of training provider

Location

Training provider has a reputation for quality

Training provider is an industry body organisation

Training provider is a well known brand
| [ [ [ [ [ [ [ I [ !
0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%
Percentage of respondents
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Social network
“‘Most of us use Facebook but our opinions

on aa/yeréb”/@bé; there gre divided”

According to our survey, the most popular social media DO YOU THINK FACEBOOK

website is Facebook (60.6%), while the least popular is ADS ARE USEFUL?

Bebo (1.2%).
ebo (1.2%) Interestingly, 49.7% said they don’t find Facebook

Many respondents use multiple social media platforms, ads useful while 50.3% said they do.
mostly for playing games, entering competitions and . » L ,
,y P1aying & & P In a way, this is unsurprising, considering that finding a
meeting new people. , , ,
job doesn't feature as one of the top three things our

respondents use social media for. However, there are

still enough people who find Facebook adverts useful

(just over half) to justify recruitment efforts there.

Through years of testing and refining our methods,

we have become good at finding high quality candidates
for our clients, through social media. We can confirm
that, done properly, it does work.

Which social networking websites do you use?

Bebo
Facebook

Friends Reunited

Googlet+
Instagram

LinkedIn

Pinterest
Tumblr
Twitter

| don’t use social media

l I [ I [ I I I
0% 10% 20% 30% 40% 50% 60% 70%

Percentage of respondents

A
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Do you find Facebook adverts useful?

50.3%
49.79%

B Yes
B No

What are your priorities when using social networking websites?

Searching for jobs
Playing games

Meeting new people

Learning more about a company

Entering competitions

Connecting with family/friends

l I I I I I
0 | 2 3 4 5
Least Important Rating Average Most Important

e
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Lifestyle

“We reqad mostlly Ao;/b/'éa//fy and catering news,
and tend to 0 to hote/ gnd caﬁermﬂ shows”

There was some overlap between opinions here but,

in terms of which publications they read, our respondents
chose hospitality and catering news (56.8%), local
newspapers (50.7%) and national newspapers (43.8%)

as the most popular.

What publications do you read?

Essentially Catering

Catering Insight

Hospitality and Catering News
Local newspapers

Magazines i.e GQ/Closer
National newspapers

Other

Among those who said they attend industry events, hotel
and catering shows (48.3%) and local food festivals (37.2%)
were the most popular options.

If you want to engage staff in the industry, these are
probably the kinds of places and publications you want
to explore options in.

l 1 1

0% 10% 20%

I I I I
30% 40% 50% 60%

Percentage of respondents

What industry events do you attend?

BBC Good Food Show
Hotel and Catering Show
International Wine Fair
Local food festivals

The Cake and Bake Show
The Restaurant Show

Other

l
0%

1 1 l 1 1

20% 30% 40% 50% 60%
Percentage of respondents

—
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Hobbies and music

Unsurprisingly, the most popularly stated hobby is cooking
(67.6%) but a high number of respondents also chose
sports as a favourite pastime (47.9%).

What hobbies/interests do you have?

Cinema
Cooking
Dining out
Fashion

Gym / Exercise
Shopping
Socialising
Sports
Theatre
Walking

None of the above

Our “Chef of the Year” competition debuted in 2013 to
much fanfare, and the results of this survey reinforce why
it was so successful, in a business sense —and fun, in a
professional one. This represents just one way we've used
our knowledge of our candidates’ hobbies to engage the
best of them.

l 1 1

0% 10% 20% 30%

I I I I 1
40% 50% 60% 70% 80%

Percentage of respondents

What is your favourite type of music?

4.9% 1

2469,

We Get Good Peo/b/e.

Classical
Country
Drum n Bass
Folk

Hip Hop
House

Jazz
Opera
Pop
RnB
Rock

| don’t listen to music
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This survey will have given you a more well-rounded
understanding of employees in the hospitality sector.

We've revealed where staff are looking for jobs, training
courses and industry news — insight which can improve
your engagement with potential employees.

We've also seen that progression, and particularly training,
are big concerns — and we'll be looking to address those
concerns in the near future with the possible introduction
of training programmes.

Get in touch if you'd like to know how we can
help you use this information to get good people.

Do You wan 't to ﬁm/ out
more gbout Blue Arvow?

CONTACT US Phone: 0800 0855 777

Get in touch with us e UEER I EA

to discuss your Email: sales@bluearrow.co.uk
recruitment needs. Visit:  www.bluearrow.co.uk
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