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Dear Isagenix Associate,

It is absolutely incredible what can be accomplished in just 90 days. 
What’s even more amazing is how much more we can accomplish as 
One Team, supporting each other as we strive to break through our 
goals! This 90-Day Game Plan will drive your day-to-day actions to 
help you accomplish your goals. 

We will work together over the next few days to complete this Game 
Plan so you leave this event with tracks to run on. You’ll establish 
your vision for your future and build an action plan to set yourself 
up for success. Register your 90-Day Game Plan in your Back Office 
to receive additional support and guidance to stay the course to the 
finish line. 

Everything you learn along the way will help you and your team build 
your businesses through four key markers: sharing Isagenix, retaining 
customers, increasing order basket and developing leaders on your 
team. Together, we are family. Together, we achieve. Lean on your 
team for help and provide them the support they’ll need, too.  

At Isagenix, we are a goal-driven organisation that continually sets the 
bar high to continue to grow our global impact. Within this workbook 
are the tools to help you do the same. Utilise this 90-Day Game Plan to 
record your goals and strategise the steps for your future accomplishments. 
Most importantly, share your goals and celebrate your progress with your 
team, friends and families as their support can mean the difference between 
success and letting your vision slip away. 

Your 90-Day Game Plan begins on 22 August, so set your Game Plan. We 
know you can do this and we can’t wait to celebrate your success in 90 days!

To your success!

Kathy Coover
Isagenix Co-Founder & Executive Vice President

THE 90-DAY GAME PLAN: 
YOUR VISION IN ACTION
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WHAT IS THE 90-DAY GAME PLAN?
The business-building strategy used to accomplish measurable outcomes and massive action, in an 
accelerated amount of time. 

WHY SHOULD YOU USE THE 90-DAY GAME PLAN?
A recent study showed that participants who wrote down their goals achieved significantly more than 
those who only evaluated their goals.

The study also demonstrated the effectiveness of accountability and commitment. What does that mean? 
Participants who wrote down both goals and action commitments were more likely to achieve those goals.

Better yet, participants who formulated action commitments, sent their goals and commitments to a 
supportive friend AND sent weekly progress reports to that same friend were the most likely to reach 
their goals.

Evaluate goals  
Written goals

43% accomplished goal

Evaluate goals  
Written goals 

Shared commitment  
Action commitments

64% accomplished goal

Evaluate goals 
Written goals 

Shared commitment  
Action commitments 

Weekly progress

76% accomplished goal

Baseline: Evaluated Goals
Source: www.dominican.edu/dominicannews/dominican-research-cited-in-forbes-article

WHO SHOULD PARTICIPATE IN THE 90-DAY GAME PLAN?
Anyone who is serious about building their Isagenix business. The 90-Day Game Plan will help you identify 
the steps you need to take to build strong business building habits. Whether you’re new to network 
marketing or a seasoned professional ready to breakthrough and reach your goals, the 90-Day Game Plan is 
your map to focused success. 

90-DAY
GAME PLAN

DREAM, ACHIEVE,
CELEBRATE, REPEAT

YOUR VISION IN ACTION
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HOW DO YOU CREATE THE 90-DAY GAME PLAN?
It’s just a matter of filling in the blanks. Fill out each section in its entirety then get into action. If you need 
help writing your 90-Day Game Plan, connect with your support team and visit ANZ.IsagenixBusiness.com.

VISION
• Clarify and Connect with Your ‘Why’ 

Establish the spark that ignites your passion. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  3

• See Your Vision 
Establish your vision for the next 90 days and beyond and help your team connect with  
theirs. What will you commit to change over the next 90 days to overcome obstacles? . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4-5

• Set Yourself up for Success 
Set up your office, ensure you have the essential materials and access your  
Business Blueprint reports in your Back Office. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  7

• Connecting 
Develop the right mindset, utilise your skills online and in person, set the appointment 
and share Isagenix. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8-15

• Get New Team Members Started 
Help your new members get started the right way. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 16-26

• ‘Who Do You Know?’ List 
Create your contact list. Identify new prospects and track your contacts. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 27-28

• Full-Time/Part-Time 
Set business hours, develop your schedule and plan your business–building activities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 29-34

• Develop Your Team 
Connect with 5 team members, set team goals and recognise your team's success. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 35-36

ACTION
• Commit and Get Ready to Grow . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 47

• Put Your Plan Into Action 
GO FOR IT! Send your 90-Day Game Plan to your support team.  
Use this section to track your weekly and 30-day progress. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 48-65

Now is the time to play bigger, think bigger and make the impossible possible!



VISION
Develop and Connect With Your ‘Why’  

See Your Vision • Set Yourself Up for Success • Connecting 
Get New Team Members Started • Create Your Contact List 

Time Management • Develop Your Team

#90DayGP
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“The 90-Day Game Plan 
is everything you need to 
put into place in order to 
maximise your success. It 
helps you walk through 
even the most basic 
steps of getting a new 
member started.”

-LYNN HAGEDORN 
ISAGENIX LEADER

MY KEY
TAKEAWAYS

VISION:
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CLARIFY YOUR ‘WHY’
Your ‘Why’ is what will drive your success. Dig deep and find out what drives you to build your business.  
Then make sure each team member has a strong ‘Why’. A well-developed ‘Why’ will clearly and powerfully 
help you and your team members break through unexpected obstacles and guide you in time prioritisation. 
To help you discover your ‘Why’, answer the following questions.  

1. What drives you the most? What drives your actions NOW?  
e.g. Would you like your business to help pay off debts? Would you like it to help cover monthly bills? 

2. How will you connect with your ‘Why’?

3. How can you help your team members connect with their ‘Why’?

“People buy products or services not for what they are, but for what they represent.  
When you are approaching your business, think about WHY you are doing it.  
People don’t buy WHAT you do, they buy WHY you do it.” 

 - Simon Sinek

To learn more about this concept go to www.ted.com and in the search bar type in 
‘Simon Sinek: How great leaders inspire action.’

What

How

Why
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TIP FOR SUCCESS: 
Host a party with your team 
members to create vision 
boards.  Be sure to place yours 
somewhere you will see it daily. 
Ask your team members to do 
the same!

CONTRIBUTION

MY FAMILY GOAL
MY CONTRIBUTION GOAL

MY FUN GOAL

MY HEALTH GOAL

MY LEADERSHIP GOAL
MY TRANSFORMATION GOAL

SEE YOUR VISION: THE BIG PICTURE
WHAT IS YOUR VISION?

WHAT IS YOUR TEAM’S VISION?

THE ISAGENIX VISION
Our vision is to impact world health and free people from physical and  
financial pain and in the process create the largest health and wellness 
company in the world. 

Develop a powerful vision for your and your team’s future using your  
‘Why’. This is the spark that ignites the passion to achieve your dreams. Imagine 
all the possibilities when you focus on your ‘Why’. 



WHAT DRIVES YOU?
USE THESE GRAPHICS TO CATEGORISE THE GOALS ON YOUR VISION BOARD.
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SET YOURSELF UP FOR SUCCESS
Your 90-Day Game Plan will be your tool to focus  
your goals and eliminate distractions.

We all want to spend more time with family and friends enjoying our ‘Why’, 
rather than spending precious time doing the things we feel we ‘have to do’. 
Many people begin their Isagenix businesses part-time using pockets of time  
in their busy lives. 

ELIMINATE DISTRACTIONS/EXCUSES
I will stop...
spending too much time in front of the TV, on social media, etc.

I will start… 
organising my office, smiling more, carrying Isagenix products around, wearing IsaGear, etc. 

GET YOUR BUSINESS SET
Action Items 
If you’re new to the business, maybe it’s an office, phone, computer, whiteboard or Facebook page.

If your business is more seasoned (2 Star Golden Circle or above) continue to check your Business Blueprint, Downline 
or Executive reports in your Back Office. If you want to improve your team communication, try an ongoing newsletter 
or Facebook group.

o	 	 	 	 	 	 	 	 	 	 	 Due by:

o	 	 	 	 	 	 	 	 	 	 	 Due by:

o	 	 	 	 	 	 	 	 	 	 	 Due by:

Blueprint and Downline reports are found in the Associate Back Office under ‘Team/View Downline Reports’.  
If you do not have a ‘Leadership’ tab and are ranked 2 Star Golden Circle or above, please email  
ComplianceANZ@Isagenixcorp.com and ask for the ‘Executive Agreement Form’.

TIP FOR SUCCESS: 
Treat your business like a 
business. Set up an organised 
office space in your home. Your 
designated space doesn’t have 
to take over an entire room; it 
can be a small desk in a corner 
or a table.



8 – 90-DAY GAME PLAN

CONNECTING: STEP 1 - DEVELOP THE RIGHT MINDSET
Always remember that every time you make contact with someone new, you have an opportunity 
to connect them with the right Isagenix solution for them. 

It's Not About You - It's About Them  
You are simply leading a conversation to get to know someone. 
Ask questions to lead the conversation toward how you can help them. 

Don't Have an Agenda - Be Interested, Not Interesting 
Build trust by listening.

Your Posture and Mindset Dictate Theirs  
What are two ways you can become more confident when sharing Isagenix?

Be Authentic  
Are you being open and your true self? What vulnerabilities do you have that can make you more relatable 
to new people?
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NOTES:
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CONNECTING: STEP 2 - CREATE INTEREST
CREATE INTEREST ONLINE

Don’t be afraid to share your personal journey and your success. Be positive, be authentic 
and most importantly—be yourself! It’s important not to force Isagenix on others.

SAMPLE POSTS TO CREATE CURIOSITY AND INTEREST:

Just another day in the ‘office’ working hard changing lives with my team! #WorkMeeting #OneTeam

Congratulations __________________ ! My amazing friend and team member has worked so hard to share  
this gift of health with others and is now getting rewarded for it! Well deserved! #TransformingLives 
#CelebrateSuccess #PathWithPurpose

Check out these amazing results!! I am so inspired by _________________ ! He/She has committed to living 
a healthier lifestyle and says, “I have seen changes to my energy, my attitude, my body and my life! Hard 
work pays off.” #Nutrition #Hardwork #Transformation #StartCompleteRepeat

USE GOOD FORM

Connecting is all about SHARING, not SELLING and sharing starts with being a good private investigator. 
Use F-O-R-M to develop questions to learn more about them so you can match them to the solution that 
fits their needs.

F - Family . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

O - Occupation . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

R - Recreation . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

M - Motivation . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

SPARK CURIOSITY IN PERSON

How can you start the conversation about Isagenix? Lead with our amazing products. Carry your 
IsaShakerTM to stay hydrated or enjoy your favourite products. Share the new Sample Pak to give 

others a taste of Isagenix products. IsaGear can also be a conversation starter; wear your favourite  
Isagenix shirt to the gym or supermarket. 

Need help telling your story? When you talk about Isagenix products and their impact on your health, 
share a weight-loss story or talk about the potential to earn income with Isagenix. (It's important to  
do this the right way!) Learn more about how to share the Isagenix opportunity compliantly on Page 44. 

Stock up on IsaGear at IsaSalesTools.com.au

#Social
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10 - 4 - 1 SOCIAL MEDIA STRATEGY  
ONE WAY TO PLAN YOUR POSTS

Post approximately 15 times each week. Prime posting hours: 7–9 am & 8–10 pm

10
4
1

Personal: These should be unrelated to Isagenix and show people your personality.

Business Lite: These should be somewhat related to Isagenix and can include 
recognition, team activities and product success stories/photos.

Power Post: This is the one post a week that is really focused on the Isagenix 
business, the opportunity and what it provides you. 

Additional Social Media Resource: the Social Media Success Guide at IsaSalesTools.com.au

NOTES:
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CONNECTING: STEP 3 - GET CONTACT INFORMATION

When someone is interested in learning more about the products or the business, you want to set 
up an offline meeting to tell them more. If they comment on your Isagenix-related posts, send a 
Facebook message (private, not a comment or wall post) to start building the relationship and get 
their contact information.

Simply tell them you’d love to talk more about whatever it is they are interested in and ask how you can get 
in touch with them.

Sample Line for a potential business builder from Kathy Coover: “You’re so outgoing! You’d be amazing to work with, 
how can I get in touch with you?”

When you meet someone new and you want to follow up with them, connect with them on social 
media immediately or ask to exchange contact information. If you’ve talked with them about 
products, you can share a sample and ask how you can get in touch to find out how they liked it. 
  

#Social
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CONNECTING: STEP 4 - SET THE APPOINTMENT
KEYS TO SUCCESS.

• Be quick; set the appointment within 48 hours of creating curiosity.

• Remember, you are in control!

• Give two time options for the appointment.

• Appointments can be for a phone call or in-person meeting.

• Treat it like a business!

When setting an appointment your message might look something like this:

“Hey Jane, I’m free at 3 or 6 tomorrow to chat. What time works best for you?”

Or, if you are just getting started with your Isagenix business, you can say something like this:

“Hey Jane, I’m still learning about the products – but my friend Sarah has been using them for years and you’ll love her! 
We’re free at 3 or 6 tomorrow to chat. What works best for you?” 

The key is to keep it simple and take the conversation offline where the same rules apply:  
Be yourself, authentic and have fun!

 

#Social
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CONNECTING: STEP 5 - SHARE ISAGENIX
REMEMBER:

1. Less is More 
Don’t overwhelm people with too much information.

2. Use the Tools 
Utilise your team members, 3-Way Calls and the resources on ANZ.IsagenixBusiness.com.

3. Keep it Simple 
Keep your approach to Isagenix simple. Others are likely to do what you do.  

SHARING ISAG ENIX

Interested in

BUSINESS

P RODUCTS

INFORMATION

IT DEPENDS INFORMATION?WHY?
REFER R AL

?
NO

YES

YES SCHEDULE
VIDEO

SCHEDULE
FOLLOW UP

Are they the
right fit  
for me? 

Am I the 
right fit 
for them?
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Product Catalogue 2016

AUSTRALIA/NEW ZEALAND

ISAGENIX TOOLS

TOOLS FOR SHARING ISAGENIX ONLINE
• IsaTools To Go ANZ App

• ‘The Isagenix Experience’ video

• ‘Why Isagenix?’ video

• StartYourLife.com

• IsaProductAU.com

• ANZ.IsaMovie.com

TOOLS FOR SHARING ISAGENIX IN PERSON
• Product Information Sheets

• Expression of Interest Form*

• Magazines* (START, IsaNews, Lifestyle Guide)

• Launch Party

• Opportunity Meeting

• Product Catalogue*

TOOLS TO SUPPORT YOUR TEAM
• New Associate Checklist

• ANZ.IsagenixBusiness.com

• IsaPulseTM

• IsaOrderTM

• Your Back Office Training Centre

POPULAR  ADD-ONS

IsaLean™ Bars$35.00 

e+ Shot
$23.00

IsaDelight™
$45.00

Greens™
$49.00 

Replenish™
$28.00 

AMPED™ Power$42.00 

AMPED™ NOx$25.00 

AMPED™ Recover$38.00 

WELCOME to ISAGENIXSolutions to Transform Lives™ 

Autoship price: $577.51

Energy & Performance President’s Pak
Autoship price: $590.69

AMPED PRO PakAutoship price: $375.10

Business Builder PakAutoship price: $707.29

Vietnam

Taiwan (ROC)

Singapore

Hong Kong (China) China (PRC)

30-Day Nutritional Cleansing Program
Autoship price:  $358.59

30-Day Starter PakAutoship price:  $449.90

PRESIDENT’S PAKGet a jumpstart on achieving your best success with this great 

value Pak. The ultimate Pak to get started includes our flagship 

30-Day Nutritional Cleansing Program along with additional 

performance, healthy ageing and nutritional products.

INCLUDES 4 IsaLean™ Shake • 2 Cleanse for Life™ •  1 Ionix® Supreme • 1 IsaFlush™ 

1 Natural Accelerator™ • 1 Isagenix Snacks™ • 1 IsaGenesis™ • 1 Essentials for Men™ 

OR Essentials for Women™ • 1 IsaLean™ Bars • 1 Ageless Actives™ 

1 IsaBlender™ • Program Guide • Introductory 12-Month Membership 

$25 Event Coupon

INCLUDES • 4 IsaLean Shake • 2 Cleanse for Life 

1 Ionix Supreme • 1 IsaFlush • 1 Natural Accelerator 

1 Isagenix Snacks • Program Guide

INCLUDES • 4 IsaLean Shake • 2 Cleanse for Life 

1 Ionix Supreme • 1 IsaFlush •1 Isagenix Snacks 

1 Slim Cakes™ • 1 Natural Accelerator • 1 IsaBlender 

Program Guide • Introductory 12-Month Membership  

$25 Event Coupon

Prices shown are member pricing in local currency and subject to change. Prices & Paks current at April 2016.

INCLUDES 4 IsaLean Shake 
1 IsaDelight™ • 2 Cleanse for Life 

1 Ageless Actives • 1 Ionix Supreme 

 2 Essentials for Men OR Essentials for Women  

2 IsaLean Bars • 1 Natural Accelerator • 1 Isagenix 

Snacks • 1 IsaFlush • 1 IsaPro • 1 Fibre Snacks™ 

2 e+ Shot • 1 IsaBlender • Program Guide  

Introductory 12-Month Membership  
$25 Event Coupon

INCLUDES • 4 IsaLean™ PRO • 1 Ionix Supreme 

2 Cleanse for Life • 1 IsaLean Bars • 1 Essentials for Men OR  

Essentials for Women • 1 Isagenix Snacks • 1 e+ Shot • 1 IsaFlush  

1 Ageless Actives • 1 Natural Accelerator • 1 Replenish • 1 IsaBlender 

Program Guide • Introductory 12-Month Membership  

$25 Event Coupon

INCLUDES • 2 IsaLean PRO • 1 IsaLean Bars 

1 Cleanse for Life • 1 e+ shots • 1 Ionix Supreme  

1 Replenish • 1 AMPED™ Power  

1 AMPED™ NOx • 1 AMPED™ Recover • Program Guide

ISAGENIX VS  HEART-HEALTHY DIET
The University of Illinois at Chicago 

conducted a 10-week study 
comparing Isagenix to a well-
established heart-healthy diet.  
The results:

SOURCE: Klempel et al. ‘Intermittent fasting combined with calorie restriction is effective for weight loss and cardio-protection in obese women’ 2012 Nutrition Journal 11:98

56% moreweightloss withIsagenix!

47% morefat loss 
with

Isagenix!

Twice as much  visceral fat loss with Isagenix!

35% greaterreduction in biological oxidative measurementswith Isagenix!

AVERAGE TOTALWEIGHT LOSS
AVERAGE TOTALFAT LOSS AVERAGE VISCERALFAT LOSS*

AVERAGE REDUCTION 
IN OXIDATIVE STRESS

* MRI Findings of the 
study concerning visceral 
fat were  acquired using 
Magnetic Resonance 
Imaging (MRI).

Marker: ROS
       Isagenix

       Heart-healthy diet

* Available for sale at IsaSalesTools.com.au
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GET NEW TEAM MEMBERS STARTED  
WITH ISAGENIX
Help your customers determine the right solution(s)/Pak(s) to get started.

IF THEY ARE READY:

Help your new customers find the right solution(s)/Pak(s) for them using the Expression 
of Interest Form* and the New Associate Checklist on pages 17 through 27.

IF THEY ARE NOT READY:

Sample Lines:

“What’s holding you back?”

“What questions do you have about the products or company that I can help clear up?”

Use FEEL, FELT, FOUND to frame your response to objections.

“I understand how you feel. I felt hesitant about buying 30-day supply of food all at once too, but once I started 
using the program, I found that I actually spent less than usual throughout the month because I wasn't eating out 
nearly as much as I did before I found Isagenix.”

*Download the Expression of Interest Form on ANZ.IsagenixBusiness.com, in the IsaTools To Go ANZ App or  
purchase tear pads from IsaSalesTools.com.au.

TIP FOR SUCCESS:
Check out the ‘Start here’ tab 
on ANZ.IsagenixBusiness.com 
for additional support. 
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WELCOME to ISAGENIX
Solutions to Transform Lives™ 

Autoship price: $577.51 / $19.25 per day

Energy & Performance President’s Pak
Autoship price $590.69 / $19.69 per day 

Energy & Performance PRO Pak
Autoship price: $359.70 / $11.99 per day 

Business Builder Pak
Autoship Price $707.29

$23.58 per day

VietnamTaiwan (ROC) SingaporeHong Kong (China) China (PRC)

30-Day Nutritional Cleansing Program
Autoship price:  $358.59 / $11.95 per day 

30-Day Starter Pak
Autoship price:  $449.90 / $15.00 per day 

PRESIDENT’S PAK
Get a jumpstart on achieving your best success with this great value Pak. 
The ultimate Pak to get started includes our flagship 30-Day Nutritional 
Cleansing Program along with additional performance, healthy ageing 
and nutritional products.
INCLUDES 
4 IsaLean™ Shake • 2 Cleanse for Life™ •  1 Ionix® Supreme • 1 IsaFlush™ 

1 Natural Accelerator™ • 1 Isagenix Snacks™ • 1 IsaGenesis™ • 1 Essentials for Men™ OR 
Essentials for Women™ • 1 IsaLean™ Bars • 1 Ageless Actives™ 
1 IsaBlender™ • Program Guide • Introductory 12-Month Membership 
$25 Event Coupon

INCLUDES • 4 IsaLean Shake • 2 Cleanse for Life 
1 Ionix Supreme • 1 IsaFlush • 1 Natural Accelerator 

1 Isagenix Snacks • Program Guide

INCLUDES • 4 IsaLean Shake • 2 Cleanse for Life • 1 Ionix Supreme 
1 IsaFlush •1 Isagenix Snacks • 1 Slim Cakes™ • 1 Natural Accelerator  
1 IsaBlender • Program Guide • Introductory 12-Month Membership  

$25 Event Coupon

INCLUDES • 4 IsaLean™ PRO • 1 Ionix Supreme 
2 Cleanse for Life • 1 IsaLean Bars • 1 Essentials for Men OR  

Essentials for Women • 1 Isagenix Snacks • 1 e+ Shot • 1 IsaFlush  
1 Ageless Actives • 1 Natural Accelerator • 1 Replenish • 1 IsaBlender 

Program Guide • Introductory 12-Month Membership  
$25 Event Coupon

INCLUDES • 2 IsaLean PRO • 1 IsaLean Bars 
1 Cleanse for Life • 1 e+ shots • 1 Ionix Supreme  

1 Replenish • 1 AMPED™ Power  
1 AMPED™ NOx • 1 AMPED™ Recover • Program Guide

INCLUDES 
4 IsaLean Shake 

1 IsaDelight™ • 2 Cleanse for Life 
1 Ageless Actives • 1 Ionix Supreme 

 2 Essentials for Men OR Essentials for Women  
2 IsaLean Bars • 1 Natural Accelerator • 1 Isagenix 

Snacks • 1 IsaFlush • 1 IsaPro • 1 Fibre Snacks™ 
2 e+ Shot • 1 IsaBlender • Program Guide  

Introductory 12-Month Membership  
$25 Event Coupon

ISAGENIX VS  
HEART-HEALTHY DIET
The University of Illinois at Chicago 
conducted a 10-week study comparing 
Isagenix to a well-established heart-
healthy diet. The results:

SOURCE: Klempel et al. ‘Intermittent fasting combined with calorie restriction is effective for weight loss and cardio-protection in obese women’ 2012 Nutrition Journal 11:98

56% more
weight

loss with
Isagenix!

47% more
fat loss 

with
Isagenix!

Twice as 
much  

visceral fat 
loss with 
Isagenix!

35% greater
reduction in 
biological 
oxidative 

measurements
with Isagenix!

AVERAGE 
TOTAL
WEIGHT 
LOSS

AVERAGE 
TOTAL
FAT LOSS

AVERAGE VISCERAL
FAT LOSS*

AVERAGE REDUCTION 
IN OXIDATIVE STRESS

* MRI Findings of the 
study concerning visceral 
fat were  acquired using 
Magnetic Resonance 
Imaging (MRI).

Marker: ROS

       Isagenix

       Heart-healthy diet

Prices shown are member pricing in local currency and subject to change. Prices & Paks current at April 2016.

POPULAR  
ADD-ONS

IsaLean™ Bar
$35.00 

e+
$23.00

IsaDelight™
$45.00

Greens™
$49.00 

Replenish™
$28.00 

AMPED™ Power
$42.00 

AMPED™ NOx
$25.00 

AMPED™ Recover
$38.00 



Product Preferences (please tick boxes)

Essentials:   Men  Women

IsaLean Shake*:    Canister  Packets

IsaLean Shake:    Chocolate  Vanilla  Strawberry  Dairy Free 
          Rich 
Chocolate

IsaLean PRO*:    Chocolate  Vanilla

Ionix Supreme:    Powder  Liquid

IsaLean Bars:   Chocolate  Chocolate    Natural  Nutty 
Caramel 
      Decadence      Cream Crisp       Oatmeal       Cashew Bar 
         Raisin

Discover the 
convenience of Autoship 
Rewards!
•  Save $25 on your annual membership
•   Your order is automatically processed and shipped to you 

approximately every 30 days
•   Your order is customisable and can be changed each month to suit 

your needs
•  Receive Autoship Rewards pricing, up to 15% lower than wholesale
•  Eligibility for exclusive promotions and competitions

* Pricing will vary depending on option chosen. Terms and conditions apply.

Your first step to  
a new lifestyle
Visit your Enrolment Sponsor’s Official Isagenix Website and  
follow the prompts to complete your order or membership. 

Enrolment Sponsor Details

Name ____________________________________________________

Phone ____________________________________________________

Isagenix 
replicated website ________________________________ .Isagenix.com

Email address ______________________________________________

Your Details

Name_____________________________________________________ 

Goals _____________________________________________________

__________________________________________________________

Interest/s

 Weight Loss    Energy & Performance

 Wealth Creation    Healthy Ageing

Pak Order Selection (Write your Pak type here) 

Initial Pak:  

Autoship Pak: 

Sign up for the 
IsaBody Challenge!
This 16-Week Challenge is exclusive to Isagenix members and 
provides the perfect motivation to transform your body and 
lifestyle. With a variety of cash and prizes up for grabs, the 
IsaBody Challenge also provides plenty of support and tools 
to ensure you succeed. What are you waiting for? Start your 
Challenge today!

Visit ANZ.IsaBodyChallenge.com for full terms and conditions.

BEFORE Matthew E.
2015 IsaBody Challenge

Finalist

AFTER

Weight loss should not be considered typical. In a study performed in 
2012 by University of Illinois at Chicago researchers, subjects lost an 
average of 4.1kg with an average of 0.9kg of the loss from visceral fat 
after 30 days on an Isagenix Program. The subjects also had a greater 
level of adherence and had more consistent weight loss from week to 
week compared to subjects on a traditional diet. Always consult your 
physician before making any dietary changes or starting any nutrition, 
weight control or exercise program. 

Enrolment Sponsor  to tear  off  and keep this  sect ion

Your Details and Expression of Interest

Name ____________________________________ Phone ________________________ Email _________________________________

  Associate     Preferred Customer       Interest/s     Weight Loss     Energy & Performance      Healthy Ageing     Wealth Creation

New Associate to keep this  sect ion

PRIVACY COLLECTION: The Company recognises that your privacy is very important. This information is collected, at your will, to help facilitate communication between you and the Enrolment Sponsor. You consent to the 
collection, storage and lawful use by the Company and its affiliates of the personal information you provide herein. You may view our Privacy Policy at Isagenix.com
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POPULAR  
ADD-ONS

IsaLean™ Bar
$46.00 

e+
$29.00

IsaDelight™
$55.00

Greens™
$61.85 

Replenish™
$36.00 

AMPED™ Power
$54.00 

AMPED™ NOx
$31.00 

AMPED™ Recover
$50.00 

ISAGENIX VS  
HEART-HEALTHY DIET
The University of Illinois at Chicago 
conducted a 10-week study comparing 
Isagenix to a well-established heart-
healthy diet. The results:

SOURCE: Klempel et al. ‘Intermittent fasting combined with calorie restriction is effective for weight loss and cardio-protection in obese women’ 2012 Nutrition Journal 11:98

56% more
weight

loss with
Isagenix!

47% more
fat loss 

with
Isagenix!

Twice as 
much  

visceral fat 
loss with 
Isagenix!

35% greater
reduction in 
biological 
oxidative 

measurements
with Isagenix!

AVERAGE 
TOTAL
WEIGHT 
LOSS

AVERAGE 
TOTAL
FAT LOSS

AVERAGE VISCERAL
FAT LOSS*

AVERAGE REDUCTION 
IN OXIDATIVE STRESS

* MRI Findings of the 
study concerning visceral 
fat were  acquired using 
Magnetic Resonance 
Imaging (MRI).

Marker: ROS

       Isagenix

       Heart-healthy diet

WELCOME to ISAGENIX
Solutions to Transform Lives™ 

Autoship price:  $694.62

Energy & Performance President’s Pak
Autoship price $700.36 

Energy & Performance PRO Pak
Autoship price: $468.05 

Business Builder Pak
Autoship Price $854.46

30-Day Nutritional Cleansing Program
Autoship price:  $433.55 

30-Day Starter Pak
Autoship price:  $532.45

PRESIDENT’S PAK
Get a jumpstart on achieving your best success with this great value Pak. 
The ultimate Pak to get started includes our flagship 30-Day Nutritional 
Cleansing Program along with additional performance, healthy ageing 
and nutritional products.
INCLUDES 
4 IsaLean™ Shake • 2 Cleanse for Life™ •  1 Ionix® Supreme • 1 IsaFlush™ 

1 Natural Accelerator™ • 1 Isagenix Snacks™ • 1 IsaGenesis™ • 1 Essentials for Men™ OR 
Essentials for Women™ • 1 IsaLean™ Bars • 1 Ageless Actives™ 
1 IsaBlender™ • Program Guide • Introductory 12-Month Membership 
$25 Event Coupon

INCLUDES • 4 IsaLean Shake • 2 Cleanse for Life 
1 Ionix Supreme • 1 IsaFlush • 1 Natural Accelerator 

1 Isagenix Snacks • Program Guide

INCLUDES • 4 IsaLean Shake • 2 Cleanse for Life • 1 Ionix Supreme 
1 IsaFlush •1 Isagenix Snacks • 1 Slim Cakes™ • 1 Natural Accelerator  
1 IsaBlender • Program Guide • Introductory 12-Month Membership  

$25 Event Coupon

INCLUDES • 4 IsaLean™ PRO • 1 Ionix Supreme 
2 Cleanse for Life • 1 IsaLean Bars • 1 Essentials for Men OR  

Essentials for Women • 1 Isagenix Snacks • 1 e+ Shot • 1 IsaFlush  
1 Ageless Actives • 1 Natural Accelerator • 1 Replenish • 1 IsaBlender 

Program Guide • Introductory 12-Month Membership  
$25 Event Coupon

INCLUDES • 2 IsaLean PRO • 1 IsaLean Bars 
1 Cleanse for Life • 1 e+ shots • 1 Ionix Supreme  

1 Replenish • 1 AMPED™ Power  
1 AMPED™ NOx • 1 AMPED™ Recover • Program Guide

INCLUDES 
4 IsaLean Shake 

1 IsaDelight™ • 2 Cleanse for Life 
1 Ageless Actives • 1 Ionix Supreme 

 2 Essentials for Men OR Essentials for Women  
2 IsaLean Bars • 1 Natural Accelerator • 1 Isagenix 

Snacks • 1 IsaFlush • 1 IsaPro • 1 Fibre Snacks™ 
2 e+ Shot • 1 IsaBlender • Program Guide  

Introductory 12-Month Membership  
$25 Event Coupon

Prices shown are member pricing in local currency and subject to change. Prices & Paks current at April 2016.

VietnamTaiwan (ROC) SingaporeHong Kong (China) China (PRC)
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Product Preferences (please tick boxes)

Essentials:   Men  Women

IsaLean Shake*:    Canister  Packets

IsaLean Shake:    Chocolate  Vanilla  Strawberry  Dairy Free 
          Rich 
Chocolate

IsaLean PRO*:    Chocolate  Vanilla

Ionix Supreme:    Powder  Liquid

IsaLean Bars:   Chocolate  Chocolate    Natural  Nutty 
Caramel 
      Decadence      Cream Crisp       Oatmeal       Cashew Bar 
         Raisin

Discover the 
convenience of Autoship 
Rewards!
•  Save $25 on your annual membership
•   Your order is automatically processed and shipped to you 

approximately every 30 days
•   Your order is customisable and can be changed each month to suit 

your needs
•  Receive Autoship Rewards pricing, up to 15% lower than wholesale
•  Eligibility for exclusive promotions and competitions

* Pricing will vary depending on option chosen. Terms and conditions apply.

Your first step to  
a new lifestyle
Visit your Enrolment Sponsor’s Official Isagenix Website and  
follow the prompts to complete your order or membership. 

Enrolment Sponsor Details

Name ____________________________________________________

Phone ____________________________________________________

Isagenix 
replicated website ________________________________ .Isagenix.com

Email address ______________________________________________

Your Details

Name_____________________________________________________ 

Goals _____________________________________________________

__________________________________________________________

Interest/s

 Weight Loss    Energy & Performance

 Wealth Creation    Healthy Ageing

Pak Order Selection (Write your Pak type here) 

Initial Pak:  

Autoship Pak: 

Sign up for the 
IsaBody Challenge!
This 16-Week Challenge is exclusive to Isagenix members and 
provides the perfect motivation to transform your body and 
lifestyle. With a variety of cash and prizes up for grabs, the 
IsaBody Challenge also provides plenty of support and tools 
to ensure you succeed. What are you waiting for? Start your 
Challenge today!

Visit ANZ.IsaBodyChallenge.com for full terms and conditions.

BEFORE Matthew E.
2015 IsaBody Challenge

Finalist

AFTER

Weight loss should not be considered typical. In a study performed in 
2012 by University of Illinois at Chicago researchers, subjects lost an 
average of 4.1kg with an average of 0.9kg of the loss from visceral fat 
after 30 days on an Isagenix Program. The subjects also had a greater 
level of adherence and had more consistent weight loss from week to 
week compared to subjects on a traditional diet. Always consult your 
physician before making any dietary changes or starting any nutrition, 
weight control or exercise program. 

Enrolment Sponsor  to tear  off  and keep this  sect ion

Your Details and Expression of Interest

Name ____________________________________ Phone ________________________ Email _________________________________

  Associate     Preferred Customer       Interest/s     Weight Loss     Energy & Performance      Healthy Ageing     Wealth Creation

New Associate to keep this  sect ion

PRIVACY COLLECTION: The Company recognises that your privacy is very important. This information is collected, at your will, to help facilitate communication between you and the Enrolment Sponsor. You consent to the 
collection, storage and lawful use by the Company and its affiliates of the personal information you provide herein. You may view our Privacy Policy at Isagenix.com
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‘YOU + TWO, THEM + 2’ Sample Script AUSTRALIA

Isagenix® has created a simple system that will allow you to get your products paid for and earn up to $820. This 

concept is simple. It’s called ‘YOU + TWO, THEM + 2’. It boils down to you sharing the Isagenix Programs with TWO 

people, then they share the Isagenix Programs with TWO more people.   

Let’s take a closer look...

Chances are you know two people who want to lose some weight, feel healthier, have more energy, age more 

youthfully or make some extra money? What are their names?

Great!  So you have ...................................... and .......................................

When you help......................................and...................................... join with Isagenix and start on a President’s Pak, Isagenix 

will give you a referral bonus.

For sharing the Isagenix President’s Pak with ................................. you will receive an $80 referral bonus. For sharing 

the same Isagenix President’s Pak with................................., you receive another $80 referral bonus!

Here’s where it gets exciting! When you share Isagenix with two friends in the same commission week ( Monday to 

Sunday 11:59pm US EST), Isagenix will DOUBLE your bonus! Instead of receiving an $80 bonus for each friend, it’s 

doubled so you get a total of $320.

So far you have earned $320 for helping two friends become Isagenix Associates. This is called ‘YOU + TWO’. You 

now advance to the first leadership level and are rewarded with an additional $50 for a total of $370.

Together we will help your two friends do exactly what you did in ‘YOU + TWO’, which is to share the Isagenix 

Program with two people. You receive $100 for helping .................................... and another $100 for helping 

.............................

 Now you have earned $370 for ‘YOU + TWO’, plus $200 for helping your friends. That’s ‘THEM + 2’ for a total  

of $570.

If you fulfil ‘YOU + TWO, THEM + 2’ within the first 60 days of joining Isagenix, you achieve the second leadership 

level step and the company pays you an additional $250 bonus as a Crystal Manager.

Let’s add this up: You started the Isagenix Program.

You shared it with two friends who joined the same way you did and you earned $370, plus $200 for ‘THEM + 2’ for 

a total of $570.

If you completed ‘YOU + TWO, THEM + 2’ within 60 days, you received another $250 bonus. That’s a grand total  

of $820.

Repeating this step over and over can help you accomplish the goals we spoke about earlier.

You can also earn up to $600 - $820 additional earnings with the Holiday Bonus Pool.*

$820 in your first 60 days is just the beginning. The earning potential is endless with Isagenix. Once you’ve 

achieved the rank of Manager, you become eligible to earn shares in the $4 Million Holiday Bonus Pool by achieving 

sales goals and continuing your growth.

Visit ANZ.IsaMovie.com or ANZ.IsagenixBusiness.com for more on the ‘YOU + TWO, THEM + 2’ Program.

* Rank Advancement Bonuses, Consultant Bonuses and Double Product Introductory Bonuses are calculated in 
USD and then paid in local currency. Isagenix currently uses a conversion rate of USD $1.00 to AUD $1.11.

 Product Introductory Bonuses are paid in local currency.
 Please note that Isagenix reserves the right adjust the Foreign Exchange Policy rate at any time.
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AU$80/NZ$100 PIB

FIVE WAYS TO EARN

5. INCENTIVES/PROMOTIONS 

• Leadership Pools
• Contests
• Holiday Bonus Pool, Coaching Bonus, 

Double PIBs and more!

3. CYCLES
Cycles are the basis of your long-term earning potential with 
Isagenix. A cycle occurs when you have at least 300 Business 
Volume (BV) from one team and at least 600 BV from your 
other team.

300 BV100 BV

100 BV

100 BV

300 

BV

600 BV
900 BV TOTAL

600 BV on one side + 300 BV on the other = 1 cycle
1 cycle = US$54

300 BV

4. EXECUTIVE MATCHING TEAM BONUS
As an Active Paid-As Executive, you are eligible to receive a 
10 percent matching team bonus on the weekly team bonus 
income of all your personally-developed Paid-As Consultants, 
Managers, Directors and Executives.

Example:  
Your Consultant cycles  

50 times a week. You would 
receive 10 percent of the 50 
cycles (five cycles) about a 

US$270 weekly bonus.

100 PV

C

C

C

C

C

C

C

C

C

C

A

A

A

A

A A

A

A

A

A

A

A

A

A

A A

A

A

A

A

1. RETAIL PROFIT
As an Associate you can order products at wholesale cost 
directly from Isagenix and resell to your customers at retail.

WHOLESALE RETAIL

BUY SELL

YOU

PROFIT!=

2. PRODUCT INTRODUCTION BONUS (PIB)
Isagenix gives you the opportunity to earn referral bonuses  
every time you personally help a new Associate get started  
with a qualifying Pak or Program.

30-DAY PROGRAM

PRESIDENT’S PAK

SHARE
ISAGENIX

+

+

YOU

YOU

JOE

JOE

OR

SHARE
ISAGENIX

AU$25/NZ$30 PIB

Additional Benefits:
• Product savings for Autoship members

To find out more about the Isagenix Compensation Plan 
visit IsagenixEarnings.com.

AMPED PRO PAK

=

=
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Know anyone who wants better health, more freedom or even a little more money? This sheet will help you create your initial list of 
friends, business contacts and others to share Isagenix with so you can kick-start your Isagenix business. Know that of all the people 
you contact, about 10-20 percent will become your partners in Isagenix. This means if you contact 100 people, 10-20 should join you!

Keep this list near your desk, on the fridge or in another prominent place so you can remember to share this incredible opportunity 
with the people you care about. Once you’ve gone through your list, start another one – it’s simple!

WHO DO YOU KNOW WHO…

- is health-conscious
- is concerned about their weight
- needs deeper sleep and less stress
- wants more energy
- wants to earn more money
- is a champion
- is self-motivated
- is enthusiastic

- is entrepreneurial
- is organised
- has a good telephone personality
- has desire and DRIVE
- is a ‘people person’
- loves to travel internationally
- is a team player
- has character and integrity

- is dependable
- is fun and friendly
- has computer and  

Internet skills
- loves a challenge
- speaks multiple languages 
- is from another country

WHO DO YOU KNOW WHO IS A…

- network marketer/networker
- teacher
- engineer
- salesperson
- alternative health practitioner
- nutritionist
- chiropractor
- veterinarian
- dentist

- physician
- personal trainer
- bodybuilder
- hair stylist
- beauty therapist
- massage therapist
- police officer
- real estate agent
- secretary/ 

office manager

- restaurateur
- butcher
- waitress/waiter
- mechanic
- bridal shop owner/manager
- health store owner/manager
- fitness or sports enthusiast

WHO DO YOU SEE AT…

- the gym
- the spa 
- the golf club

- the tennis club 
- the hairdresser
- the cleaners

- the bank
- day care

Identify New Prospects & Create Your List Easily!

For more information, go to the ‘How to Get Your Products Paid 
For’ PDF on ANZ.IsagenixBusiness.com.

WHO DO YOU KNOW?
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  NAME PHONE # DATE FOLLOW-UP SOLUTION
   CONTACTED DATE DISCUSSED

"WHO DO YOU KNOW?" LIST
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KEYS TO SUCCESS*: 

• Sharing

• Presenting

• Connecting

• Training

80% of 
the time

20% of 
the time

“Twenty years of experience in this 
profession has taught me the key 
components for success: time management 
and the importance of staying focused on 
income-driving actions.” – KATHY COOVER

FULL-TIME/PART-TIME
Are you building a full or part time business? Review the sample schedules on pages 34-35 and then create 
your own ideal schedule. When do you commit to working your Isagenix® business?

When are your personal/family hours?

POWER HOUR: 
Having trouble figuring out 
how to spend your time? Try 
a Power Hour! Your goal is to 
accomplish the following in  
1 hour. 
• Do your daily Healthy Mind 

and Body activity
• Add 3 new people to your 

contact list
• Send 5 text messages to 

people from your contact list
• Schedule 2 follow-up 

appointments for next week 
• Invite 3 people to your 

Launch Party
• Post on social media to 

create interest

15 MINUTES OF FOCUS: 
Make the most of your time 
with 15 minutes of complete 
focus by selecting 1-2 of the 
following items to complete 
when you have a small time 
slot to work with.
• Send 5 text messages
• Make 1 follow-up call
• Join a 3-Way Call 
• Post on social media  

to create interest

For more tools and resources, visit ANZ.IsagenixBusiness.com.

6 Key Business  
Building Activities  

The

1. Share Isagenix products with prospective 
customers, follow up and enrol.

2. Create interest through a social media 
post. 

3. Follow up with potential new customers 
and set an appointment.

4. Use 3-Way Calls

5. Complete Healthy Mind and Body daily 
activities and the IsaBody Challenge® with 
your team.

6. Teach someone how to earn bonuses by 
sharing Isagenix products.

* Statistics sourced from network marketing industry leader Eric Worre.

Business-building results will vary from business to business based on industry experience.
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6:00 AM

6:30 AM HEALTHY MIND & BODY - daily activity

7:00 AM

7:30 AM Facebook Post

8:00 AM

8:30 AM

9:00 AM

9:30 AM

10:00 AM

10:30 AM

11:00 AM

11:30 AM

12:00 PM Complete 15 minutes of focus

12:30 PM

1:00 PM

1:30 PM

2:00 PM

2:30 PM

3:00 PM

3:30 PM

4:00 PM

4:30 PM

5:00 PM

5:30 PM CONNECTING - (Calls, Send people to ANZ.IsaMovie.com, 3-Way Calls etc.)     

6:00 PM PRESENTING ISAGENIX - (Launch Party, over the phone, Skype etc.) 

6:30 PM Dinner with Family

7:00 PM Scheduled Facebook Post

7:30 PM

8:00 PM TRAINING - (Teaching/coaching product users, sending out

8:30 PM welcome emails, team calls, personal development training etc.)

9:00 PM

9:30 PM

10:00 PM

10:30 PM

11:00 PM

11:30 PM

12:00 AM

SCHEDULETODAY IS

SAMPLE PART-TIME SCHEDULE

DAY: Monday

DATE: 

GOAL: 

TO-DO LIST
Register for SKO 2016
Schedule follow-up calls for the week

 Power  
Hour

WORK TIME

WORK TIME
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6:00 AM

6:30 AM Wake up

7:00 AM EXERCISE and listen to PERSONAL DEVELOPMENT podcasts, training etc.

7:30 AM HEALTHY MIND & BODY - daily activity

8:00 AM Facebook Post

8:30 AM Morning IsaLean Shake

9:00 AM  CONNECTING -

9:30 AM  (Calls, Send people to ANZ.IsaMovie.com, 3-Way Calls, send videos thru the IsaTools To Go ANZ App, etc.)

10:00 AM

10:30 AM  MEETING with prospective customer

11:00 AM  and PRESENT Isagenix

11:30 AM

12:00 PM  LUNCH! 

12:30 PM  with a team member

1:00 PM

1:30 PM TRAINING - (Send people to ANZ.IsagenixBusiness.com,

2:00 PM discuss rank advancement maps, coach product user and send to IsaProductAU.com)

2:30 PM EMAILS -

3:00 PM (Answer emails, send emails to team members, send welcome emails, etc.)

3:30 PM Pick up kids from school

4:00 PM

4:30 PM FOLLOW UP -

5:00 PM (Follow up with prospects and help someone get started with Isagenix)

5:30 PM DINNER with family

6:00 PM

6:30 PM

7:00 PM

7:30 PM Team Call

8:00 PM HOST Launch Party!!

8:30 PM

9:00 PM

9:30 PM

10:00 PM

10:30 PM

11:00 PM

11:30 PM

12:00 AM

SCHEDULETODAY IS

SAMPLE FULL-TIME SCHEDULE 

DAY: Monday

DATE: 

GOAL: 

TO-DO LIST
Register for SKO 2016
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6:00 AM

6:30 AM

7:00 AM

7:30 AM

8:00 AM

8:30 AM

9:00 AM

9:30 AM

10:00 AM

10:30 AM

11:00 AM

11:30 AM

12:00 PM

12:30 PM

1:00 PM

1:30 PM

2:00 PM

2:30 PM

3:00 PM

3:30 PM

4:00 PM

4:30 PM

5:00 PM

5:30 PM

6:00 PM

6:30 PM

7:00 PM

7:30 PM

8:00 PM

8:30 PM

9:00 PM

9:30 PM

10:00 PM

10:30 PM

11:00 PM

11:30 PM

12:00 AM

SCHEDULETODAY IS

TO-DO LIST

YOUR SCHEDULE

DAY: 

DATE: 

GOAL: 
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6:00 AM

6:30 AM

7:00 AM

7:30 AM

8:00 AM

8:30 AM

9:00 AM

9:30 AM

10:00 AM

10:30 AM

11:00 AM

11:30 AM

12:00 PM

12:30 PM

1:00 PM

1:30 PM

2:00 PM

2:30 PM

3:00 PM

3:30 PM

4:00 PM

4:30 PM

5:00 PM

5:30 PM

6:00 PM

6:30 PM

7:00 PM

7:30 PM

8:00 PM

8:30 PM

9:00 PM

9:30 PM

10:00 PM

10:30 PM

11:00 PM

11:30 PM

12:00 AM

SCHEDULETODAY IS

YOUR SCHEDULE

DAY: 

DATE: 

GOAL: 

TO-DO LIST
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YOUR CALENDAR 

What Core Events are you attending in the next year?  

o	 IsaU – Isagenix University is your opportunity to experience the Isagenix culture in a more personal 
conference setting. Learn about our no-compromise products, as well as strategies to help grow your 
business.

o  UIA – Isagenix Strategic Training Consultant David T.S. Wood will help you establish the mindset 
and skills to become a professional network marketer at University in Action. Experience hands-on 
training from the masters on how to prospect, enrol and build a successful team. 

o  Summer Kick Off – Kick-start your business as we launch into summer and six massive months of 
momentum leading up to Celebration. This fun and exciting conference features business training 
from top local leaders, recognition and new tools and products, just in time for the warmer months.

o  Celebration – Featuring training from top leaders, recognition, new products and exciting 
promotions, this annual flagship event is sure to leave you pumped and motivated to start or propel 
your Isagenix business to help you break through to incredible new heights. 

Highlight these on your calendars on pages 53, 58 and 64.

Which team members are coming with you to the next event? 

How many people are you bringing to Summer Kick Off 2016?

Events build belief. The more team members you have at an event, the more successful you will be!

“Celebration changed everything for us and was the launchpad for our success! It’s a MUST attend  
event for everyone.”
– Matt & Karina Jolly, 7 Star Golden Circle, 3 Star Crystal Executive

To find out more about Isagenix Events, visit ANZ.IsagenixEvents.com.
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TIP FOR SUCCESS:
Work with like-minded 
people. If you don't have five 
dedicated team members 
right now, connect with 
other professional network 
marketers on social media 
such as LinkedIn and share the 
opportunity.  

DEVELOP YOUR TEAM
WRITE DOWN THE NAMES OF FIVE DEDICATED  
TEAM MEMBERS YOU WILL WORK WITH CLOSELY. 

1. Name:  

2. Name: 

3. Name:

4. Name:

5. Name: 

WHAT DOES LEADERSHIP LOOK LIKE?

• Support team members in co-hosting Launch Parties.

• Connect your entire team on social media to give them access to a community of resources.

• Direct them to Isagenix training resources like the Back Office Training Centre,  
SoundCloud.com/IsagenixANZ and ANZ.IsagenixBusiness.com.

• Organise a weekly team call. 

ACCOUNTABILITY
How can I increase accountability in my team?
Be a dedicated accountability coach. Help team members stay committed to their 90-Day Game Plan goals through 
text messages, 3-Way Calls, Facebook, weekly meetings, and IsaPulse messages.

Customer Coaching: Touch base with customers once they have received their first product order to answer 
questions and help them get the most out of their product experience. Help them get registered for the Healthy Mind 
and Body program and the IsaBody Challenge®.
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HOW TO RECOGNISE YOUR TEAM 
How will you celebrate when your team member achieves their goals? 
Card, flowers, dinner, recognition call, IsaPulse, 3-Way Call, social media post?

TIP FOR SUCCESS:
Support and recognise your 
team simply and efficiently 
with IsaPulse. Send team 
members a congratulations 
text or Facebook message.  
 
Get the IsaPulse app at 
IsaPulse.com.

63     People Liked      
This

29 People      
Commented 



90-DAY GAME PLAN – 37 

TOP ISAGENIX WEBSITES
 
PRODUCT

IsaProductAU.com  .................................................................................................................................................................................................Your complete product training experience

BUSINESS/OPPORTUNITY

ANZ.IsagenixBusiness.com ..................................................................................................................................................View all of the steps you need to build your business

ANZ.IsaBodyChallenge.com ............................................... Find out how Associates are transforming their bodies and lives using Isagenix products

IsaSalesTools.com.au ...................................................................................................................................... All the tools you need to build your business, at your fingertips

IsaGeeks.com .............................................................................................................................................................................................................Tech talk you can understand – and laugh at

StartYourLife.com ...................................Home of the START vision, tools, training and inspiration that’s changing young lives all over the planet

ANZ.IsagenixCompliance.com ......................................................................................................................................................................................Tips on sharing Isagenix compliantly

COMPANY

Isagenix.com ......................................................................................................................................................................................................................................................................Main corporate website

ANZ.IsaFYI.com ............................................................................... Stay up to date on what’s hot with Isagenix by viewing and subscribing to our newsfeed

IsagenixTech.com ..........................................................................................Get updates on the latest technology advancements, maintenance alerts and more

ANZ.IsaMovie.com .............................................................................................View product and opportunity videos to help you share your Isagenix experience

ANZ.IsagenixEvents.com ............................................................................................................................................. Your guide to Corporate and major Associate-run events

ANZ.TeamIsagenix.com ...............................................................................................................................................................................Meet professional athletes fuelled by Isagenix

AUDIO, VIDEO & SOCIAL MEDIA

Facebook.com/IsagenixAustraliaNewZealand .............................................................................Engage with our corporate team and your fellow Associates

Instagram.com/IsagenixANZ .....................................................................................................................See who’s gaining health and wealth with the Isagenix vehicle

Twitter.com/IsagenixANZ ..............................................................................................................Join in with the conversation at Isagenix events, products and more

YouTube.com/IsagenixANZ ........................................................................................................Take a look at the latest Isagenix videos and share them with others

Soundcloud.com/IsagenixANZ .....................................................................................................................................................Access recordings of conference calls and more

Visit ANZ.IsagenixBusiness.com for a digital list of websites.



Healthy Aging

 Weight Loss

Energy & Performance

Reload

Healthy Ageing

 Weight Loss

Energy & Performance

Reload

GRAND PRIZE
• AU$10,000
• Return trip to USA for Celebration in Las Vegas
• Exclusive business training

CHALLENGE ROUND PRIZES 4 Finalists in every round receive:
• AU$3,000 
• Trip to attend the Judging Event
• Trip to ANZ National Celebration
• Makeover and professional photo shoot
• A chance to win the Grand Prize

HONOURABLE MENTIONS 4 Finalists in every round receive:
• AU$500

PLUS
Everyone who completes the IsaBody Challenge will 
receive a $AUD $200 Product Coupon, exclusive IsaBody 
merchandise and a t-shirt.

START THE 
CHALLENGE

The IsaBody Challenge® is a 16-week body 
transformation challenge all about setting new goals for 
your health, weight, fitness and overall wellness.

Explore the support page at ANZ.IsaBodyChallenge.com and  
subscribe to ANZ.IsaFYI.com for IsaBody updates.

Keep up to date and motivated:

 Facebook.com/groups/IsaBodyANZ  

  Instagram.com/IsaBodyANZ
DAMIEN F.
ISABODY CHALLENGE GRAND PRIZE WINNER 2015



Earning levels for Isagenix Independent Associates that appear in this publication are examples and should not be 
construed as typical or average. Income level achievements are dependent upon the individual Associate’s business 
skills, personal ambition, time, commitment, activity and demographic factors. For average earnings, see the Isagenix 
Independent Associate Earnings Statement found at IsagenixEarnings.com.

Partner With Integrity
 » The Isagenix vision is to impact world health and free people from physical and financial pain and in the process create the largest 

health and wellness company in the world.

 » Since 2002, total cumulative sales at Isagenix have exceeded $4 billion.

 » Isagenix is ranked No. 13 largest direct selling company in the US and No. 22 globally.

 » Isagenix is an American Business Award Recipient, alongside companies like Proctor & Gamble, Sony, American Express and AT&T.

 » Isagenix has been recognised nine times as an Inc. 5000 fastest-growing US private company. 

WORD-OF-MOUTH MARKETING
 » A business model that invests in excellent products and helps consumers 

see results worth sharing.

 » An opportunity to create an income by connecting people with products 
they love.

 » An opportunity to take ownership of your own life while earning an 
income outside of the 9-to-5.

 » A business for yourself but not by yourself. 

IT’S GREAT FOR YOUNG PEOPLE 
 » You own your life. You decide when, where and with whom you work.

 » You have the ability to be your own boss.

 » You will be able to share products you love with people every day.

 » You will have the opportunity to supplement your income.

What is Network Marketing?

EARN MORE THAN AN INCOME. VISIT STARTYOURLIFE.COM TO START BUILDING YOUR LEGACY TODAY.

 » A supportive community of positive people who are inspired and 
driven toward contributing to a greater purpose. 

 » Local and global events to connect with teammates and build  
lifelong friendships. 

 » Products scientifically developed to produce physical transformations.

 » A healthy, fulfilling lifestyle and inspiring others along the way.

 » Weight loss, lean muscle, increased energy and healthy ageing.

We are a passionate, growing team of young people aged 18-35 who strive to lead 
extraordinary lives and help others do the same. We are innovators driven to live beyond 
the status quo. Join our community and learn how to take ownership of your life, your 
health, your dreams and your contributions.  

Results Culture

OUR VISION IS TO IGNITE ALL YOUNG PEOPLE  
TO OWN THEIR LIVES PHYSICALLY 

AND FINANCIALLY AND THROUGH OUR CONTRIBUTIONS 
CREATE FREEDOM AND A LASTING LEGACY. 

START YOUR LIFE 

 PHYSICAL Transformation                   TIME Ownership        FINANCIAL Opportunity 

YOU CAN FIND THIS PDF ON 
STARTYOURLIFE.COM UNDER 
THE ‘WHO WE ARE’ SECTION.
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16-1045NA 052716

Sharing your story can be one of the most effective ways to market your 
Isagenix business. Countless people around the world have experienced 
life-changing results and are understandably excited to share. We love the 
excitement and passion for Isagenix, but we want to make sure you share 
your success in a way that is compliant and accurate. 

Before you start developing or refining your story, let’s take a moment  
to review the fundamentals of sharing your story the right way. 

SHARE YOUR STORY ‘THE RIGHT WAY’

KEEP HANDY

BE SURE THAT YOUR STORY:

• Is accurate and truthful

• Gives reasonable 
expectations

• NEVER suggests any 
Isagenix products treat, cure 
or prevent any disease

• NEVER promises, implies 
or guarantees financial or 
physical results

IsaProductAU.com provides approved copy 
for all of our products including product 
claims and product label information. Simply 
hover over the ‘Products’ tab at the top of 
the page for a full list of our products and 
solutions.

Isagenix.com provides a full list of Isagenix 
approved disclaimers. Click the ‘Disclaimers’ 
link at the bottom of the page. 

For more information on sharing your story, 
visit ANZ.IsagenixCompliance.com or email  
ComplianceANZ@Isagenixcorp.com

ALWAYS follow  
these guidelines  
in print, verbal 
presentations,  
on social media  
and other online  
outlets and even in  
casual conversation.

TESTIMONIALS, 
CLAIMS AND 
YOUR STORY



D R E A M,

CELEBRATE,
ACHIEVE,

REPEAT

ACTION
Create Your Goals

Track Your Activities
Plan Your Calendar

A
CTIO

N

#90DayGP



“It’s important to take 
consistent and persistent 
action toward attaining 
a written goal and when 
you reach that goal, 
always have another one 
in mind and go get it.”

-HERB CEPEDA 
ISAGENIX LEADER

MY KEY
TAKEAWAYS

ACTION:
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GET READY TO GROW 
What is your overall GOAL (rank) you want to achieve at the end of this  
90-Day Game Plan?  _________________ _  

What is your current RANK?  _________________ _              

What are 3 DISTRACTIONS that could prevent you from reaching your goal? (page 7)

 1. .....................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................

 2. ...................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................

 3. ...................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................................

What are you WILLING to think, believe and do (or give up) to shift your mindset and make your goal a 
reality? (page 7) 

SUCCESSFULLY COMPLETING my 90-Day Game Plan will help me fulfill my vision by: (page 4)

The THOUGHT THAT DRIVES MY ACTIONS when things get challenging is: (page 3)

COMMIT (and never quit)

 I will spend _______ _  hours per week / day building my business over the next 90 days. (page 33)

To REACH MY GOALS, I will grow my business by:

 Helping _______ _  NEW MEMBERS get started during the 90-Day Game Plan

 Personally DEVELOPING LEADERS on my team:

  ______ CONSULTANTS    ______ MANAGERS   ______ DIRECTORS    ______ EXECUTIVES

 Improving RETENTION of my existing members by helping _______ _  people complete an IsaBody  
 Challenge® and _______ _  people complete Healthy Mind and Body.

 Boosting my members' average ORDER BASKET by _______ BV. 

Signature
   

Make a copy of this page and send to your Support Team.
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PREP WEEK CHECKLIST
Complete the items on this checklist before the 90-Day Game Plan officially starts on Monday 22 August. 

	o Complete your 90-Day Game Plan.

	o Set up your calendar.

	o Add ACTION ITEMS (from page 7) to your calendar.

	o Add the CORE EVENTS you are committed to attending (from page 38) to your calendar.

	o Get to know your Back Office. Be sure you know how to help someone get started, order product and 
track your business-building progress.

	o Establish (or upgrade) the way you manage your contacts.

	o Establish your weekly goals and tracking system. Use the weekly trackers on pages 53-69.

	o Fill up your toolbox. Which products and tools do you need to be successful during your 90-Day 
Game Plan?

	o Order printed materials from IsaSalesTools.com.au and purchase the IsaTools To Go ANZ App.

	o Visit ANZ.IsagenixBusiness.com to find, bookmark and download your favourite digital tools.

	o Order samples - IsaLean™ Bars, Replenish™, IsaDelight™ and Sample Paks are easy to share. 

	o Order your next Program or Pak. 

o

o

o

o
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MY GOALS FIRST 30 DAYS

Help _______ NEW MEMBERS get started during the NEXT 30 DAYS.

Number of leaders I will PERSONALLY SUPPORT on my team by helping them develop into: 
_______ CONSULTANTS      _______ MANAGERS      _______ DIRECTORS      _______ EXCECUTIVES

I will spend _______ hours per week / day building my business over the next 30 days. (page 33)

I will tell my Isagenix story _______ times.

Use the charts on the next 4 pages to plan your daily activities for the next 30 days.

SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY

     SEPTEMBER

AUGUST/SEPTEMBER

Prep Week For 90-Day 
Game Plan* 

August Leadership Pools 
Deadline

Quarter 3 Holiday Bonus 
Pool Deadline

90-Day Game Plan Begins

  
IsaU, Sydney, NSW

IsaU, Sydney, NSW

1817161514

25

1

8

15 

22

29

5

12

21

28

4

11

19

26

2

9

16 

23

30

6

13

20

27

3

10

24

31

7

14 17

AUGUST

WEEK 1

WEEK 3

WEEK 2

WEEK 4
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MY GOALS THE SECOND 30 DAYS

Help _______ NEW MEMBERS get started during the NEXT 30 DAYS.

Number of leaders I will PERSONALLY SUPPORT on my team by helping them develop into: 
_______ CONSULTANTS      _______ MANAGERS      _______ DIRECTORS      _______ EXCECUTIVES

I will spend _______ hours per week / day building my business over the next 30 days. (page 33)

I will tell my Isagenix story _______ times.

Use the charts on the next 4 pages to plan your daily activities for the next 30 days.

SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY

SEPTEMBER/OCTOBER

September Leadership 
Pools Deadline 

2221201918

29
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13

20 

26

3

10

17

25

2

9

16 

23

30

7

14

21 

27

4

11

18  

24

1

8

15 

28

5

12

19 22

OCTOBER

SEPTEMBER

WEEK 6

WEEK 5

WEEK 8

WEEK 7

WEEK 9
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MY GOALS THE FINAL 30 DAYS

Help _______ NEW MEMBERS get started during the NEXT 30 DAYS.

Number of leaders I will PERSONALLY SUPPORT on my team by helping them develop into: 
_______ CONSULTANTS      _______ MANAGERS      _______ DIRECTORS      _______ EXCECUTIVES

I will spend _______ hours per week / day building my business over the next 30 days. (page 33)

I will tell my Isagenix story _______ times.

Use the charts on the next 4 pages to plan your daily activities for the next 30 days.

SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY

         

NOVEMBER

OCTOBER/NOVEMBER

October Leadership Pools 
Deadline

Summer Kick Off,  
Melbourne, VIC

Summer Kick Off,  
Melbourne, VIC

Summer Kick Off,  
Melbourne, VIC

UIA, Brisbane, QLD UIA, Brisbane, QLD

UIA, Brisbane, QLD

Holiday Bonus Pool Quarter 
4 Deadline

November Leadership Pools 
Deadline Celebrate Success Week Celebrate Success Week Celebrate Success Week Celebrate Success Week Celebrate Success Week

2726252423
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24 

31
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14

21 

30

6

13

20 

28

4

11

18 

25 

1

8

15 

22 

29

5

12

19 

2

9

16 

23 26

27

OCTOBER

WEEK 11

WEEK 10

WEEK 13

WEEK 12

WEEK 14

Celebrate Success 
Week

Celebrate Success 
Week
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GOAL-DRIVEN
At Isagenix, what you dare to dream, you can achieve!  
We are a goal-driven organisation that continually sets the 
bar high. As a company, we continue to stretch and grow 
our impact on the world, our products and the individuals 
who are part of our family. No matter the goals set, we 
provide systems to accomplish time-bound, measurable 
outcomes. We are dedicated to reaching our goals while 
adhering to all of our core values. We take the time to 
celebrate our victories and our efforts. We reward ourselves 
and our team for their hard work and achievements. Then 

we set another goal and start striving anew. 




