BID 2013 Proposed Marketing Budget - Itemized

Approved, BID Marketing Shcmte, Feb. 21, 2013

RED - new/updated

MARKETING TO LOCALS

Date Ad Type [Media Circulation |Description Cost Subtotal |Budget |Notes
$43,826 $44,936
Ad in newsletter (Downtown BID started a column in each issue
Annual (bi Capitol Dialogue) for downtown residents. 6 highlighting businesses. Worth ad to
monthly) Neighborhoods 750]issues. $445.00 guarantee editorial.
Alpha Above ad design $85.00
Black River Ice Sponsor Madison Winter Festival
February Sculpture 40,000[|event + ad in program (Onion) $840
Spring/Fall 4imprint 420|New Resident Welcome Bags $540
March C0-0p Isthmus 61,000|Dining Guide co-op $735 1.5 pages, extra guides printed
$2,080 - BID Direct Sponsorship; $1,285
GSSBA reimburses. Upped BID sponsorship
by $80 so that BID Cars on State ad in
Isthmus (below) could be a co-op. See
Spring Cars on State 1,117,515|Design, printing, advertising $2,836 separate tab for itemized budget.
Cars on State ad + co-op for
businesses, center spread under Part of Cars on State marketing. Co-op part
Spring C0-0p Isthmus 51,000]"The Week - Critic's Choice" $550 new, used to be an event-only ad.
Spring C0-0p Alpha 40,000[Bucky Book ad design $85
Live on King St summer concert Sponsorship request not confirmed;
Summer Live on King St. series sponsorship $1,500 recommend reserve funds at 2012 level.
Dane County Buy Solstice Stroll event
June Local partnership/participation fee $500
If we are going to do event, need
Dane County Buy Solstice Stroll event - add activities/entertainment to promote/draw
June Local activities/entertainment $500 people ("businesses open late" not enough)
Art Fair on the Square/Best of
July C0-0p Madison Magazine 20,583|Madison. $500
July GSSBA Maxwell St. Days sponsorship $2,825
August CO-0p Isthmus 61,000|Annual Manual. Co-op. $1,465 Up to four pages. Extras printed.
Oct children's entertainer Family Halloween entertainment $500
Distributed to participating BID businesses
Oct various Family Halloween Candy $875 and for Visitor Center
Oct Alpha 3,840|Family Hall design, posters, flyers $2,350
Oct Isthmus 51,000|Family Halloween ads (2) $755 Sponsorship - BOGO
Nov C0-0p MMoCA 5,000|[MMoCA Holiday Art Fair program $250
Hol Open house & General Holiday
design (ads, flyers) and printing
Nov Alpha 7,000((flyers, posters, counter cards) $2,075
Do color newspaper insert/event program
Holiday Open House Business instead? Recommend we budget this
List/Map - Design, printing. b/w, amount minimum (2012 level) for some kind
Nov Alpha 2,500]|photocopied $1,100 of event program/guide.
Need to have more content - activities to
Nov Holiday Open House Add entertainment/activities $1,500 promote/draw people downtown




Note: Circulation used to be 6.8 million.
Adams Outdoor changed formula from
vehicle count to a system of est. persons in
certain demographic groups who see

Nov-Dec Adams Outdoor 567,093|Billboards (11) + printing $10,300 billboard; lowers the circulation # by 90%
Nov-Dec 4 imprint 1,200{Holiday Trolley Welcome Bags $1,200
Nov-Dec 4 imprint 1,200|Trolley bag promo item $250
Nov WOLX 13,000|Holiday Open House Sponsorship $500 Includes on-air, web, email blast
Nov WORT Nov Hol Open House underwriting $216
Nov Willy St Reader 32,000|Holiday Open House Ad $314 Back page color
Nov C0-0p Madison Magazine 20,583 |Downtown holiday co-op. $500
Do co-op center spread under "The Week -
Critic's Choice" Wed. before Thanksgiving,
Hol Open house co-op, center Holiday Open House (used to be event-only
Nov C0-0p Isthmus 51,000|spread $550 ad). Cost partly sponsored.
Dec C0-0p Madison Magazine 20,583 |Downtown holiday co-op. $500
Downtown holiday co-op #1 -
11/21/13|co-op Isthmus 51,000|GIVING pull out section $700
12/5/13|co-op Isthmus 51,000(Downtown holiday co-op #2 $550
12/10/13|co-op Isthmus 51,000|Downtown holiday co-op #3 $550
12/17/13|co-op Isthmus 51,000(Downtown holiday co-op #4 $550
Isthmus Credit for map ad trade ($525) Confirmed
WSJ Holiday Idea Hol Open House Ad plus catalog ads
11/24/13|co-op Book 116,946|for merchants $650
Note: Wed. B4 Thanksgiving & Thanksgiving
Nov-Dec C0-0p Capital Newspapers 1,232,756|12 WSJ retail ads, various dates $3,960 are Sunday circulation
Replace Spring Go Madison Guide (see
Marketing to Visitors, below) - need to
maintain contract level to get Cars on State
Capital Newspapers Answer Book, other TBD $250 sponsorship ($750 ad value)
SUBTOTAL CIRC 3,841,219|BUDGET REMAINING $1,110
REMOVE
Hol Open House electronic billboard Did in 2012. Mary recommends Holiday Open
Nov Adams Outdoor 326,733]on beltline (1 wk) $1,500 House entertainment/activities instead.
12/4/13|co-op Onion 40,000|Ad promoting Gift Certificates $370
12/11/2013|co-op Onion 40,000|Ad promoting Gift Certificates $370
12/18/13|co-op Onion 40,000|Ad promoting Gift Certificates $370
OTHER POTENTIAL OPTIONS
$216 -
WORT Maxwell Street Days underwriting $324
WPR Underwriting (Holiday?)

Open House Insert

Fund Insert Option




HOLIDAY OPEN HOUSE

Holiday Open House - enhanced event program / newspaper insert / coupon brochure - options range from appx. $2,125 to $9,300,
depending on style, number of insertions, etc. See spreadsheet tab "Hol Open House Insert Options" for more.
All options would require additional budget (sponsorship, merchants buying coupon spots, etc.)
MARKETING TO VISITORS
Date Ad Type |Media Circulation [Description Cost Subtotal |Budget [Notes
$15,270( $15,270
WSN lllustrated,
Feb-Mar C0-0p WisSports.com 110,000{WIAA Tournament Guide, online $250 Upgraded for 2013
Feb-Mar co-0p WIAA 9,900|Program Ads Hockey, Boys B-Ball $550 Added for 2013
Madison & Vicinity Hotel Book 2013-
Feb C0-0p Madison Magazine 8,000(14 $500
April C0-0p Nei Turner 150,000 Spring/summer Visitor Guide co-op $4,250
Go Madison/Dining Guide
May C0-0p Cap News spring/summer Discontinued by publisher
Sep Co-0p Nei Turner 110,000]Fall/winter Visitor Guide co-op $4,250
Go Madison (general guide) part
Oct C0-0p Cap News 103,000(77 Square Dining Guide fall/winter $250 discontinued; will be just a Dining Guide
Since starting in 2007, airport is #1 non-BID
Annual Clear Channel 1,514,927|Airport Sign & Map Rack $5,220 map distibution location.
SUBTOTAL CIRC 2,005,827
MARKETING TO STUDENTS
Date Ad Type [Media Circulation |Description Cost Subtotal |Budget |Notes
$900 $1,000
Substitute for promo items, parking coupons
we did in past (not enough parking coupons
April C0-0p UW Parent Program 1,100|Badger Family Spring Visit - flyers $350 redeemed)
UW Student Night at Overture
August C0-0p SOAR Program 4,500](sponsorship, ad) $300
Sep Badger Herald 5,500{Summer Mail Home Issue $250
No cost to BID but BID businesses can
Sep CO-0p WAA 2,200[Parents Weekend Program advertise in event program
SUBTOTAL CIRC 13,300|REMAINDER $100
REMOVE
$425 budgeted; Not enough redeemed to
make worthwhile. Recommend subsidizing
Badger Family Spring Visit Parking flyer (above) so UW can do a better BFSV
April City Parking Coupons $177 event program with DT parking info
$300 budgeted; Not enough redeemed to
Feb-Mar City Parking My UW Days parking coupons $28 make worthwhile

HOLIDAY TROLLEY (separate budget line)




Holiday Trolley for Holiday Open

Continue same level as for 2012 (two-day
Holiday Open House, trolley starts 10am
Saturdays). Cost down from $5,400 in 2012
because no extra week between

Nov.-Dec. Badger Coaches House (Fri.-Sat.) + Sats in Dec $4,600 Thanksgiving & Christmas.
WEBSITE UPGRADE (separate budget line)

Redesign + programming (business

directory & mapping upgrades) + Annual system costs will go down $2,000
March - June Design & programming ability to accept ads $4,000 starting in 2014

TOTAL CIRC

5,860,346




